II 


n  \0\  i  z>  I 


a 


COI 


1967  CENSUS 
OF  BUSINESS 


Reference  Coif 


MAJOR  RETAI 
CENTERS 

in  Standard  Metropolitan 
Statistical  Areas 

OHIO 


U.S.   DEPARTMENT   OF   COMMERCE 


BUREAU    OF   THE   CENSUS 


The  1967  Census  of  Business  reports  will  com- 
prise eight  volumes: 

Vols.  I,  II,  III,  IV— Retail  Trade 
Vols.  V,  VI— Wholesale  Trade 
Vols.  VII,  VIII— Selected  Services 
Retail  Trade  reports  are  issued  first  as  separate 
preprints  and  then  brought  together  in  the  follow- 
ing volumes: 

VOL.  I.    RETAIL  TRADE,  SUBJECT  REPORTS 

A  U.S.  summary  chapter  and  chapters  presenting 
tabulations  based  on  the  following  characteris- 
tics of  individual  establishments:  sales-size; 
employment-size;  single  or  multiunit  ownership; 
and  legal  form  of  ownership.  Statistics  are 
presented  for  the  United  States,  States,  and 
standard  metropolitan  statistical  areas,  by  kind 
of  business.  This  volume  consists  of  the  subject 
reports  previously  issued  as  series  BC67-RS. 

VOL.  II.     RETAIL  TRADE,  AREA  STATISTICS 

A  U.S.  summary  chapter  and  chapters  for  each 
State,  the  District  of  Columbia,  Guam,  and  the 
Virgin  Islands.  Statistics  are  presented  by  kind 
of  business,  for  counties,  cities,  standard  metro- 
politan statistical  areas,  and  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania.  The  kind-of-business  detail  varies 
in  accordance  with  the  number  of  retail  estab- 
lishments in  an  area.  This  volume  consists  of  the 
area  reports  previously  issued  as  series  BC67-RA. 

VOL.  III.    MAJOR  RETAIL  CENTERS 

A  summary  chapter  and  a  chapter  for  each  State 
showing  separate  statistics  for  each  standard 
metropolitan  statistical  area  (SMSA)  in  the  State. 
Each  chapter  presents  data  for  the  major  retail 
centers  (MRC's)  in  the  SMSA's  and  for  the  cen- 
tral business  district  (CBD)  in  each  city  with 
100,000  inhabitants  or  more  in  the  SMSA's. 
Statistics  for  the  CBD  are  presented  for  retail 
trade  by  kind  of  business.  Data  for  each  major 
retail  center  include  (a)  sales  and  establishment 
counts  for  total  retail  trade  and  for  three  major 
subgroups  of  retail  trade  and  (b)  establishment 
counts  only,  by  detailed  kind  of  business.  This 
volume  consists  of  the  major  retail  center  reports 
previously  issued  as  series  BC67-MRC. 

VOL  IV    RETAIL  MERCHANDISE  LINE  SALES 

A  U.S.  summary  chapter  and  chapters  for  each 
State.  Each  chapter  presents  statistics  on  (a) 
number  of  establishments  and  total  sales  for 
establishments  in  a  specified  kind  of  business, 
(b)  the  number  and  total  sales  of  those  estab- 
lishments reporting  their  sales  by  the  25  broad 
merchandise  lines,  (c)  the  percentage  of  total 
sales  accounted  for  by  each  of  the  25  broad 
lines,  and  for  (d)  establishments  handling  a 
specific  line,  what  percent  of  their  total  sales  is 
represented  by  sales  of  that  line.  Additional 
merchandise  line  detail  is  shown  for  selected 
kinds  of  business.  This  volume  consists  of  the 
reports  previously  issued  as  series  BC67-MLS. 

Issued  May  1970 

This  report  is  a  preprint  of  a  corresponding  chapter  of 
Vol.  Ill— Retail  Trade,  Major  Retail  Centers. 


Suggested  Citation 

U.S.  Bureau  of  the  Census,  Census  of  Business,  1967 

RETAIL  TRADE:   MAJOR   RETAIL  CENTERS 

OHIO,  BC67-MRC-36 

U.S.  Government  Printing  Office,  Washington,  D.C.,  1970 


For  sale  by  the  Superintendent  of  Documents,  U.S. 
Government  Printing  Office,  Washington,  D.C.  20402,  or 
any  Department  of  Commerce  field  office.  Price$1.25 
cents.  Complete  set  of  retail  trade  major  retail  center 
reports,  $29.40. 


BUREAU  OF  THE  CENSUS 
George  Hay  Brown,  Director 

Robert  F.  Drury,  Deputy  Director 
Walter  F.  Ryan,  Associate  Director 


BUSINESS  DIVISION 
Harvey  Kailin,  Chief 


ACKNOWLEDGMENTS — This  report  was  prepared  in  the  Business  Division 
under  the  general  direction  of  Harvey  Kailin,  Division  Chief,  with  direct 
supervision  by  Louis  Greenberg,  Assistant  Chief,  Program  Development. 
Plans  for  the  major  retail  center  segment  of  the  Census  of  Business  were 
developed  by  Sol  Helfand.  Responsibility  for  compiling  this  report  was 
under  the  general  direction  of  Michael  Farrel!,  Chief,  Retail  Program 
Branch.  Robert  Viehman  served  as  coordinator  and  was  the  Business 
Division's  liaison  officer  with  other  divisions.  Mabel  Foster  and  Charles 
Treese  contributed  in  resolving  problems  and  in  reviewing  the  data  for 
publicaticn.  Staff  assistance  was  provided  by  Paul  Shapiro,  Assistant 
Division  Chief,  Program  Implementation,  Ralph  S.  Woodruff,  Assistant  Di- 
vision Chief,  Research  and  Methodology,  and  Max  Shor,  Assistant  Division 
Chief,  Staff  and  Special  Projects. 

Systems  and  procedures  were  developed  in  the  Systems  Division,  Sol 
Dolleck,  Chief,  by  Eugene  Wendt,  Assistant  Division  Chief  for  Periodic 
Censuses,  assisted  by  Samuel  Schweid,  Economic  Census  Program  Manager. 
Clerical  procedures  were  developed  and  supervised  by  Alvin  Barten  and 
Carl  Mueller.  Robert  Janshego  developed  and  supervised  the  electronic 
computer  editing  and  tabulation  programs  under  the  direction  of  William 
Lorenz,   Chief,   Business   Statistics    Branch. 

Processing  of  major  retail  center  reports  was  performed  by  the  Jefferson- 
ville  Census  Operations  Division,  Joseph  F.  Arbena,  Chief.  Clerical  process- 
ing was  supervised  by  Rebecca  Nesbit.  Data  processing  and  related 
operations  were  performed  by  the  Processing  Division,  M.  Douglas  Fahey, 
Chief,  assisted  by  Rudolph  Micoly  and  James  Shores. 

Editorial  supervision  was  provided  by  Julia  Moring  of  the  Administrative 
and   Publications  Services  Division. 

Arthur  Horowitz,  in  his  capacity  as  the  coordinator  of  the  economic 
censuses,  made  important  contributions  to  the  planning  and  operational 
phases  of  the  work. 

Special  acknowledgment  is  due  to  the  many  businesses  whose  cooperation 
has  contributed  to  the  publication  of  the  data. 


1967  CENSUS 
OF  BUSINESS 


DO 

o 


o 

i 

CO 


MAJOR  RETAIL 
CENTERS 

in  Standard  Metropolitan 
Statistical  Areas 


OHIO 


/ 


*<  °'?% 


\ 


c 


*rATEset* 


U.S.  DEPARTMENT  OF  COMMERCE    Maurice  H.  Stans,  Secretary 

Rocco  C.  Sicilian*),  Under  Secretary 

Harold  C.  Passer,  Assistant  Secretary  for  Economic  Affairs 

BUREAU  OF  THE  CENSUS    George  Hay  Brown,  Director 


MONROE 


DEFIANCE 


SANDUSKY 


CLEVELAND^ 

EUCLID* 

^«SSS^*  -soum  euclid 

MZZZiit^fc  ©CLEVELAND  HEIGHTS 

'iirmff*'  W  «SHAK£R    HEIGHTS 

-—'•        LAKEWOUU  ,GARFIELD    HEIGHTS                      YOUNGSTOWN 

jLORAIN  ^                    PARMA*  •  MAPLE    HEIGHTS                               WARREN 

ERIE  I    fivria  i    cu>ahcg«    ["  T  I  trumbull 

p:        LORAIN  ,..-.;.;  :|x  } 

LORAINELYRIA  f  AKRON  -warren 

PORTAGE 


HARRISON 

STEUBENVILLE-WEIRTON 


I     CINCINNATI 
!  DEAR60RnJ/\  f«l  "NORWOOD 

t  \^^fip\  /   CLERMONT    | 

covingIonT^^^0^^- 


Incorporated  places  of  100,000  and  over     (•) 
Incorporated  places  of  25,000-100.000 
Standard  Metropolitan  Statistical  Areas 


U.S.  Department  of  Commerce 


Bureau  of  the  Census 


II 


Introduction 


AUTHORITY  AND  SCOPE-The  economic  cen- 
suses are  required  by  law  under  Title  13, 
United  States  Code,  sections  131,  191,  and 
224.  The  1967  Census  of  Business  portion  of 
the  economic  censuses  consists  of  firms  en- 
gaged in  retail  trade,  wholesale  trade,  and 
selected  services  (hotels  and  motels;  personal, 
business,  and  repair  services;  and  amusement 
and  recreation  services  including  the  motion 
picture  industry)  which  operated  in  the  United 
States.  In  addition,  the  Census  of  Business 
covered  public  warehouses,  dental  labora- 
tories, law  firms,  architectural  and  engineer- 
ing firms,  travel  agencies,  and  truck  and  bus 
carriers  not  subject  to  economic  regulation  by 
the  Interstate  Commerce  Commission.  Data 
for  the  contract  construction  industry  also 
were  collected  in  this  Census  but  published 
in  a  separate  series  of  reports.  The  Census  of 
Business  also  covered  Guam  and  the  Virgin 
Islands.  A  separate  1967  Census  of  Business, 
Manufacturers,  and  Construction  for  Puerto 
Rico  was  conducted  jointly  with  the  Common- 
wealth Government. 

KINDS  OF  BUSINESS  COVERED-This  series 
of  reports  provides  findings  only  for  retail 
stores  in  the  areas  covered.  Data  for  nonstore 
retailers  are  not  included  in  these  reports.  For 
definitions,  see  appendix  A. 

AREAS  COVERED-This  series  consists  of  a 
summary  report  and  a  report  for  each  State 
showing  separate  statistics  for  each  standard 
metropolitan  statistical  area  (SMSA)  in  the 
State.  Data  for  SMSAs  which  cross  State  lines, 
appear  only  in  the  State  report  in  which  the 
SMSA  is  primarily  located.  Each  report  pre- 
sents data  for  the  major  retail  centers 
(MRC's)  in  the  SMSA's.  Data  are  also  shown 
for  the  central  business  district  (CBD)  in  each 
city  with  100,000  inhabitants  or  more  in  the 
SMSA. 

DELINEATION  OF  MAJOR  RETAIL  CENTERS- 
Two  types  of  major  retail  centers  have  been 
delineated  for  these  reports:  (1)  Central  busi- 
ness districts  (CBD's);  and  (2)  concentrations 
of  retail  stores  (other  than  CBD's)  located 
in  each  SMSA. 

Since  there  were  no  generally  accepted 
rules  for  determining  what  a  CBD  area  should 
include  or  exclude,  the  Census  Bureau  (1)  in 


consultation  with  local  census  tract  commit- 
tees defined  a  CBD  as  "an  area  of  very  high 
land  valuation;  an  area  characterized  by  a  high 
concentration  of  retail  businesses,  offices,  thea- 
ters, hotels,  and  "service"  businesses;  and  an 
area  of  high  traffic  flow";  and  (2)  required  that 
the  CBD  ordinarily  should  be  defined  to  follow 
existing  tract  lines,  i.e.,  to  consist  of  one  or 
more  whole  census  tracts.  The  emphasis  on 
tract  boundaries  was  based  on  the  fact  that 
census  statistics  other  than  those  derived  from 
the  Census  of  Business  are  identified  in  terms 
of  tract  location  and  therefore  can  conveniently 
be  tabulated  for  CBD's. 

It  was  recognized  that  the  tract  basis  for 
CBD's  might  lead  to  the  inclusion  of  area 
segments  not  consistent  with  the  first  criterion 
or  to  the  exclusion  of  small  segments  which 
clearly  belonged  within  the  first  criterion.  It 
was  believed  that  these  shortcomings  general- 
ly would  not  prove  to  be  serious  and  that  the 
differences  in  area  probably  would  not  signifi- 
cantly affect  the  totals  for  the  items  being 
measured.  Provision,  however,  was  made  for 
splitting  tracts  where  a  serious  problem  was 
encountered.  The  use  of  tract  lines  for  bound- 
aries also  was  consistent  with  the  desire  to 
keep  CBD  boundaries  constant  in  order  to 
maximize  the  value  of  comparisons  over  time. 

In  some  cities  previously  established 
CBD's  or  similar  areas  which  substantially 
corresponded  to  the  Census  Bureau's  require- 
ments for  CBD's  were  accepted  for  use  in  the 
Bureau's  program. 

Major  retail  centers  (MRC's)  are  defined 
by  the  Census  Bureau  as  those  concentrations 
of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  but  outside  of 
the  CBD)  having  at  least  $5  million  in  retail 
sales  and  at  least  10  retail  establishments, 
one  of  which  is  classified  as  a  department 
store. 

MRC's  include  not  only  the  planned 
suburban  shopping  centers  but  also  the  older 
"string"  street  and  neighborhood  develop- 
ments which  meet  the  above  prerequisites. 
Frequently  the  boundaries  of  a  single  MRC  in- 
clude stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the 
planned  portion.  In  general  the  boundaries  of 
the  MRC's  have  been  established  to  include 
all  adjacent  blocks  containing  at  least  one 
store  in  the  general  merchandise,  apparel,  or 
furniture-appliance  groups  of  stores,  and 
where  a  planned  center  is  involved,  to  include 
all  of  the  center. 


Because  MRC's  tend  to  have  a  relatively 
small  number  of  establishments,  it  generally 
is  not  possible  to  provide  separate  kind-of- 
business  data  (except  for  establishment 
counts)  without  infringement  of  the  Bureau's 
legal  requirement  for  maintenance  of  confi- 
dentiality. For  this  reason,  it  is  necessary  to 
limit  the  sales  figures  for  MRC's  to  only— 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  food 
stores  (SIC  54);  eating  and  drinking 
places  (SIC  58);  and  drug,  proprietary 
stores  (SIC  591). 

3.  Shopping  goods  (GAF)  stores,  i.e., 
general  merchandise  stores  (SIC  53 
part);  apparel,  accessory  stores  (SIC 
56);  and  furniture,  home  furnishings, 
equipment  stores  (SIC  57). 

4.  All  other  retail  stores  (SIC  52,  55,  59, 
except  591). 

This  report  series  was  started  as  a  part 
of  the  1954  Census  of  Business,  at  which  time 
data  were  provided  for  a  total  of  95  CBD's.  In 
the  1958  Census  of  Business  additional  CBD's 
were  defined  and  MRC's  were  identified  for  the 
first  time.  At  that  time  data  were  published  for 


109  CBD's  and  for  472  MRC's  located  in  97 
SMSA's.  The  1963  Census  of  Business  included 
data  for  131  CBD's  located  in  116  SMSA's  and 
for  972  MRC's.  The  present  series  will  include 
data  for  about  1,700  MRC's  located  in  the  230 
SMSA's  in  the  United  States  and  for  134  CBD's. 

CENSUS  DISCLOSURE  RULES-ln  accordance 
with  Federal  law  governing  census  reports, 
any  data  which  would  disclose  the  operations 
of  an  individual  establishment  or  business  or- 
ganization are  not  published.  However,  the 
number  of  establishments  in  a  kind  of  busi- 
ness is  not  considered  a  disclosure,  so  that 
this  item  may  appear  in  instances  where 
other  items  of  information  for  the  same  kind 
of  business  or  locality  are  withheld. 

STANDARD  METROPOLITAN  STATISTICAL 
AREAS-The  standard  metropolitan  statistical 
areas  (SMSA's)  included  in  these  reports  are 
those  defined  by  the  Bureau  of  the  Budget 
in  1967.1 


1  Executive  Office  of  the  President,  Bureau  of  the 
Budget,  Standard  Metropolitan  Statistical  Areas,  1967, 

as  amended  January  15, 1968. 
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table  l   The  Central  Business  District:    1967  and  1963 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 

(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.     5251 


53  PART 
531 
533 
539 


51 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 
566 
564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT. (591 ) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS    .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES    

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3     

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES    

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,    AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES). 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4     

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS    


242 


12 

4 
9 


35 

13 

7 

22 


11 

2 


20 
3 
3 

14 


74 
46 
28 


73 
3 
2 

20 
6 


83    284 


409 
(D) 
(D) 


(D) 

(D) 
(D) 
(D) 


1    822 
6   385 

1    485 


5   436 

1  HI 
805 

4    325 

2  332 

(D) 
(D) 


2  708 
(D) 
(D) 

2   217 


5  859 
4  645 
1    214 


1    998 


(D) 

ID) 

(D) 

1    813 

456 


18    513 


72 

(D) 
(0) 


(D) 
(D) 
(D) 
(D) 


153 


755 


135 


920 
170 
106 
750 

461 

(D) 
(D) 


416 
(D) 
(O) 

335 


1    515 

1    275 

240 


234 


(0) 

(D) 
(D) 
387 
103 


4    175 


22 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


47 
107 


52 


264 
76 
54 

188 

102 

(0) 
(D) 


75 
(D) 
(D) 

59 


635 
524 
111 


51 


(D) 

(D) 

(D) 

81 

22 


317 


15 

8 

17 


44 

12 

4 

32 

12 
3 

14 
3 


33 
6 

8 

19 


87 
56 
31 


11 


88 

7 

2 

25 

5 


98    066 


369 
(D) 
(0) 


61   814 

(D) 

1   345 

(D) 


2  288 
5  575 
1    574 


251 
692 
084 
559 

182 
(0) 

781 
(D) 


4    133 

1    852 

481 

1    800 


5  896 
4  613 
1    283 


2   818 


6  348 
767 
(0) 

1  907 
396 


17    308 


47 
(D) 
(D) 


11  204 
(D) 
224 
(D) 


270 
693 
203 


1  196 
284 
16C 
912 

587 
(0) 
244 
(D) 


832 

466 

58 

308 


1    504 

1    268 

236 


446 


913 
32 

(0) 

306 

86 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes  nonstore   retailers    (i.e.,   mail  order,    direct   selling,   merchandise  vending  machine  operators)    part   of   SIC  53. 

2 1967   totals   for  SIC  Other  56  may    include  data  for  "nonemployer"   establishments   which  could  not    be  classified   and  tabulated  by   detailed   kind  of 
business. 

3 1967   data   limited  to   "employer"   establishments. 

4Includes   data  for  those  kinds  of   business   in   SIC  59    (except   59l)   not    covered   in   any  of  the   lines   below. 


36-6   OHIO-AKRON  SMSA 


MAJOR  RETAIL  CENTERS 


table  2   The  City:  1967  and  1963 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

(S1.000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.     5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 
562 

OTHER  56 
561 

565 
566 
564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT. (591 ) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL    MERCHANDISE    GROUP    STORES1   

DEPARTMENT    STORES 

VARIETY    STORES     

MISCELLANEOUS    GENERAL    MERCHANDISE    STORES 


FOOD    STORES 

AUTOMOTIVE    DEALERS     .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3     

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES). 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4     

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


1    989 


70 
26 

44 


56 
16 
16 

24 


303 
106 
297 


104 
32 
22 
72 

21 
4 

31 
9 


113 
23 
25 

65 


577 
332 

245 


70 


487    844 


10  468 
(D) 
(D) 


130  755 

111  514 

6  906 

12  335 


102  481 
87  566 
37   814 


14  234 

3  335 
2  841 

10  899 

4  332 
739 

4    966 

746 


21  293 
5  889 
1    696 

13   708 


43  151 
32  290 
10    861 


16   281 


293 

23  801 

30 

7  170 

18 

812 

37 

4  783 

42 

2  374 

67    535 


1  515 
(D) 
(D) 


24    216 

21    224 

(D) 

(D) 


8  925 
8  828 
3    721 


210 
461 
391 
749 

766 
109 
757 
117 


3   202 

1   052 

288 

1    862 


9  823 
8  032 
1   791 


2   287 


808 
250 
(0) 

790 
398 


17    168 


288 
(0) 
(D) 


689 
816 
(D) 
(0) 


2  081 
1  542 
1    119 


649 
162 
135 
487 

180 
45 

229 
33 


612 
195 

74 

343 


930 
217 
713 


575 


683 
60 
(0) 
145 
132 


2    132 


78 
27 
51 


50 
11 
19 
20 


381 
133 
311 


101 
31 
20 
70 

20 
11 
29 
10 


112 
35 
27 

50 


584 
321 
263 


87 


295 
43 
13 
39 

45 


415   330 


12   561 

2   252 

10   309 


94    133 
77   333 


769 

031 


90  470 
87  520 
30   467 


135 
Oil 
214 
124 

388 
292 
928 
516 


16  503 

5  943 

2  453 

8  107 


37  083 
25  487 
11    596 


12   763 


20   695 

5   995 

533 

4    109 

1    918 


53   041 


1    898 

282 

1    616 


14   835 

12    199 

976 

1   660 


7  958 
7  795 
3    121 


111 
502 
363 
609 

793 

181 

555 

80 


2   567 

1    114 

434 

1    019 


8  289 
6  345 
1    944 


1    908 


2   559 

203 

73 

597 

298 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

Excludes   nonstore   retailers    (i.e.,    mail  order,   direct    selling,   merchandise  vending  machine  operators)    part   of   SIC  53. 

2 1967   totals   for   SIC  Other  56   may   include  data  for   "nonemployer"   establishments  which  could  not    be   classified   and  tabulated  by   detailed  kind  of 
business. 

3 1967   data   limited  to   "employer"   establishments. 

^Includes   data  for  those  kinds   of   business   in   SIC   59    (except   591)   not    covered   in   any  of  the   lines   below. 


MAJOR  RETAIL  CENTERS 


AKRON  SMSA-OHIO    36-7 


table  3.  The  Standard  Metropolitan  Statistical  Area:    1967  and  1963 


AKRON  SMSA— Consists  of  Portage  and  Summit  Counties,  Ohio 


Kind  of  business 

1967 

1963 

SIC  code 

Estab- 
lish- 
ments 

(number) 

Sales 
($1,000) 

Payroll, 
entire 
year 

($1,000) 

Paid 
employees 
for  week 
including 
March  12 
(number) 

Estab- 
lish- 
ments 

(number) 

Sales 
($1,000) 

Payroll, 
entire 
year 

($1,000) 

4  157 

189 

63 

126 

132 

30 
45 
57 

629 

250 
658 

252 
89 
61 

163 

48 
17 
71 
16 

251 
69 
59 

123 

1  045 
629 
416 

131 

620 
53 
51 
61 
73 

987  738 

46  643 

8  578 
38  065 

192  950 

155  678 
18  675 
18  597 

227  822 

191  973 

87  733 

33  926 

9  674 
8  067 

24  252 

8  401 

3  496 
10  588 

1  613 

44  705 
16  764 

4  676 

23  265 

79  778 
60  811 
18  967 

33  102 

49  106 

15  889 

1  758 

7  204. 

3  761 

123  857 

5  658 

1  184 

4  474 

32  495 

26  613 

(0) 

(D) 

19  516 

18  562 

8  339 

5  220 
1  385 
1  180 
3  835 

1  467 
493 

1  627 
248 

6  512 

2  794 
750 

2  968 

17  922 

14  816 

3  106 

4  355 

5  278 
662 
(D) 

1  218 
600 

32  026 

1  114 
309 
805 

8  156 

6  381 

(D) 
<D) 

4  562 
3  155 

2  365 

1  552 
462 
384 

1  090 

359 

174 

482 

75 

1  280 
536 
192 

552 

7  403 
6  128 
1  275 

1  146 

1  293 
157 
(0) 
235 
202 

4  267 

243 

78 

165 

112 
22 

50 
40 

734 
285 
667 

222 
69 

47 
153 

46 
28 
63 
16 

229 

76 
61 

92 

1  047 
610 

437 

152 

576 

69 
34 
62 
78 

797  088 

41  838 
6  797 

35  041 

134  927 

100  641 

15  269 

19  017 

197  718 

169  861 

66  076 

28  130 
8  277 

5  095 

19  853 

6  731 
4  145 

7  728 
1  249 

30  658 
13  491 

4  059 

13  108 

65  543 
45  905 
19  638 

25  753 

36  584 
10  160 

1  086 

5  383 

2  963 

94  178 

52 

BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 

4  877 

5251 

1  010 

52  EX.  5251 

3  867 

53  PART 
531 

20  017 
14  992 

533 

2  542 

539 
54 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES  .  . 

2  483 
16  719 

55  EX.  554 

15  385 

55  PT. (554  ) 

6  472 

56 

4  104 

562,  3,  8 
562 

OTHER  56 
561 

WOMEN'S  CLOTHING,  SPECIALTY  STORES,  FURRIERS 
MEN'S  AND  BOYS»  CLOTHING  AND  FURNISHINGS 

1  177 
792 

2  927 

1  159 

565 

524 

566 

1  064 

564,  7,  9 
57 

FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

180 

4  607 

5712 

2  303 

OTHER  571 

712 

572,  573 

HOUSEHOLD  APPLIANCE,  RADIO,  TELEVISION,  AND 

1  592 

58 

14  150 

5812 

11  095 

5813 

59  PT.(591) 

59  EX.  591 

DRINKING  PLACES  (ALCOHOLIC  BEVERAGES).  .  .  . 

3  055 

3  649 

4  198 

592 

399 

595 
597 

SPORTING  GOODS  STORES  AND  BICYCLE  SHOPS.  .  . 

104 
822 

5992 

451 

Standard  Notes:   -  Represents  zero.        D  Withheld  to  avoid  disclosure.        NA  Not  available.         Revised. 
Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

21967  totals  for  SIC  Other  56  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of 
business* 

3 1967  data  limited  to  "employer"  establishments. 

4Includes  data  for  those  kinds  of  business  in  SIC  59  (except  59 l)  not  covered  in  any  of  the  lines  below. 


36-8   OHIO-AKRON  SMSA 


MAJOR  RETAIL  CENTERS 


table  4  CBDf  City,  SMSA-Percent  Change  and  Percent  Distribution:    1967 


SIC  code 


Kind  of  business 


Percent  change  in  sales 
1963  to  1967 


Central 

business 

district 


City 


Standard 

metropolitan 

statistical 

area 


Percent  distribution  of  sales 


Central 

business 

district 


City 


Standard 

metropolitan 

statistical 

area 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT.(591) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S  READY-TO-WEAR    STORES     .     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES .     . 

FURNITURE    STORES 

HOME    FURNISHINGS    STORES    

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES     ,     . 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


■15.1 


10.8 
(D) 
5.9 


(D) 

(D) 

-9.0 

(D) 


-20.4 
14.5 
-5.7 

-25.0 

-34.3 
-25.7 

-22.2 


-34.5 
(D) 
(D) 

23.2 


-0.6 

0.7 

-5.4 


-29.1 


(0) 

(D) 

(D) 

-4.9 

15.1 


17.4 


■16.7 
<D> 
(D) 


38.9 
44.2 
19.7 
11.8 


13.3 

0.1 

24.1 

6.4 

10.8 

28.3 

7.6 


29.0 

-0.9 

-30.9 

69.1 


16.4 
26.7 
-6.3 


27.6 


15.0 
19.6 
52.3 
16.4 
23.8 


23.9 


11.5 

26.2 

8.6 


43.0 
54.7 
22.3 
-2.2 


15.2 
13.0 
32.8 

20.6 

16.9 

58.3 
22.1 


45.8 
24.3 
15.2 

77.5 


21.7 
32.5 

-3.4 


28.5 


34.2 
56.4 
61.9 
33.8 
26.9 


100.0 


0.5 
(D) 
(0) 


(D) 
(D) 
(D) 
(D) 


2.2 


7.7 


1.8 


6.5 

1.3 
1.0 

5.2 


(0) 

(D) 
0.2 

2.7 


7.0 
5.6 
1.5 


2.4 


7.4 
(D) 
(D) 
2.2 
0.5 


100.0 


2.2 
(D) 
(D) 


26.8 

22.9 

1.4 

2.5 


21.0 

17.9 

7.8 

2.9 

0.7 
0.6 
2.2 


4.4 
1.2 
0.3 

2.8 


8.8 
6.6 
2.2 


3.3 


4.9 
1.5 
0.2 
1.0 

0.5 


100.0 


4.7 
0.9 
3.8 


19.5 

15.7 

1.9 

1.9 


23.1 

19.4 

8.9 

3.4 

1.0 
0.8 
2.4 


4.5 
1.7 
0.5 

2.3 


8.1 
6.2 
1.9 


3.4 


5.0 
1.6 
0.2 
0.7 
0.4 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore   retailers    (i.e.,    mail  order,    direct    selling,   merchandise   vending  machine  operators)    part   of    SIC   53. 
2Includes   data  for  those   kinds   of   business  in   SIC  59    (except   591)   not    covered   in   any  of   the    lines   below. 


MAJOR  RETAIL  CENTERS 


AKRON  SMSA-OHIO    36-9 


table  5    CBD  Sales  as  Percent  of  City  and  SMSA  Sales:    1967 


SIC  code 


Kind  of  business 


Central  business  district  sales  as- 


Percent  of  city  sales 


Percent  of  standard  metropolitan 
statistical  area  sales 


52 

5251 

52    EX.    5251 


53  PART 
531 
533 
539 


51 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 

566 

564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 


59  PT.(591) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1  , 

BUILOING  MATERIALS,  HARDWARE,  AND  FARM  EQUIPMENT  DEALERS.  , 

HARDWARE  STORES  , 

OTHER  

GENERAL  MERCHANDISE  GROUP  STORES1   , 

DEPARTMENT  STORES  , 

VARIETY  STORES , 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES , 

FOOD  STORES , 

AUTOMOTIVE    DEALERS , 

GASOLINE    SERVICE    STATIONS    , 

APPAREL    AND    ACCESSORY    STORES , 

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS , 

WOMEN'S    READY-TO-WEAR    STORES , 

OTHER    APPAREL    AND    ACCESSORY    STORES2     

MEN'S    AND    BOY'S    CLOTHING    AND    FURNISHINGS    STORES3.     .     .     , 

FAMILY    CLOTHING    STORES3     , 

SHOE    STORES3 

APPAREL    AND    ACCESSORY    STORES,    N.E.C.3      

FURNITURE,     HOME    FURNISHINGS,    AND    EQUIPMENT    STORES     .     .     .     .     . 

FURNITURE    STORES , 

HOME    FURNISHINGS    STORES     

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,    AND    MUSIC    STORES, 

EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES    (ALCOHOLIC    BEVERAGES)     

DRUG    STORES    AND    PROPRIETARY    STORES 

MISCELLANEOUS    RETAIL    STORES4 

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS    

JEWELRY    STORES 

FLORISTS 


17.1 


3.9 

<D> 
3.4 


(D) 
(D) 
(D) 
(D) 


1.8 
7.3 
3.9 


38.2 
33.3 
28.3 
39.7 
53.8 

(0) 

(D) 


(D) 

(D) 

10.7 

16.2 


13.6 
14.4 
11.2 


12.3 


25.8 

(D) 

(D) 

37.9 

19.2 


8.4 


0.9 
(D) 
(D) 


<D> 
(D) 
(D) 
(D) 


0.8 
3.3 

1.7 


16.0 
11.5 
10.0 
17.8 
27.8 

(D) 
<D> 


(D) 
(D) 
3.9 

9.5 


7.3 
7.6 

6.4 


6.0 


12.5 

(D) 

(D) 

25.2 

12.1 


Standard  Notes:      -   Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

Excludes  nonstore  retailers    (i.e.,   mail  order,   direct    selling,   merchandise   vending  machine  operators)    part   of   SIC  53. 

21967   totals   for  SIC  Other  56  may   include  data  for  "nonemployer"   establishments   which  could  not    be  classified   and  tabulated   by   detailed   kind  of 
business. 

3 1967   data   limited  to   "employer"    establishments. 

4Includes   data  for  those  kinds   of   business   in   SIC  59    (except   59l)   not    covered   in   any   of   the   lines   below. 


36-10   OHIO-AKRON  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  Major  Retail  Centers  in  the  SMSA:   1967 


SIC  code 


Kind  of  business 


Standard 

metropolitan 

statistical 

area 


Central 

business 

district 


Major  retail  centers  (see  descriptions  below) 


No.  2 


No.  3 


No.  4 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT. (591) 

59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 

CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES $1,000. 

SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 

ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,    AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC 
STORES    


EATING    AND    DRINKING    PLACES 

EATING    PLACES    

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES)     .     . 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


4 
987 

157 
738 

1 
340 

805 
702 

271 

635 
581 

1 
375 

717 
455 

4    157 

189 

63 
126 

132 
30 
45 
57 

629 

250 

658 

252 

89 

61 

163 


251 
69 
59 

123 

1  045 
629 
416 

131 

620 
53 
51 
61 

73 


242 

83 

284 

91 

9 

679 

60 

59 

187 

91 

14 

418 

242 

5 
1 
4 

5 

2 
2 
1 

12 
4 
9 

35 

13 

7 

22 


20 
3 
3 

14 

74 
46 
28 


73 

3 

2 

20 

6 


103 

22 

023 

35 

7 

341 

41 

11 

501 

27 

3 

181 

103 


4 
3 
1 

11 
2 
3 
6 

11 


16 

6 
5 

10 


14 
4 

3 


20 

14 

6 


21 

1 
1 
3 


48 

32 

478 

16 

9 

890 

22 

20 

708 

10 

1 

880 

48 

1 

1 

9 
5 

2 
2 

8 

1 

2 

9 

2 
2 
7 


15 

32 

900 

5 

10 
715 

9 

15 
410 

7 
775 

32 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not    available.  rRevised. 

'Excludes   nonstore   retailers    (i.e.,   mail   order,    direct    selling,   merchandise  vending  machine  operators)   part   of   SIC  53. 

2Stores   in  the   general  merchandise,    apparel,    and   furniture   and    appliance   groups;    these   stores   specialize   in  department    store  type  of   merchandise. 

3Includes   data  for  those   kinds   of   business   in   SIC  59    (except   59l)   not    covered   in   any   of   the   lines   below. 

MRC  No.  2  Includes  the  planned  center  known  as  "Magic  City  Shopping  Center"  and  establishments  on  N.  Wooster  Rd.  from  Hopocan  Ave.  to 
W.  Wooster  Rd.,  on  W.  Tuscarawas  Ave.  from  N.  Wooster  Rd.  to  5th  St.  N.W.,  on  2nd  St.  N.W.  from  W.  Tuscarawas  Ave.  to 
Hopocan  Ave.,   and  on  3rd  St.   N.W.  from  W.   Tuscarawas  Ave.  to  Park  Ave.     (Barberton) 

MRC  No.   3    Includes  the  planned  center  known  as  "State  Road  Shopping  Center"  and  establishments  at  the  intersection  of  State  Rd.   and  Portage 
Trail,   and  in  the  2600-2900  blocks  of  State  Rd.     (Cuyahoga  Falls) 

MRC  No.  4    Includes  the  planned  centers  known  as  "Wooster-Hawkins  Plaza"  and  "Buchtel  Plaza"  and  establishments  at  the  intersection  of  S. 
Hawkins  Ave.  and  Wooster  Rd.     (Akron) 


MAJOR  RETAIL  CENTERS 


AKRON  SMSA-OHIO    36-11 


table  6.  Major  Retail  Centers  in  the  SMSA:   1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  6 


No.  7 


No. 


No.  9 


No.  10 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

551 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT.(591) 

59  EX.  591 

592 
595 
597 
5992 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES 51,000. 


CONVENIENCE  GOODS  STORES! 

NUMBER 

SALES 31,000. 


SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 


ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,    HOME    FURNISHINGS,    AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC 
STORES    


EATING    AND    DRINKING    PLACES 

EATING    PLACES    

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS     RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


26 

18    307 


14 
6    647 


8 
(D) 


4 
(D) 


26 


30 

11 

469 

10 

4 

069 

10 

5 

364 

10 

2 

036 

30 


22 
9    332 


7 
4    051 


9 

4    483 


6 
798 


22 


26 

8    698 


10 
4    771 


11 
2    890 


5 

1    037 


26 


52 

4 

345 

18 

4 

231 

23 

7 

987 

11 

2 

127 

52 


10 

3 
7 


10 
5 
5 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  rRevised. 

"Excludes  nonstore  retailers    (i.e.,   mail  order,   direct    selling,   merchandise   vending  machine  operators)   part   of    SIC  53. 

2Stores   in  the   general  merchandise,    apparel,    and  furniture   and   appliance   groups;    these   stores   specialize   in  department    store  type  of   merchandise. 

'includes   data  for  those  kinds   of   business    in  SIC  59    (except   59l)   not    covered   in   any  of  the   lines   below. 

MRC  No.   6     Includes  the  planned  center  known  as  "Akron  Square"  and  establishments  on  S.  Arlington  St.   from  Waterloo  Rd.  to  the  south 
property  line  of  Akron  Square  Shopping  Center  and  along  the  900  and  1000  blocks  of  E.  Waterloo  Rd.     (Akron) 

MRC  No.   7    Includes  the  planned  center  known  as  "Arlington  Plaza"  and  establishments  along  the   1300  and  1400  blocks  of  Arlington  St.  S. 
(Akron) 

MRC  No.   8    Includes  the  planned  center  known  as  "Lakemore  Plaza"  in  the   1500  block  of  Canton  Rd.     (Summit  Co.) 

MRC  No.   9    Includes  the  planned  center  known  as  "Northfield  Plaza"  and  establishments  on  Cleveland- Akron  Rd.   (State  Rte .   8)  at  its  inter- 
section with  Houghton  Ave.     (Northfield) 

MRC  No.    10  Includes  establishments  on  Main  St.  from  Sycamore  St.  to  Prospect  St.    (Route  44) ;  on  S.  Parkway  from  Main  St .   to  Maple  St.; 
and  on  Chestnut  St.  from  Main  St.  to  Cedar  Ave.     (Ravenna) 


36-12    OHIO-AKRON  SMSA 


MAJOR  RETAIL  CENTERS 


table  6  Major  Retail  Centers  in  the  SMSA:   1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  11 


No.  12 


1o.l3 


No.  14 


No.  15 


54,     58,     591 


53    PT.56,57 


52,    55, 
59    EX..  591 


5.2 

5251 

52  EX.    5251 

53  PART 
531 
533 
539 

54 

55  EX.  554 

55  PT.(554) 

56 

562,  3,  8 

562 
OTHER  56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT.(591) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 

CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES 51,000. 

SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 

ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC 
STORES 


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


20 

12    087 


8 
4    731 


5 
6    900 


7 
456 


20 

1 

1 

3 
1 
1 

1 


78 

34 

137 

20 

5 

584 

44 

25 

519 

14 

3 

034 

78 


6 
3 

1 

2 

9 

3 

1 

34 

20 
14 

14 


35 

47 
547 

5 

9 
215 

29 

29 
507 

9 

825 

47 


21 

8 
5 
8 


16 

21 
525 

3 

6 
708 

11 

10 
961 

5 
856 

21 


49 

6 

095 

16 

6 

645 

22 

6 

852 

11 

2 

598 

49 


1 

11 

5 
4 
6 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  rRevised. 

'Excludes   nonstore   retailers    (i.e.,   mail  order,    direct    selling,    merchandise   vending  machine  operators)    part   of   SIC  53. 

2Stores   in  the   general   merchandise,    apparel,    and   furniture   and   appliance   groups;    these  stores   specialize   in  department    store  type  of   merchandise. 

3Includes   data  for  those  kinds   of   business    in   SIC  59    (except   591)   not    covered   in   any  of  the   lines   below. 

MRC  No.    11     Includes  the  planned  center  known  as  "South  Plaza"  and  establishments  on  E.   Waterloo  Rd.  from  Glenmount  Ave.  to  access  roads 
for  Rt.   77  and  Rt.   224.     (Summit  Co.) 

MRC  No.    12    Includes  the  planned  center  known  as  "Summit  Mall"  and  establishments  on  W.   Market  Street  from  Bakers  Blvd.  to  Smith  Rd. 
and  on  Ghent  Rd.  from  W.   Market  Rd.  to  Smith  Rd.     (Summit  Co.) 

MRC  No.    13    Includes  the  planned  center  known  as  "Chapel  Hill  Mall"  at  the  intersection  of  Brittain  Rd.  and  Independence  Ave.     (Akron) 

MRC  No.    14    Includes  the  planned  center  known  as  "Stow-Kent  Shopping  Plaza"  and  establishments  on  the  north  side  of  Kent  Rd.  in  the  4400 
block.     (Stow) 

MRC  No.    15    Includes  the  planned  center  known  as  "Fairlawn  Shopping  Plaza"  and  establishments  on  West  Market  between  Miller  Rd.  and 
Revere  Rd. 


CANTON,  OHIO 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


■  ■  ■  i  ■  i 


10 


15    MILES 


STARK     CO. 


Canton^M        ^^ 


e 


Comprising  Census  Tract   7001 


0  1000 

I  ' Ill 


2000    FEET 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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CANTON,  OHIO 

City  and  Major  Retail  Centers 


STARK  CO 


01 


EAST   STATE 


#    Central  Business  District 
©   Major  Retail  Centers 


3      MILES 


I i L 


e 


U.S.  DEPARTMENT  OF  COMMERCE 


36-14 


BUREAU  OF  THE  CENSUS 


MAJOR  RETAIL  CENTERS 


CANTON  SMSA-OHIO    3615 


table  l    The  Central  Business  District:    1967  and  1963 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.     5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT.(554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 

566 

56«,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 


59  PT. (591) 


59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS    .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES    

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3 

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,    AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES    

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES), 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4     

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS    


269 


31 
8 

12 


58 
19 
13 
39 

16 
2 

15 
5 


26 

8 

5 

13 


60 
32 

28 


11 


47 
1 
3 

11 
6 


59    760 


618 
(D) 
(D) 


19    699 

15   779 

(0) 

(D) 


2  829 
2  640 
1    190 


12    619 
5    856 


653 
763 

139 
(D) 

973 

430 


8    597 

4    627 

265 

3   705 


4  377 
3  261 
1    116 


2    385 


4  806 
ID) 
355 

1  595 
415 


10    493 


105 
(D) 
(0) 


3    309 

2    544 

(0) 

(D) 


374 


304 


110 


333 

298 
268 
035 

628 
(D) 
330 
(D) 


1    748 

1    140 

74 

534 


1  054 
859 
195 


281 


875 

(D) 

36 

330 
98 


2    646 


25 
(D) 
(0) 


774 
553 
(D) 
(D) 


161 
52 
32 


587 
350 
341 
237 

138 
(D) 
78 
(D) 


288 

164 

18 

106 


436 

349 

87 


75 


216 

(D) 

10 

75 

27 


313 


34 

8 

18 


62 
19 
10 
43 

13 
5 

20 
5 


23 
9 

4 

10 


82 
44 
38 


11 


54 
2 
2 

9 

7 


63    211 


1  791 
(D) 
(0) 


21    162 
(0) 

3    255 

(D) 


2  781 
7  300 
1    724 


145 
002 
325 
143 

159 

(D) 
961 
(0) 


5    897 
3    519 

234 

2    144 


376 

885 
491 


1    571 


4  464 
(D) 
(D) 

1  196 
305 


9    809 


291 
(D) 
(D) 


3    126 
(0) 

596 

(D) 


318 
673 
135 


1    928 

1  052 
958 
876 

322 

(D) 
280 
(0) 


1    289 

837 

69 

383 


049 
785 
264 


281 


719 
(D) 
(D) 
199 
71 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

Excludes  nonstore  retailers    (i.e.,   mail  order,    direct    selling,   merchandise   vending  machine  operators)    part   of   SIC  53. 

21967   totals   for  SIC  Other  56  may   include  data  for  "nonemployer"   establishments  which  could  not   be   classified   and  tabulated  by   detailed  kind  of 
business. 

3 1967   data  limited  to   "employer"  establishments. 

4Includes   data  for  those  kinds   of  business   in  SIC  59    (except   591)   not   covered  in   any  of  the   lines   below. 


3616   OHIO-CANTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  2   The  City:  1967  and  1963 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52  EX.  5251 


53  PART 

531 

533 

539 


54 

55  EX.  550 

55  PT.(554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 

566 

564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 


59  PT.(591) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS     .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3     

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES), 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4     

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


1    064 


43 

7 

36 


'27 
9 
6 

r12 


194 
64 
99 


92 
37 
24 
55 

19 
2 

25 
6 


75 
17 
21 

37 


270 
133 
137 


41 


158 
17 
12 
20 
16 


260    720 


9  962 
(D) 
(D) 


55    833 

50    008 

4    108 

r2    417 


54  937 
46  623 
13    116 


17  968 

8  631 
7  128 

9  337 


830 
(D) 
581 
(D) 


15  470 

7  359 

1  424 

6  687 


17   799 

12   834 

4   965 


7   994 


17  318 
5  398 
3  127 
2    176 

856 


(D) 


1  619 
(D) 
(D) 


r7   563 

6    418 

(0) 

(D) 


4  636 
4  805 
1    347 


162 
710 
(D) 

452 

766 
(D) 
574 
(D) 


2  778 
(D) 
(D) 

944 


3   951 

3    098 

853 

(0) 


1  861 
259 
273 
405 
170 


(D) 


252 
(D) 
(D) 


2    009 

1    687 

(D) 

(D) 


1  217 
739 
388 


894 
515 
(D) 
379 

180 
(D) 
164 
(D) 


518 
ID) 
(D) 

194 


1   484 

1    167 

317 


(D) 


489 
66 
86 
95 
53 


1    119 


48 
14 
34 


22 

7 
6 
9 


214 

74 

122 


35 
29 
15 
56 

12 
6 

28 
10 


71 

18 
19 

34 


292 
142 
150 


40 


151 

24 

9 

12 

20 


190    276 


9  502 
1  268 
8    234 


27    644 
21    269 


533 

842 


40    353 


45    021 


11    588 


15 
6 
5 


182 
977 
765 


8    205 

2    392 

(D) 

2    959 

(D) 


10  727 
4  701 
1    571 

4    455 


12  818 
7  471 
5    34  7 


5    976 


11    465 

3    337 

867 

1    245 

709 


23    446 


1    673 

202 

1    471 


3    534 

2    576 

641 

317 


3  486 

4  439 
1    041 


2    316 
1    165 

1    028 
1    151 

365 
(D) 
417 
(D) 


1  879 
974 
258 

647 


2    678 

1    822 

856 


1    068 


332 
124 
(D) 
211 
122 


Standard 
1Excludes 
2 1967   tot 
business 

3 1967   dat 
4Includes 


Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

nonstore   retailers    (i.e.,   mail  order,    direct    selling,    merchandise  vending  machine  operators)    part   of    SIC  53. 
als   for   SIC  Other  56  may    include  data  for  "nonemployer"    establishments   which   could  not    be   classified   and  tabulated   by   detailed  kind  of 

a  limited  to  "employer"  establishments, 
data  for  those  kinds   of   business   in   SIC  59    (except   591)   not   covered   in   any   of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


CANTON  SMSA-OHIO   36-17 


table  3.  The  Standard  Metropolitan  Statistical  Area:    1967  and  1963 


CANTON  SMSA-Coextensive  with  Stark  County,  Ohio 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 

(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3 

i  8 

562 

OTHER 

56 

561 

565 

566 

564,  7 

,  9 

57 

5712 

OTHER  571 
572,  573 


58 
5812 

5813 


59  PT. (591 ) 


59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL1 


BUILOING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS    .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES    

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3 

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES    

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES), 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4     

LIQUOR    STORES . 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


2    811 


149 

40 

109 


87 

16 

33 

r37 


446 
194 
381 


176 
70 
47 

106 

33 
9 

43 
9 


195 
46 
50 

99 


657 
356 
301 


84 


581    826 


29    304 

5    880 

23    424 


93  434 
70  222 
10  953 
r8    559 


152    271 
108    035 

44    056 


28  046 
11  889 
10  006 
16    157 

7    016 

2    625 

5    320 

811 


31    048 

13  937 
2   791 

14  320 


41  508 
29  759 
11    749 


15    405 


442 

38  719 

34 

9  841 

37 

3  997 

45 

3  721 

60 

2  052 

68    930 


4    348 

702 

3    646 


12  626 

9  045 

1  817 

rl  364 


12   894 

10  390 

4    161 


4  650 
2  335 
2  001 
2   315 

1  075 
351 
798 

91 


4  971 
(D) 
(D) 

1   873 


8  794 
7  018 
1    776 


2    448 


648 
461 
342 
672 
348 


18    190 


809 
213 
596 


3    512 

2   431 

565 

r336 


3  412 
1  829 
1    250 


1  308 
661 
538 
647 

259 

117 

240 

31 


949 
(D) 
(0) 

383 


3    581 

2    894 

687 


634 


906 
115 
92 
157 
103 


2    954 


204 
56 

148 


62 
11 

20 
31 


514 
194 
397 


191 
65 
42 

126 

37 
16 
53 
20 


189 
54 
46 

89 


692 
368 
324 


84 


427 
60 
30 
39 
56 


429    658 


28   719 

4    640 

24    079 


50    862 

31    400 

8    177 

11    285 


102  462 
90  326 
32    746 


25    998 

11    154 

9    041 

14   844 

4  773 
(D) 

4  995 
(D) 


22    495 

11    158 

2    976 


8    361 


32  024 
20  301 
11    723 


12   633 


31    393 
8    318 


314 
678 
456 


49    702 


4    245 

654 

3    591 


6  367 
3  642 
1  351 
1    374 


8  713 
8  651 
2    933 


725 
818 
480 
907 

620 
(0) 

662 
(0) 


3    569 

2    083 

442 

1    044 


497 
734 
763 


2    105 


2  897 
330 
121 
475 
224 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes  nonstore  retailers    (i.e.,   mail  order,    direct    selling,   merchandise  vending  machine  operators)   part   of   SIC  53. 

21967    totals   for   SIC   Other  56  may   include  data  for   "nonemployer"    establishments   which  could  not    be  classified   and  tabulated   by   detailed  kind   of 
business. 

31967   data  limited  to   "employer"   establishments. 

4Includes   data  for  those   kinds   of   business   in   SIC  59    (except   591)   not    covered   in   any   of   the   lines   below. 


36-18   OHIO-CANTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  4  CBD,  City,  SMSA-Percent  Change  and  Percent  Distribution:    1967 


Kind  of  business 

Percent  change  in  sales 
1963  to  1967 

Percent  distribution  of 

sales 

SIC  code 

Central 

business 

district 

City 

Standard 

metropolitan 

statistical 

area 

Central 

business 

district 

City 

Standard 

metropolitan 

statistical 

area 

-5.5 

-65.5 
-82.3 
-56.8 

-6.9 

(D) 

(D) 

-91.7 

1.7 
-63.8 
-31.0 

3.9 

-2.4 
6.1 

10.1 

45.8 
31.5 
13.2 

72.8 

13.0 
-25.2 

51.8 

7.7 

(D) 

(D) 

33.4 

36.1 

37.0 

4.8 
(D) 
(D) 

102.0 

135.1 

16.3 

-15.0 

36.1 

3.6 

13.2 

18.4 

23.7 
23.6 
13.8 

44.2 
56.5 
-9.4 

50.1 

38.9 
71.8 
-7.2 

33.8 

51.1 
61.8 
260.7 
74.8 
20.7 

35.4 

2.0 
26.7 
-2.7 

83.7 
123.6 

33.9 
-24.2 

48.6 
19.6 
34.5 

7.9 

6.6 

10.7 
8.8 

38.0 
24.9 
-6.2 

71.3 

29.6 

46.6 

0.2 

21.9 

23.3 
18.3 
204.2 
38.9 
40.9 

100.0 

1.0 
(D) 
<D> 

33.0 

26.4 

(D) 

(D) 

4.7 
4.4 
2.0 

21.1 

9.8 

9.5 

11.3 

14.4 
7.7 
0.5 

6.2 

7.4 
5.5 
1.9 

4.0 

8.0 
(D) 
0.6 
2.7 
0.7 

100.0 

3.8 
(D) 
(D) 

22.9 

19.2 

1.6 

2.1 

21.1 

17.9 

5.0 

6.9 

3.3 

2.7 
3.6 

5.9 

2.8 
0.5 

2.6 

6.8 
4.9 
1.9 

3.1 

6.6 
2.1 
1.2 
0.8 
0.3 

100.0 

52 

BUILDING    MATERIALS,     HARDWARE,    AND    FARM    EQUIP- 

5.0 

5251 

1.0 

52    EX.     5251 

4.0 

53    PART 
531 

16.1 
12.1 

533 

1.9 

539 

54 

MISCELLANEOUS    GENERAL    MERCHANDISE    STORES.     . 

2.1 
26.2 

55'  EX.     554 

18.6 

55    PT.(554) 

7.6 

56 

4.8 

562,    3,    8 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 

2.0 

562 

OTHER    56 

57 

FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

1.7 
2.8 

5.3 

5712 

2.4 

OTHER    571 

0.4 

572,    573 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 

2.5 

58 

7.1 

5812 

5.1 

5813 

59    PT. (591) 

59    EX.    591 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES)     .     .     . 

2.0 
2.6 
6.7 

592 

1.7 

595 
597 

SPORTING    GOODS    STORES,     BICYCLE    SHOPS.     .     .     . 

0.7 
0.6 

5992 

FLORISTS 

0.4 

Standard  Notes:   -  Represents  zero.        D  Withheld  to  avoid  disclosure.        NA  Not  available.         Revised. 
'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
zIncludes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


CANTON  SMSA-OHIO   36-19 


table  5    CBD  Sales  as  Percent  of  City  and  SMSA  Sales:    1967 


Kind  of  business 

Central  business  district  sales  as- 

SIC  code 

Percent  of  city  sales 

Percent  of  standard  metropolitan 
statistical  area  sales 

22.9 

6.2 
(D) 
5.4 

33.1 

31.6 

(D) 

(D) 

5.  1 
5.7 
9.1 

70.2 
67.8 
79.3 
72.4 
85.7 

(D) 
55.1 

(D) 

55.6 
62.9 
18.6 

55.4 

24.6 
25.4 
22.5 

29.8 

27.8 
(D) 
11.4 
73.3 
48.5 

10.  3 

52 

5251 

52    EX.     5251 

BUILDING    MATERIALS,     HARDWARE,     AND    FARM    EQUIPMENT    DEALERS.     .     .     . 

2.1 

(d) 

(d) 
21 . 1 

531 

22.5 

533 

(D) 

539 

(d) 

51 

1 .  9 

55    EX.    554 

2.4 

55    PT. (551) 
56 

2.  7 

45.  0 

562,    3,    8 

49.3 

562 

56.5 

OTHER    56 

41.9 

561 
565 

59.0 

(D) 

566 

564,    7,    9 

37.1 
53.0 

57 
5712 

27.7 
33.2 

OTHER    571 

9.5 

572,     573 
58 

HOUSEHOLD    APPLIANCE,     RAOIO,     TELEVISION,    AND    MUSIC    STORES.     .     . 

25.9 
10.  5 

5812 

11.0 

5813 

9.5 

59    PT.(591) 
59    EX.    591 

15.5 

12.4 

592 

(D) 

595 

8.9 

597 

42.9 

5992 

20.2 

Standard  Notes:   -  Represents  zero.        D  Withheld  to  avoid  disclosure.        NA  Not  available.         Revised. 
'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

21967  totals  for  SIC  Other  56  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of 
business. 

31967  data  limited  to  "employer"  establishments. 

4lncludes  data  for  those  kinds  of  business  in  SIC  59  (except  591 )  not  covered  in  any  of  the  lines  below. 


36-20   OHIO-CANTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  6   Major  Retail  Centers  in  the  SMSA:   1967 


SIC  code 


Kind  of  business 


Standard 

metropolitan 

statistical 

area 


Central  business 
district 


Major  retail  centers 
(see  decriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53  PT.56,57 


52,  55, 

59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  I 

,  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT.(591) 

59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 

CONVENIENCE  GOODS  STORES  J 

NUMBER 

SALES 51,000. 

SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 

ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     ANO    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC 
STORES    


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES    

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


2  an 

581    826 


1    187 
209    184 


4  58 
152    528 


1    166 

220    114 


2    811 

149 

40 

109 

87 
16 
33 
38 

446 

194 

381 

176 

70 

47 

106 


195 
46 
50 

99 

657 
356 
301 

84 

442 

34 
37 
45 
60 


269 

59 

760 

102 

9 

591 

95 

40 

915 

72 

9 

254 

269 

5 

1 
4 

11 
4 
3 
4 

31 

8 

12 

58 

19 
13 
39 


26 
8 
5 

13 

60 
32 
28 

11 

47 
1 
3 

11 
6 


38 

16 

179 

12 

3 

881 

15 

10 

986 

11 

1 

312 

38 


4 
2 
1 
1 

7 

2 

1 

10 

4 
3 

6 


12 

27 
235 

4 

8 
455 

5 

10 
141 

2 

9 
639 

27 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available.  rRevised. 

'Excludes   nonstore   retailers    (i.e.,   mail  order,    direct    selling,    merchandise   vending  machine  operators)    part   of   SIC  53. 

2 Stores   in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in   department    store  type  of   merchandise. 

3Includes   data  for  those   kinds   of   business    in   SIC  59    (except   59l)   not    covered   in    any  of   the   lines   below. 

MRC  No.    1    Includes  the  planned  centers  known  as  "North  Plaza"  and  "30th  St.  Plaza"  at  the  intersection  of  Cromer  Ave.  N.W.   and  30th  St. 
N.W.  ,  extending  on  Cromer  Rd.  from  30th  St.  N.W.  to  32nd  St.  N.W.   and  in  the  800  -   1200  blocks  of  30th  St.   N.W.      (Canton) 

MRC  No.    2    Includes  the  planned  center  known  as   "Myers  Lake  Plaza"  and  establishments  on  Whipple  Ave.   N.W.  from  12th  St.  N.W.   to  16th 
St.   N.  W.;  and  12th  St.  N.W.  from  Whipple  Ave.   N.W.   to  Terrace  Rd.      (Stark  Co.  ) 


MAJOR  RETAIL  CENTERS 


CANTON  SMSA-OHIO   36-21 


table  6   Major  Retail  Centers  in  the  SMSA:    1967-Continued 


SIC  code 

Kind  of  business 

Major  retail  centers-Continued  (see  descript 

ions  below) 

No.  3 

No.  4 

No.  5 

RETAIL  STORES,  TOTAL:1 

110 
22  867 

36 

4  542 

37 
9  590 

37 
8  735 

110 

4 
1 

3 

6 
1 
3 
2 

8 

8 

7 

20 
6 
2 

14 

11 
4 
1 
6 

23 
16 

7 

5 

18 
1 
1 
6 

1 

72 
12  963 

17 

1  550 

33 
8  566 

22 

2  847 

72 

6 
3 

3 

6 

1 

2 
3 

2 

2 

16 
8 

7 
8 

11 
2 
3 
6 

13 
7 
6 

2 

14 

2 

4 

3 

44 

25  084 

5<4,  58,  591 

CONVENIENCE  GOODS  STORES: 

10 

8  605 

53  PT.56,57 

SHOPPING  GOODS  STORES  (GAF):2 

24 

14  847 

52,  55, 
59  EX.  591 

ALL  OTHER  STORES: 

10 

1  632 

NUMBER  OF  ESTABLISHMENTS 

44 

52 

BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIPMENT 

2 

5251 

52  EX.  5251 

2 

53  PART 

3 

531 

1 

533 

1 

539 

54 

1 
6 

55  EX.  554 

2 

55  PT.  (554) 
56 

1 

18 

562,  3,  8 
562 

WOMEN'S  CLOTHING,  SPECIALTY  STORES,  FURRIERS.  .  . 

9 
8 

OTHER  56 

57 
5712 

FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT  STORES  . 

9 

3 
1 

OTHER  571 

572,  573 
58 

HOUSEHOLD  APPLIANCE,  RADIO,  TV,  MUSIC  STORES.  .  . 

2 
2 

5812 

2 

5813 

59  PT. (591) 

2 

59  EX.  591 

5 

592 

595 
597 

1 

5992 

FLORISTS 

Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore  retailers    (i.e.,   mail  order,   direct    selling,    merchandise   vending  machine  operators)    part   of    SIC  53. 

2 Stores   in  the   general  merchandise,    apparel,    and   furniture   and    appliance   groups;    these   stores   specialize   in  department    store  type  of   merchandise. 

3 Includes   data  for  those  kinds   of   business    in  SIC   59    (except   591)   not    covered   in   any   of   the   lines   below. 

MRC  No.   3    Includes  the  planned  center  known  as  "Town  Plaza  Shopping  Center"  and  establishments  in  the  area  bounded  by:    Cherry  Rd.   N.W.  , 
First  St.   N.W.  ,  North  Ave.  N.W.,  North  Ave.   N.E.  ,   Third  St.   N.E.  ,   Third  St.   S.E.  ,  South  Ave.  S.E.,  South  Ave.   S.W.  , 
First  St.  S.W.,  Oak  Ave.  S.W.,   Third  St.  S.W.,   TremontAve.   S.W.,  and  Tuscarawas  River .     (Massillon  city) 

MRC  No.   4    Includes  the  establishments  in  the  area  bounded  by:    P.F.W.   and  C.R.R.,  Liberty  extended,   Liberty,  E.  Market,  and  Mechanic  Ave. 
(Alliance) 


MRC  No.    5    Includes  the  planned  centers  known  as  "Mellett  Mall"  and  "County  Fair  Shopping  Center"  and  establishments  on  Tuscarawas  W.   from 
Whipple  to  Valleyview.      (Canton) 


CINCINNATI,  OHIO-KY.-IND. 

Standard  Metropolitan  Statistical  Area 
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36-24   OHIO-CINCINNATI,  OHIO-KY.-IND.,  SMSA 


table  l   The  Central  Business  District:    1967  and  1963 


MAJOR  RETAIL  CENTERS 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3 

,  8 

562 

OTHER 

56 

561 

565 

566 

564,  7 

,  9 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 


59  PT. (591  ) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS     .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES    

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3     

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC     STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES , 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES), 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4     

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


528 


12 
5 

3 
4 


42 

7 

13 


76 
20 
11 
56 

19 

2 

20 

10 


33 

13 

8 

12 


150 

104 
46 


20 


225    519 


1  139 
(D) 
(D) 


112   772 

108    591 

3   405 

776 


5   701 

13  018 

1   475 


27   444 
13   547 

12  351 

13  897 

6  922 
(D) 

4  223 
980 


14  302 

8  458 

1  682 

4  162 


21    444 

17    144 

4   300 


5   854 


168 

22  370 

2 

(D) 

3 

(D) 

33 

7  687 

7 

398 

44    676 


170 
(D) 
(D), 


23   892 

22   966 

706 

220 


867 
1    316 

160 


823 
340 
106 
483 

225 
(D) 
771 
(D) 


2   347 

1   284 

335 

728 


5   965 

4   985 

980 


858 


278 
(D) 
(D) 
671 
67 


10   324 


44 

(D) 

21 


5   598 

5    348 

198 

52 


207 
136 

44 


075 
519 
447 
556 

274 
(D) 
174 
(0) 


368 

154 

79 

135 


1    824 

1    534 

290 


218 


810 
(D) 
(0) 
249 
16 


697 


13 

2 

11 


17 
6 

4 

7 


88 
11 
22 


107 
34 

14 
73 

22 

4 

32 

15 


54 
14 
19 

21 


162 

120 

42 


24 


199 

4 

4 

35 

11 


209   601 


1  620 
(D) 
(0) 


106  863 

101  095 

4  669 

1  099 


7  130 
9  570 
1    555 


27    186 

13  107 
11    469 

14  079 

5   579 

(D) 

4    839 

(D) 


13  875 

6  581 

2  272 

5  022 


18   619 

16   015 

2   604 


6   360 


16   823 

(D) 

(D) 

4   777 

455 


39   739 


402 
<D) 
(0) 


21    227 

20   091 

891 

245 


877 
971 
167 


794 
340 
069 
454 

958 

(D) 
887 
(D) 


2   421 

1    092 

439 

890 


5    158 
4   613 

545 


804 


918 
(0) 
(D) 
115 
71 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

Excludes  nonstore  retailers    (i.e.,   mail  order,    direct    selling,   merchandise   vending  machine  operators)    part   of    SIC  53. 

21967   totals   for   SIC   Other  56  may    include  data  for   "nonemployer"    establishments   which  could  not    be   classified   and  tabulated  by   detailed  kind  of 
business. 

31967    data   limited   to   "employer"   establishments. 

4Includes   data  for  those   kinds   of   business   in   SIC  59    (except   591)   not    covered   in   any   of  the   lines   below. 


MAJOR  RETAIL  CENTERS 


CINCINNATI,  OHIO-KY.-IND.,  SMSA-OHIO    36-25 


table  2    The  City:  1967  and  1963 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 

(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.     5251 


53  PART 
531 
533 
539 


51 

55  EX.  554 

55  PT. (554] 


56 

562,  3,  8 
562 

OTHER  56 
561 

565 
566 
564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT. (591  ) 


59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL1 

BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 

GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES  .  . 

FOOD  STORES 

AUTOMOTIVE    DEALERS     

GASOLINE    SERVICE    STATIONS 

APPAREL    AND    ACCESSORY    STORES    

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3     

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 

FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES    

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,    AND 
MUSIC    STORES 

EATING    AND    DRINKING    PLACES 

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES).     .     .     . 

DRUG    STORES    AND    PROPRIETARY    STORES    

MISCELLANEOUS    RETAIL    STORES4     

LIQUOR    STORES 

SPORTING    GOOOS    STORES    AND    BICYCLE    SHOPS.     .     . 

JEWELRY     STORES    

FLORISTS    


4    018 


121 
52 
69 


112 
16 
39 

57 


900 
143 
404 


279 

100 

73 

179 

46 
23 
68 
15 


205 
81 
40 

84 


078 
662 

416 


180 


596 
69 
18 
67 

48 


925    089 


13  512 
4  166 
9    346 


186  677 

163  503 

10  697 

12  477 


180    592 

179   523 

61    025 


57  222 
25  456 
23  467 
31    766 

11  797 
6    906 

10  279 
1    864 


61    592 

41    424 

5    398 

14   770 


91  026 
68  683 
22    343 


36    229 


57    691 

16    967 

2    172 

9    828 

4    127 


127    291 


2  138 
(0) 
(0) 


33   697 
30   312 

1    981 
1    404 


15   511 

17    764 

5    930 


188 
188 
844 
OOO 

918 

091 
618 
373 


8    548 

5    496 

964 

2    088 


21    527 

17    460 

4    067 


4   710 


8  278 
710 
356 

2  088 
863 


31    444 


471 
(0) 
(0) 


8    042 

6    941 

622 

479 


4  013 
2  420 
1    658 


2  388 
983 
879 

1    405 

487 

384 

449 

85 


1  530 
862 
251 

417 


7  689 
6  214 
1    475 


1    452 


1    781 

186 

70 

323 

239 


4    312 


155 
62 
93 


102 
12 
51 
39 


1  111 
167 
379 


327 

112 

69 

215 

54 
39 
88 
34 


205 
94 
39 

72 


073 
627 

446 


192 


601 

108 

17 

83 

50 


783    374 


24   075 

9    289 

14    786 


161  270 

141  262 

11  301 

8  707 


162    560 

156   058 

47    468 


48  748 
18  956 
16  691 
29    792 


9  260 

7  541 

11  431 

1  560 


38    536 

21    653 

5   798 

11    085 


70  102 
49  658 
20    444 


26    234 


46    323 
16    831 

1  838 
6    969 

2  775 


104    409 


3    209 

865 

2    344 


29    115 

25    833 

1    939 

1    343 


12    908 


15    072 


4    604 


727 
133 

825 
594 

494 
071 
769 
260 


6  265 
3  481 
1    096 

1    688 


15   759 

12    342 

3    417 


3   625 


6  125 
865 
294 

1  481 
539 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes  nonstore   retailers    (i.e.,   mail  order,   direct   selling,   merchandise  vending  machine  operators)   part   of    SIC  53. 

21967   totals   for   SIC  Other  56  may   include  data  for  "nonemployer"   establishments   which  could  not    be   classified   and   tabulated   by   detailed   kind  of 
business. 

3 1967   data   limited  to   "employer"   establishments. 

4Includes   data  for  those  kinds   of   business   in  SIC  59    (except   591)   not    covered   in   any   of   the   lines   below. 


36-26   OHIO-CINCINNATI,  OWO-KY.-IND.,  SMSA 


MAJOR  RETAIL  CENTERS 


table  3.  The  Standard  Metropolitan  Statistical  Area:    1967  and  1963 


CINCINNATI,  OHIO-KY.-IND.,  SMSA— Consists  of  Clermont,  Hamilton,  and  Warren  Counties,  Ohio,-  Boone,  Campbell,  and  Kenton  Counties,  Ky.;  and  Dearborn 

County,  Ind. 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.    5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  £ 

562 

OTHER  56 

561 

565 
566 

564,  7,  5 


57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 


59  PT. (591  ) 


59  EX.  591 

592 

595 

597 
5992 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOO  STORES 

AUTOMOTIVE    DEALERS    .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3 

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE  STORES  

HOME  FURNISHINGS  STORES 

HOUSEHOLD  APPLIANCE,  RADIO,  TELEVISION,  AND 
MUSIC  STORES 


EATING  AND  DRINKING  PLACES  

EATING  PLACES 

DRINKING  PLACES  (ALCOHOLIC  BEVERAGES), 


DRUG  STORES  AND  PROPRIETARY  STORES 


MISCELLANEOUS  RETAIL  STORES4  

LIQUOR  STORES 

SPORTING  GOODS  STORES  AND  BICYCLE  SHOPS. 

JEWELRY  STORES  

FLORISTS  


9  626 


385 
141 

244 


289 

46 
100 
143 


2  046 

486 

1  214 


524 
183 
134 
341 

84 

55 

130 

19 


505 
187 
106 

212 


2  342 

1  414 

928 


381 


454 
208 
73 
132 
143 


2   060   267 


61  534 
13  572 
47    962 


396    136 

343    103 

27    910 

25    123 


475  899 
368  491 
164   725 


85  438 
34  168 
30  918 
51    270 

17   501 

12   510 

(O) 

(0) 


109    110 
69   517 

10    456 


29    137 


188   767 

143   698 

45    069 


80    738 


129    429 

42    804 

5    698 

16   060 

8    850 


252   673 


8  504 
1  669 
6    835 


58   306 

50   955 

4   700 

2    651 


38  503 
35  154 
15   586 


13  Oil 

5  435 

4  946 

7  576 


714 
773 
(0) 
<D> 


132 
603 
781 


3   748 


42    160 

34    507 

7   653 


10    467 


15   850 

2  349 
672 

3  284 
1    518 


64    186 


1    700 

450 

1    250 


14    256 

11    906 

1    473 

877 


9  986 
5  297 
4   372 


579 
374 
218 
205 

689 
654 
(0) 
(D) 


2   714 

1    566 

393 

755 


15   656 

12    779 

2    877 


3    120 


3  506 
599 
147 
542 
417 


10   084 


504 
175 
329 


271 
26 

131 

114 


2    372 

488 

1    129 


609 

198 
128 
411 

104 
98 

154 
55 


526 
213 
116 

197 


2   390 

1    383 
1    007 


416 


1    379 

276 

69 

141 

121 


1    613   390 


77  720 
19  813 
57   907 


243    488 

196   720 

26   566 

20    202 


413  648 
292  318 
122    274 


74  201 
25  192 
22  030 
49    009 

14   705 

14   738 

17   222 

2   344 


77    981 

47   798 

9    845 

20    338 


145  131 
99  770 
45    361 


61    763 


104  866 

37  410 

3  740 

10  757 

5  748 


191    301 


10  373 
2  168 
8    205 


37   744 

31    110 

4    184 

2   450 


31  469 
27  542 
10   872 

10    884 


907 
505 
977 

209 
913 

503 
352 


11  080 

6  692 

1  663 

2  725 


31    097 

23   938 

7    159 


7    799 


12    441 

2   069 

495 

2    187 

959 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore   retailers    (i.e.,   mail  order,    direct    selling,    merchandise  vending  machine  operators)    part   of   SIC  53. 

2 1967   totals   for   SIC  Other  56  may   include  data  for  "nonemployer"    establishments   which  could  not   be   classified   and  tabulated  by   detailed  kind  of 
business. 

3 1967   data   limited  to   "employer"   establishments. 

4Includes   data  for  those   kinds   of   business   in   SIC  59    (except   591)   not    covered   in   any   of  the   lines   below. 


MAJOR  RETAIL  CENTERS 


CINCINNATI,  OHIO-KY.-IND.,  SMSA-OHIO    36-27 


table  4   CBD,  City,  SMSA-Percent  Change  and  Percent  Distribution:    1967 


SIC  code 


Kind  of  business 


Percent  change  in  sales 
1963  to  1967 


Central 

business 

district 


City 


Standard 

metropolitan 

statistical 

area 


Percent  distribution  of  sales 


Central 

business 

district 


City 


Standard 

metropolitan 

statistical 

area 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  : 

,  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT. (591) 


59  EX. 
592 
595 
597 

5992 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S  READY-TO-WEAR    STORES     .     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHINGS    STORES     

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES    

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


7.6 


-29.7 
-3.4 
-39.6 


5.5 

7.4 

-27.1 

-29.4 


-20.0 
36.0 

-5.1 

0.9 

3.3 

7.7 
-1.3 


3.1 
28.5 
-26.0 

-17.1 


15.2 

7.0 

65.1 


-8.0 


33.0 

(D) 

(D) 

60.9 

-12.5 


18.1 


-43.9 
-55.2 
-36.8 


15.8 
15.7 
-5.3 
43.3 


11.1 
15.0 
28.6 

17.4 

34.3 

40.6 

6.6 


59.8 
91.3 
-6.9 

33.2 


29.8 

38.3 

9.3 


28.3 


24.5 
0.8 
18.2 
41.0 
48.7 


27.7 


-20.8 
-31.5 
-17.2 


62.7 

74.4 

5.0 

24.3 


15.0 
26.0 
34.7 

15.1 

35.6 

40.3 

4.6 


39.9 

45.4 

6.2 

43.3 


30.1 
44.0 
-0.6 


30.7 


23.4 
14.4 
52.3 
49.3 
54.0 


100.0 


0.5 
(D) 
(0) 


50.0 

48.2 

1.5 

0.3 


2.5 

5.8 
0.7 

12.2 

6.0 
5.5 
6.2 


6.3 
3.8 
0.7 

1.8 


9.5 
7.6 
1.9 


2.6 


9.9 
(D) 
(D) 
3.4 
0.2 


100.0 


1.5 
0.5 
1.0 


20.2 

17.7 

1.2 

1.3 


19.5 

19.4 

6.6 

6.2 

2.8 
2.5 
3.4 


6.7 
4.5 
0.6 

1.6 


9.8 
7.4 

2.4 


3.9 


6.2 
1.8 
0.2 
1.1 
0.4 


100.0 


3.0 
0.7 
2.3 


19.2 

16.6 

1.4 

1.2 


23.1 

17.9 
8.0 

4.1 

1.7 
1.5 
2.4 


5.3 

3.4 
0.5 

1.4 


9.2 
7.0 
2.2 


3.9 


6.3 

2.1 
0.3 
0.8 
0.4 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

lExcludes   nonstore   retailers    (i.e.,   mail  order,   direct   selling,   merchandise   vending  machine  operators)   part   of    SIC  53. 
2Includes   data  for  those  kinds  of   business  in   SIC  59    (except   591)   not   covered   in   any  of  the   lines   below. 
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MAJOR  RETAIL  CENTERS 


table  5.  CBD  Sales  as  Percent  of  City  and  SMSA  Sales:   1967 


Kind  of  business 

Central  business  district  sales  as- 

SIC  code 

Percent  of  city  sales 

Percent  of  standard  metropolitan 
statistical  area  sales 

24.4 

8.4 
(D) 
(D) 

60.4 

66.4 

31.8 

6.2 

3.2 

7.3 
2.4 

48.0 
53.2 
52.6 
43.7 
58.7 
(D) 
41.1 
52.6 

23.2 
20.4 
31.2 
28.2 

23.6 
25.0 

19.2 

16.2 

38.8 
(D) 
(D) 

78.2 
9.6 

10.9 

52 

5251 

BUILDING    MATERIALS,     HARDWARE,     AND    FARM    EQUIPMENT    DEALERS.     .     .     . 

1.9 
(D) 

52    EX.     5251 

(D) 

53    PART 

GENERAL    MERCHANDISE    GROUP    STORES1      

28.5 

531 

DEPARTMENT    STORES     

31.6 

533 

12.2 

539 

MISCELLANEOUS    GENERAL    MERCHANDISE    STORES 

3.1 

54 

1.2 

55    EX.     554 

AUTOMOTIVE    DEALERS 

3.  5 

55    PT. (554) 

GASOLINE    SERVICE    STATIONS     

0.  9 

56 

APPAREL    AND    ACCESSORY    STORES 

32. 1 

562,     3,     8 

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

39.6 

562 

39.  9 

OTHER    56 

OTHER    APPAREL    AND    ACCESSORY    STORES2     

27. 1 

561 
565 

FAMILY    CLOTHING    STORES3     

39.6 

(D) 

566 

(d) 

564,     7,     9 

APPAREL    AND    ACCESSORY    STORES,     N.E.C.3 

(d) 

57 
5712 

13.1 
12.2 

OTHER    571 

16. 1 

572,     573 
58 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND    MUSIC    STORES.     .     . 

14.3 
11.4 

5812 

11.9 

5813 

9.5 

59    PT. (591 ) 

7.  3 

59    EX.     591 

17.3 

592 

(d) 

595 

(d) 

597 

47.9 

5992 

4.  5 

Standard  Notes:   -  Represents  zero.        D  Withheld  to  avoid  disclosure.        NA  Not  available.         Revised. 
1Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

21967  totals  for  SIC  Other  56  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of 
business. 

3 1967  data  limited  to  "employer"  establishments. 

4Includes  data  for  those  kinds  of  business  in  SIC  59  (except  59l)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 
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table  6   Major  Retail  Centers  in  the  SMSA:    1967 


SIC  code 


Kind  of  business 


Standard 

metropolitan 

statistical 

area 


Central  business 
district 


Major  retail  centers  (see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  2 

.  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT. (59i: 

59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 


CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES SI, 000. 


SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 


ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


8UIL0ING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE  DEALERS.  .  .  . 
GASOLINE  SERVICE  STATIONS 


APPAREL  AND  ACCESSORY  STORES 

WOMEN'S  CLOTHING,  SPECIALTY  STORES, 
FURRIERS  

WOMEN'S  READY-TO-WEAR  STORES.  .  . 
OTHER  APPAREL  AND  ACCESSORY  STORES. 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES  

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC 
STORES    


EATING    AND    DRINKING    PLACES 

EATING    PLACES    

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS     RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


9    626 
2    060    267 


4    769 
745    404 


1    318 
590    684 


3    539 
724    179 


9    626 

385 
141 
244 

289 

46 

100 

143 

2  046 
486 

1    214 

524 

183 
134 
341 


505 
187 
106 

212 

2   342 

1    414 

928 

381 

1    454 

208 

73 

132 

143 


528 

225 

519 

212 

32 

999 

121 

154 

518 

195 

38 

002 

528 

7 
1 
6 

12 
5 

3 
4 

42 

7 

13 

76 

20 
11 
56 


33 

13 
8 

12 

150 

104 
46 

20 

168 
2 

3 

33 

7 


92 

55 

720 

23 

10 

343 

39 

34 

552 

30 

10 

825 

92 

3 

1 
2 

6 
3 
2 

1 

10 
7 
2 

21 

8 

5 

13 


12 
2 
3 


10 
8 

2 


18 
1 
1 
3 
1 


4 

30 
198 

6 

10 
750 

4 

9 
743 

2 

11 
705 

30 


46 

25 

997 

13 

9 

538 

21 

14 

254 

12 

2 

205 

46 


1 

14 

7 
6 

7 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore   retailers    (i.e.,   mail  order,    direct    selling,   merchandise   vending  machine  operators)    part  of    SIC  53. 

2Stores   in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department    store   type  of   merchandise. 

'includes   data  for  those  kinds   of   business    in   SIC  59    (except   591)   not    covered   in   any  of   the   lines   below. 

MRC  No.    1     Includes  the  planned  shopping  centers  known  as   "Kenwood  Plaza  Shopping  Center"  and   "Kenwood  Mall"  and  establishments  at  the 
intersection  of  Montgomery  Rd,   and  Kenwood  Ave.     (Hamilton  Co.) 

MRC  No.   2    Includes  the  planned  center  known  as   "Newport  Shopping  Center"  and  establishments  on  Monmouth  St.    (Alexander  Pike)   from 
Harrison  Ave.   to  19th  St.    (Newport,    Ky.) 

MRC  No.   3     Includes  the  planned  center  known  as   "Swifton  Shopping  Center"  on  east  side  of  Reading  Rd.   from  Langdon  Farm  Rd.   to  Seymour 
Ave.    (Cincinnati) 
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MAJOR  RETAIL  CENTERS 


table  6.  Major  Retail  Centers  in  the  SMSA:   1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  4 


No.  5 


No.  6 


No.  7 


No. 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT. (591) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES  


$1,000. 


CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES $1,000. 

SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 


ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC 
STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


30 
12    100 


14 
1    598 


4 
(D) 


12 
(D) 


30 


14 
21     178 


6 
694 


3 
(D) 


5 
(D) 


14 


67 
58    583 


18 

377 

27 

36 

553 

22 

3 

653 

67 

3 

1 
2 

8 
3 

2 
3 

10 
5 
2 

15 

2 

1 
13 

4 

1 

3 

6 
5 

1 


17 

30 
765 

8 

10 
149 

6 

9 
702 

2 

11 
914 

30 


69 

62 

440 

11 

8 

079 

37 

50 

395 

21 

3 

966 

69 


24 

14 
10 
10 


13 

1 
1 

3 


Standard  Notes:      -   Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available.  Revised. 

'Excludes   nonstore   retailers    (i.e.,    mail  order,    direct    selling,    merchandise   vending  machine  operators)    part  of   SIC   53. 

2Stores    in  the   general   merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department    store   type  of   merchandise. 

3  Includes   data  for  those   kinds   of   business    in   SIC   59    (except    59 1)   not    covered   in    any   of   the   lines   below. 

MRC  No.   4    Includes  the  establishments  on  Glenway  Ave.  from  Iliff  Ave.  to  Rutledge  Rd.    (Cincinnati  City) 

MRC  No.    5     Includes  the  establishments  on  Reading  Rd.   from  Oak  St.  to  Union  St.    (Cincinnati) 

MRC  No.   6    Includes  the  planned  centers  known  as  "Western  Hills  Plaza",   "Western  Woods",and  "Western  Village"  and  establishments  on 
Glenway  Ave.    (Cincinnati  and  Hamilton  Co.  ) 

MRC  No.   7    Includes  the  planned  center  known  as  "Brentwood  Plaza"  and  establishments  along  the  8300  thru  8500  blocks  of  Winton  Rd. 
(Hamilton  Co .  ) 

MRC  No.   8    Includes  the  planned  centers  known  as  "Tri-County  Shopping  Center"  and  "Princeton  Plaza"  and  establishments  on  Princeton 
from  Kemper  to  Interstate  275.      (Springdale) 


MAJOR  RETAIL  CENTERS 


CINCINNATI,  OHIO-KY.-IND.,  SMSA-OHIO    36-31 


table  6  Major  Retail  Centers  in  the  SMSA:    1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  9 


No.  10 


No.  11 


No.  12 


No.  13 


51,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  : 

t  a 

562 

OTHER 

56 

5712 

OTHER 

571 

572, 

373 

58 

5812 

5813 

59  PT 

.(591) 

59  EX 

.  591 

592 

595 

597 

5992 

RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 


CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES $1,000. 


SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 


ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,    HOME    FURNISHINGS,    ANO    EQUIPMENT 

STORES    

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC 
STORES    


EATING    AND    DRINKING    PLACES 

EATING    PLACES    

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES    

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


13 
9    150 


5 

5    287 


7 
(D) 


1 
(D) 


13 


28 

43 
745 

10 

18 
066 

6 

9 
407 

12 

16 
272 

43 

2 

2 

4 
2 

1 
1 

7 

5 

7 
4 

1 

1 
3 


33 

26 

278 

10 

10 

211 

10 

13 

939 

13 

2 

128 

33 

2 

2 

4 

3 
1 

6 

3 

4 

5 

2 
2 
3 


170 

35 

523 

74 

8 

456 

40 

16 

510 

56 

10 

557 

170 

10 
3 

7 

5 

3 
1 

1 

19 

10 

4 

21 

5 

4 
16 


14 
6 
2 


46 
19 
27 


32 

7 
2 

7 
3 


19 
15    609 


4 
8    343 


11 
(D) 


4 
(D) 


19 

1 
1 

2 

1 
1 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not    available.  rRevised. 

Excludes  nonstore  retailers    (i.e.,   mail  order,    direct    selling,   merchandise   vending  machine  operators)    part   of   SIC  53. 

2Stores   in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department    store  type  of   merchandise. 

'includes   data  for  those  kinds  of   business    in   SIC  59    (except   591)   not   covered   in   any   of   the   lines   below. 

MRC  No.   9    Includes  the  planned  center  known  as  "Dillonvale  Shopping  Center"  and  establishments  on  E.   Galbraith  Rd.  from  Wexford  to  Plainfield 
Pike  and  on  Plainfield  Pike  from  E. Galbraith  Rd.   to  the  recreation  grounds  property  line.      (Hamilton  Co.) 

MRC  No.   10  Includes  the  planned  center  known  as   "Milford  Shopping  Center"  at  the  intersection  of  Lila  Ave.   and  Cemetery  Rd.      and  estab- 
lishments on  Lila  Ave.    (U.S.  Hwy.    50)   from  Main  St.    (State  Hwy .    28)  to  Cemetery  Rd.  and  along  the  700  and  800  blocks  of 
Main  St.    (  Milford  City ,   Clermont  County,   Ohio) 

MRC  No.  11   Includes  the  planned  center  known  as   "Cherry  Grove  Plaza"  and  establishments  along  Beechmont  Ave.   from  Pamela  St.   to 
McLean  Dr. -Hamblen  Dr.    (Clermont  County  and  Hamilton  County  Ohio) 

MRC  No.   12  Includes  the  establishments  in  the  area  bounded  by:  4th,   Greenup,   11th  and  C.   and  O.   R.R.      (Covington  City) 

MRC  No.   13-Includes  the  planned  shopping  center  known  as   "Hyde  Park  Plaza"  and  establishments  on  the  east  side  of  Paxton  between  DenBigh 
and  Kilbourne  Ave.     (Cincinnati) 


CLEVELAND,  OHIO 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


-^ 


Comprising  Census  Tracts  1076,  1077,  1078  and  1079 


0  1000 

11111 1 


2000  3000  FEET 


U.S.  DEPARTMENT  OF  COMMERCE 


36-32 


BUREAU  OF  THE  CENSUS 


CLEVELAND,  OHIO 

City  and  Major  Retail  Centers 


Nos.  5  and  10  Unassigned 

#    Central  Business  District 
©  Major  Retail  Centers 


J L 


9      MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-33 


36-34   OHIO-CLEVELAND  SMSA 


MAJOR  RETAIL  CENTERS 


table  l   The  Centra!  Business  District:    1967  and  1963 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.     5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 
566 

564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 


59  PT. (591 ) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT OEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS     .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES    

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3     

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES 


EATING    ANO    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES), 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4      

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS    


728 


22 

5 
8 
9 


106 
10 

14 


122 
44 
23 
78 

28 

4 

34 

6 


49 

10 

6 

33 


206 

149 

57 


19 


172 

5 

4 

48 

7 


306   293 


552 
(D) 
(D) 


150  692 

136  698 

12  133 

1  861 


9   238 

24   788 

1    868 


36  041 
18  041 
15  276 
18   000 

6  776 
(D) 

6  912 
296 


13   731 

5   382 

659 

7    690 


35   875 

31    567 

4    308 


6    138 


27   370 

(D) 

(D) 

9   443 

435 


64   790 


126 
(D) 
(O) 


37    166 

34   757 

2   087 

322 


832 

2   703 

199 


251 
157 
637 
094 

264 
(D) 
133 
(D) 


1  986 
870 
115 

1   001 


10  415 
9  230 
1    185 


825 


4  287 
(D) 
(D) 

1  732 
91 


15    809 


40 
(D) 
(0) 


8    384 

7   703 

635 

46 


277 

412 

32 


1  493 
733 
624 
760 

271 
(D) 

252 
(0) 


357 

131 

18 


208 


3    761 

3   372 

389 


195 


858 
(D) 
(D) 
234 
20 


812 


10 
2 
8 


16 
5 

7 
4 


119 
12 
25 


123 

42 
13 
81 

24 

6 

40 

11 


54 

15 

6 

33 


235 

172 

63 


19 


199 
6 
3 

51 
8 


305    389 


1  479 
(D) 
(D) 


156   453 

145   974 

9   607 

872 


9   961 
25   276 

3   381 


33  417 
15  884 
10  566 
17    533 

6    709 

(U) 

6    270 

(D) 


14   039 
5    111 

780 

8    148 


31    656 

25   884 

5   772 


5   782 


23   945 

4    127 

963 

6   733 

410 


58    755 


282 
(0) 
<D) 


33   528 

31    606 

1    800 

122 


810 
2   459 

344 


6    156 
1    484 

1  895 

2  655 

1    389 

(D) 

1    018 

(D) 


2  226 
916 
147 

1    163 


8  721 
7  318 
1    403 


767 


3  462 
100 
167 

1  157 
80 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore  retailers    (i.e.,   mail  order,    direct    selling,    merchandise   vending  machine  operators)    part   of   SIC  53. 

21967   totals   for  SIC   Other  56   may    include   data  for   "nonemployer"    establishments   which  could  not    be   classified   and  tabulated  by   detailed  kind  of 
business. 

3 1967    data   limited   to   "employer"   establishments. 

4Includes   data  for  those   kinds   of   business   in  SIC   59    (except    59l)   not    covered   in   any  of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


CLEVELAND  SMSA-OHIO    36-35 


table  2    The  City:  1967  and  1963 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,1 


Payroll, 
entire 
year 

($1,000) 


Paid 

employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.     5251 


53  PART 
531 
533 
539 


51 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 

566 

564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT.(591 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS     .     .     .     . 

GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3 

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES , 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES), 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS     RETAIL    STORES4      

LIQUOR    STORES.     ......     

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


6    787 


220 
114 
106 


152 
21 
55 
76 


1  555 
262 
638 


429 

132 

80 

297 

91 

31 

119 

17 


410 
167 
107 

136 


2  030 
1  019 
1    Oil 


237 


854 
89 
30 
99 

105 


1    296    630 


34  589 
(D) 
(D) 


255    827 

215    534 

25    431 

14    862 


293    271 

189    711 

85    291 


69  172 
27  153 
21    933 

42   019 

16   056 

8    425 

15   024 

1    595 


73    099 
42    701 

11    645 

18    753 


150    471 

108    246 

42    225 


50    466 


94    733 

35    873 

3    942 

14    060 

5    587 


183    562 


5    229 

(0) 
(D) 


53    297 

46    641 

4    426 

2    230 


23    145 
18   876 

6    867 

10   627 

4    220 


406 
407 

646 
155 
320 
286 


10  014 

5  819 

1  949 

2  246 


37    131 

28    662 

8    469 


6    947 


11    429 

1  358 
532 

2  366 

1    001 


46    035 


990 

(D) 
(D) 


12    652 

10    765 

1    415 

472 


5    750 
2   722 

1  850 

2  812 
1    143 

931 
1    669 

547 

461 

578 

83 


885 
934 
472 

479 


13    026 

10    264 

2    762 


1    790 


558 
338 
101 
384 
299 


7    895 


323 

168 
155 


163 
20 
84 
59 


2  068 
288 
692 


529 
152 

74 
377 

103 

67 

163 

44 


394 

186 

64 

144 


2  227 
1  124 
1    103 


274 


937 
155 
28 
114 
118 


1    249    896 


48    571 

7    605 

40    966 


250    136 

208    952 

24    000 

17    184 


278    978 

214    719 
68    658 


69  706 
28  869 
19  335 
40    837 

15  465 
8    992 

13  987 
2    393 


64    235 

39    923 

6    252 

18    060 


133  820 
88  461 
45    359 


45    070 


76    003 
28    972 


397 
838 
403 


164    360 


788 
809 
979 


45    550 
39    548 


245 
757 


21    109 
19   329 

5   740 


10  963 

4  344 

3  109 

6  619 


566 
579 
148 
326 


9    173 
5    796 

1  052 

2  325 


30    546 

22    181 

8    365 


6    257 


9  905 
1    505 

389 
1    656 

737 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore   retailers    (i.e.,   mail  order,    direct    selling,    merchandise   vending  machine  operators)    part   of   SIC  53. 

21967   totals   for   SIC   Other  56  may   include  data  for  "nonemployer"   establishments   which  could  not    be   classified   and   tabulated   by   detailed  kind  of 
business. 

31967   data   limited  to   "employer"   establishments. 

4Includes   data  for  those   kinds   of   business   in   SIC  59    (except   59l)   not    covered   in   any  of   the   lines   below. 


36-36   OHIO-CLEVELAND  SMSA 


MAJOR  RETAIL  CENTERS 


table  3   The  Standard  Metropolitan  Statistical  Area:    1967  and  1963 


CLEVELAND  SMSA — Consists  of  Cuyahoga,  Geauga,  Lake,  and  Medina  Counties,  Ohio 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.     5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 

562 

OTHER  56 
561 

565 
566 
564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 


59  PT. (591 ) 


59  EX. 

592 

595 

597 
5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS     .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3      

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES), 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4     

LIQUOR    STORES ,. 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


13    684 


520 
240 
280 


380 

75 

121 

184 


2   699 

618 

1    635 


943 
334 
212 
609 

185 
57 

252 
43 


887 
297 
269 

321 


3  473 
1  893 
1    580 


492 


2  037 
231 
112 

189 
231 


3   315    497 


109  166 
24  008 
85    158 


640   707 

542    341 

53    899 

44    467 


804  618 
616  080 
234    576 


153  157 

61  285 

49  967 

91  872 

38  064 

13  747 

34  784 

3  926 


147  177 

68  949 

26  547 

51  681 


280   915 

213    149 

67    766 


121    725 


207   376 
87   261 

10  443 
23   323 

11  916 


412   853 


16   096 

3   249 

12   847 


100  805 

86  568 

8  968 

5  269 


68    956 
58   053 

19   496 


22  730 
9  127 
7   551 

13   603 


956 
812 
119 
716 


19  643 

9  312 

4  313 

6  018 


68  661 
55  466 
13    195 


16    139 


22   274 
3   889 

1  346 
3   730 

2  077 


103    927 


2    893 

789 
2    104 


27    136 

23    039 

2   916 

1    181 


16  216 
8  172 
5   179 


6   248 
2   693 

2  233 

3  555 

1    225 
716 

1    426 
188 


3   731 

1    545 
1    002 

1    184 


24    972 

20    655 

4    317 


4    232 


5  148 
935 
297 
711 
610 


14    461 


698 
320 
378 


356 

57 
164 
135 


3   296 

585 

1    625 


1  044 
361 
211 
683 

196 
98 

301 
88 


821 
343 
191 

287 


3  607 
1  948 
1    659 


542 


1    887 

315 

99 

195 

235 


2    671    884 


114  254 
22  198 
92    056 


484    555 

387    232 

48    923 

48    400 


672   925 
503   998 

180    862 


131  247 
53  596 
38  551 
77   651 

29    604 

14    862 

28    107 

5    078 


108  680 

57  990 

15  778 

34  912 


233    151 
162   081 

71    070 


97    578 


144  634 

54  583 

6  026 

14  429 

8  860 


316    479 


14   368 

2   667 

11    701 


70   548 

57    559 

8    342 

4    647 


54    229 
43   971 

15   450 


19  147 

7  568 

5  656 

11  579 

4  564 

2  316 

4  096 
603 


14  687 

7  941 

2  380 

4  366 


54  057 
41  461 
12   596 


13   319 


16   703 

2   926 

712 

2   233 

1    443 


Standard  Notes:      -  Represents   zero.  D  Withheld  to    avoid   disclosure.  NA  Not    available.  Revised. 

Excludes   nonstore   retailers    (i.e.,   mail  order,    direct    selling,   merchandise   vending  machine  operators)    part   of    SIC  53. 

2 1967   totals   for  SIC  Other  56  may   include  data  for   "nonemployer"    establishments   which  could  not   be  classified   and  tabulated  by   detailed   kind  of 
business. 

31967    data   limited   to   "employer"   establishments. 

4Includes   data  for  those   kinds   of   business   in   SIC  59    (except   591 )   not    covered   in   any   of  the   lines   below. 


MAJOR  RETAIL  CENTERS 


CLEVELAND  SMSA-OHIO    36-37 


table  4   CBD,  City,  SMSA -Percent  Change  and  Percent  Distribution:    1967 


SIC  code 


Kind  of  business 


Percent  change  in  sales 
1963  to  1967 


Central 

business 

district 


City 


Standard 

metropolitan 

statistical 

area 


Percent  distribution  of  sales 


Central 

business 

district 


City 


Standard 

metropolitan 

statistical 

area 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(55«) 

56 

562,  : 

,  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 


59  PT.(59i: 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.      .      .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S  READY-TO-WEAR    STORES     .     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND     EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHINGS    STORES    

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC     STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES    

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS     RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


0.3 


-62.7 

5.1 

-82.3 


-3.7 

-6.4 

26.3 

113.4 


-7.3 

-1.9 

-44.8 

7.9 

13.6 

44.6 
2.7 


-2.2 
5.3 

-15.5 

-5.6 


13.3 

21.9 

-25.4 


6.1 


14.3 
(D) 
(D) 

40.2 
6.1 


3.7 


-28.8 
(D) 
(0) 


2.3 

3.1 

6.0 

■13.5 


5.1 

-11.6 
24.2 

-0.8 

-5.9 

13.4 
2.9 


13.8 

6.9 

86.3 

3.8 


12.4 
22.4 
-6.9 


12.0 


24.6 
23.8 
64.4 
42.9 
26.9 


24.1 


-4.5 

8.1 

-7.5 


32.2 
40.0 
10.2 
-8.1 


19.6 
22.2 
29.7 

16.7 

14.3 

29.6 
18.3 


35.4 
18.9 
68.3 

48.0 


20.5 
31.5 
-4.6 


24.7 


43.4 
59.9 
73.3 
61.6 
34.5 


100.0 


0.2 

(D) 
(D) 


49.2 

44.6 

4.0 

0.6 


3.0 
8.1 
0.6 

11.8 

5.9 
5.0 
5.9 


4.5 
1.8 
0.2 

2.5 


11.7 

10.3 

1.4 


2.0 


8.9 
(D) 
(D) 
3.1 
0.1 


100.0 


2.7 

(D) 
(D) 


19.7 

16.6 

2.0 

1.1 


22.7 

14.6 

6.6 

5.3 

2.1 
1.7 
3.2 


5.6 
3.3 

0.9 

1.4 


11.6 
8.3 
3.3 


3.9 


7.3 
2.8 
0.3 

1.1 
0.4 


100.0 


3.3 

0.7 
2.6 


19.3 

16.4 

1.6 

1.3 


24.3 
18.6 

7.1 

4.6 

1.8 
1.5 
2.8 


4.4 
2.1 
0.8 

1.5 


8.5 
6.4 
2.0 


3.7 


6.3 
2.6 
0.3 

0.7 
0.4 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  rRevised. 

'Excludes  nonstore  retailers    (i.e.,   mail  order,   direct    selling,   merchandise   vending  machine  operators)   part   of    SIC  53. 
2Includes   data  for  those  kinds   of   business  in   SIC  59    (except   591)   not    covered   in   any   of   the   lines   below. 
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MAJOR  RETAIL  CENTERS 


table  5    CBD  Sales  as  Percent  of  City  and  SMSA  Sales:    1967 


Kind  of  business 

Central  business  district  sales  as- 

SIC  code 

Percent  of  city  sales 

Percent  of  standard  metropolitan 
statistical  area  sales 

23.6 

1.6 

(D) 
(D) 

58.9 
63.4 

47.7 
12.5 

3.  1 

13.1 

2.2 

52.1 
66.4 
69.6 
42.8 
42.2 
(D) 
46.0 
18.6 

18.8 
12.6 

5.7 
41.0 

23.8 
29.2 

10.2 

12.2 

28.9 
(D) 
(D) 

67.2 

7.8 

9.2 

52 

5251 

BUILDING    MATERIALS,     HARDWARE,     AND    FARM    EQUIPMENT    DEALERS.     .     .     . 

0.5 
(0) 

52    EX.     5251 

(D) 
23.5 

53    PART 

531 

25.2 

533 

22.5 

539 

MISCELLANEOUS    GENERAL    MERCHANDISE    STORES 

4.2 

54 

FOOD    STORES     

1.1 

55    EX.     554 

4.0 

55    PT.(554) 

0.8 

56 

23.5 

562,    3,    8 

29.4 

562 

30.6 

OTHER    56 

19.6 

561 
565 

17.8 
(D) 

566 

564,     7,     9 

19.9 
7.5 

57 
5712 

9.3 
7.8 

OTHER    571 

2.5 

572,     573 
58 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,    AND    MUSIC    STORES.     .     . 

14.9 
12.8 

5812 

14.8 

5813 

6.4 

59    PT.(591) 
59    EX.     591 

5.0 

13.2 

592 

(D) 

595 

(D) 

597 

40.5 

5992 

3.7 

. 

Standard  Notes:   -  Represents  zero.        D  Withheld  to  avoid  disclosure.        NA  Not  available.         Revised. 
1Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  sellingj  merchandise  vending  machine  operators)  part  of  SIC  53. 

21967  totals  for  SIC  Other  56  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of 
business. 

31967  data  limited  to  "employer"  establishments. 

4Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


CLEVELAND  SMSA-OHIO    36-39 


table  6.  Major  Retail  Centers  in  the  SMSA:   1967 


SIC  code 


Kind  of  business 


Standard 

metropolitan 

statistical 

area 


Central  business 
district 


Major  retail  centers(see  descriptions  below) 


No.  1 


No.  2 


Ho.  3 


54,  58,  591 


53  PT.56,57 


52,  55, 

59  EX.  591 


52 

5251 

52  EX.  5251 

53  PART 
531 
533 
539 

54 

55  EX.  554 

55  PT. (554) 

56 

562,  3,  8 

562 

OTHER  56 

57 

5712 

OTHER  571 
572,  573 

58 

5812 

5813 

59  PT.(591) 

59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 


CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES SI, 000. 


SHOPPING  GOODS  STORES  (GAF):2 

NUMBER ,  .  .  . 

SALES $1,000. 


ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HAROWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .      .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S     READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC 
STORES    


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES    

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


13    684 
3    315    497 


6    664 
1    207    258 


2    210 
941    041 


4    810 
1    167    198 


13    684 

520 
240 
280 

380 

75 

121 

184 

2  699 
618 

1    635 

943 

334 
212 
609 


887 
297 
269 

321 

3    473 
1    893 

1  580 

492 

2  037 
231 
112 
189 
231 


728 

306 

293 

331 

51 

251 

193 

200 

464 

204 

54 

578 

728 


4 
4 

22 
5 
8 
9 

106 
10 
14 

122 

44 
23 
78 


49 

10 
6 

33 

206 

149 

57 

19 

172 

5 

4 

48 

7 


77 

43 

242 

28 

13 

197 

31 

26 

666 

18 

3 

379 

1 
1 

3 

2 
1 

14 

2 

21 

9 

4 

12 


45 

7 

758 

12 

1 

282 

19 

5 

312 

14 

1 

164 

45 


1 
12 

5 

3 
7 


6 
4 

2 

4 
12 


_L 


53 

21 

209 

17 

9 

267 

22 

10 

052 

14 

1 

890 

53 

2 
1 

1 

5 

3 
1 
1 

8 

1 

3 

13 

5 
2 
8 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  rRevised. 

'Excludes   nonstore  retailers    (i.e.,   mail  order,   direct    selling,   merchandise   vending  machine  operators)   part   of   SIC  53. 

2Stores    in  the   general  merchandise,    apparel,    and  furniture   and   appliance   groups;    these   stores   specialize   in   department   store  type  of   merchandise 

'includes   data  for  those  kinds   of   business    in   SIC  59    (except   591)   not    covered   in   any   of   the   lines   below. 

MRC  No.    1     Includes  the  planned  center  known  as   "Cedar  Shopping  Center"  and  establishments  in  the  area  bounded  by:     Colony  St.,    Warrens- 
ville-Center  Rd.  ,  Okalona  St.  ,   Miramar  Blvd.  ,  Silsby  St.  ,   Washington  Blvd. ,   Cedar  Rd.  and  Fenwick.     (South  Euclid  and 
University  Heights) 

MRC  No.   2     Includes  establishments  on  Detroit  Ave.   from  St.   Charles  Ave.   to  Andrews  Ave  . --Elmwood  Ave. 

MRC  No.   3    Includes  the  planned  center  known  as  "Eastgate  Shopping  Center"  and  establishments  on  S.O.M.  Center  Rd.  from  Queens  Park  to 
Mayfield  Rd.      and  on  Mayfield  from  Wilsmere  Rd.  to  Parker  Dr.     (Mayfield  Heights) 


36-40    OHIO-CLEVELAND  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  Major  Retail  Centers  in  the  SMSA:   1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  4 


No.  6 


No.  7 


No.  8 


No.  9 


5a,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART' 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 


5712 

OTHER 

571 

572, 

373 

58 

5812 

5813 

59  PT 

.(591) 

59  EX 

.  591 

592 

595 

597 

5992 

RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 

CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES 51,000. 

SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES SI, 000. 

ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN«S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC 
STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES)     .     . 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


15 
23    229 


7 
4    125 


4 

(D) 


4 
(D) 


15 


88 

41 

261 

27 

17 

575 

37 

14 

500 

24 

9 

186 

2 

2 

6 
2 

2 

2 

15 
4 
4 

18 

8 

6 

10 


13 
5 

3 


14 

3 


55 

18 

089 

19 

8 

741 

20 

6 

798 

16 

2 

550 

55 


3 
1 
1 
1 

9 

4 

3 

11 

2 
1 
9 


160 

18 

755 

113 

9 

244 

29 

7 

374 

2    137 


160 


4 
1 
3 

6 
2 
2 
2 

90 


16 

3 

3 

13 


13 

1 


22 

31    346 


11 
3    817 


6 
(D) 


5 
(D) 


22 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore   retailers    (i.e.,    mail   order,    direct    selling,    merchandise   vending  machine  operators)    part   of    SIC  53. 

2Stores    in   the   general  merchandise,    apparel,    and   furniture   and    appliance   groups;    these   stores   specialize   in  department    store  type  of   merchandise. 

3Includes    data  for  those   kinds   of   business    in   SIC  59    (except    59l)   not    covered   in    any   of   the   lines   below. 

MRC  No.   4    Includes  the  establishments  in  the  area  bounded  by:  Chester  Ave. ,   E.   87th,   Euclid  Ave. ,   E.   88th,  Carnegie  Ave.  S.E. ,   E.   89th, 
rear  property  line  of  lots  on  south  side  of  Carnegie  Ave.  S.E.,  and  E.   83rd. 

MRC  No.   6    Includes  the  planned  centers  known  as  "Lakeshore  Shopping  Center"  and  "Shore  Shopping  Center"     and  establishments  on  Lake- 
shore  Blvd.  from  E.   218th  through  229th  block  and  on  Shore  Center  Dr.  from  Babbitt  Rd.  to  E.   228th.     (Euclid) 

MRC  No.   7    Includes  the  planned  centers  known  as  "Lee-Harvard  Shopping  Center"  and  "Judd-Lee  Plaza"     and  establishments  on  Lee  Rd. 
from  Glendale  Ave.  S.E.      to  Judson  Dr  .  S .  E.      and  on  Harvard  Ave  .   E .  from  Lee  Rd.  to  173rd  St .     (Cleveland) 

MRC  No.   8    Includes  the  establishments  in  the  area  bounded  by:     VestryAve.      N.W.,   W  .   25th,   W.   24th,   Gehring  S .  W. ,  W .   25th,  Hancock 
Ave.  S.   extended,  Hancock  Ave.   S.,  and  W,   28th.     (Cleveland) 


MRC  No.   9    Includes  establishments  on  Lorain  Ave.   from  W.   105th  to  W .   111th  Sts  .     (Cleveland) 


MAJOR  RETAIL  CENTERS 


CLEVELAND  SMSA-OHIO    36-41 


table  6.  Major  Retail  Centers  in  the  SMSA:    1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  11 


No.  12 


No.  13 


No.  14 


No.  15 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT.(591) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 


CONVENIENCE  GOODS  STORES! 

NUMBER 

SALES 51,000. 

SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES SI, 000. 

ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND     EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC 
STORES    


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES)     .     . 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS     RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


12 

30 

856 

8 

12 
494 

3 

HI 
605 

7 
757 

30 


88 

75 

246 

26 

16 

072 

40 

53 

843 

22 

5 

331 

11 

9 
2 


109 

93 

351 

33 

23 

669 

46 

53 

127 

30 

16 

555 

109 

3 

3 

10 
6 
2 
2 

14 
6 
6 

22 

6 

3 

16 


54 

45 

464 

15 

9 

496 

27 

32 

754 

12 

3 

214 

1 
1 

5 
3 
1 
1 

6 

2 

1 

13 


5 
10 


45 

31 

115 

14 

4 

224 

12 

5 

911 

19 

20 

980 

45 

1 

1 

3 
1 
1 
1 

7 

8 

4 

8 

3 

2 
5 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  rRevised. 

Excludes  nonstore   retailers    (i.e.,   mail  order,    direct    selling,   merchandise   vending  machine  operators)   part   of   SIC  53. 

2Stores   in  the  general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department    store  type  of   merchandise. 

3Includes   data  for  those   kinds   of   business   in   SIC  59    (except   591)   not    covered   in   any   of  the   lines   below. 

MRC  No.  11    Includes  the  planned  center  known  as   "Pleasant  Valley  Shopping  Center"  at  the  intersection  of  Pleasant  Valley  Rd.  and  Broad- 
view Rd.     (Parma) 

MRC  No.  12    Includes  the  planned  center  known  as  "Southgate  Shopping  Center"  and  establishments  along  Libby  Rd.   from  Warrensville  Center 
Rd.   to  Northfield  Rd.,   along  Northfield  Rd.   from  Clare  to  Southgate  Rd.   and  along  Warrensville  Center  Rd .   from  Libby  Rd.   to 
Southgate  Rd.     (Maple  Heights  and  Bedford  Heights) 

MRC  No.  13     Includes  planned  center  known  as   "Southland  Shopping  Center"  and  the  establishments  on  Pearl  Rd.   from  Smith  Rd.   to  Fernhurst 
Ave.,   and  on  east  side  of  W.   130th  St.   from  Renwood  Dr.   to  Pearl  Rd.      (Middleburgh  Heights  and  Parma  Heights) 

MRC  No.   14    Includes  the  planned  center  known  as   "Westgate  Shopping  Center"  and  establishments  in  the  area  bounded  by:     rear  property  line 
of  lots  along  north  side  of  Center  Ridge  Rd.  ,   Linden  Rd.  ,   Addington  Blvd.   extended,  Addington  Blvd.  ,   W.   210th,   and  Wagar  Rd . 
(Fairview  Park  and  Rocky  River) 

MRC  No.   15    Includes  the  planned  center  known  as   "Yorktown  Shopping  Center  "  and  establishments  in  the  area  bounded  by:     N.Y.C.R.R.,    W. 
54th  extended,   W .   54th,   Merkle  Ave.,   W.   60th,   Velma  Ave.,   Pearl  Rd.,   Velma  Ave.,   and  Ridge  Rd.     (Cleveland  and  Parma) 
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MAJOR  RETAIL  CENTERS 


table  6.  Major  Retail  Centers  in  the  SMSA:   1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  16 


No.  17 


No.  18 


No.  19 


No.  20 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  '591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

551 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 


5712 

OTHER 

571 

572, 

373 

58 

5812 

5813 

59  PT 

.(591) 

59  EX 

.  591 

592 

595 

597 

5992 

RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 

CONVENIENCE  GOOOS  STORES: 

NUMBER 

SALES $1,000. 

SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 

ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES.  ...  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,    AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC 
STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES)     .     . 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES    

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


55 

45 

310 

19 

14 

715 

22 

23 

538 

14 

7 

057 

55 


2 
2 

12 

4 
4 


68 

46 

422 

19 

11 

987 

32 

30 

409 

17 

4 

026 

68 


2 
1 
1 

5 
2 
2 

1 

12 


1 

23 

9 

5 

14 


14 
2 


58 

58 

558 

10 

9 

309 

34 

44 

966 

14 

4 

283 

58 


28 

11 
9 

17 


14 
2 
1 
2 

2 


29 

18    477 


10 
6    946 


5    226 


11 

6    305 


29 


45 

29 

300 

10 

15 

001 

24 

11 

871 

11 

2 

428 

45 


16 

8 
6 
8 


10 
3 

1 
1 
1 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore   retailers    (i.e.,   mail   order,    direct    selling,   merchandise   vending  machine  operators)    part   of   SIC  53. 

2 Stores    in   the   general   merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in   department    store  type  of   merchandise. 

3  Includes   data  for  those   kinds   of   business    in  SIC  59    (except   591)   not    covered   in    any   of   the   lines   below. 

MRC  No.  16    Includes  the  planned  center  known  as   "Great  Northern  Shopping  Center"  at  the  intersection  of  Lorain  Rd.   and  Brookpark  Rd.   and 
the  establishments  along  Lorain  Rd.  from  Whitehorn  to  Bailey  Rd,     (North  Olmsted) 

MRC  No.   17    Includes  the  planned  center  known  as   "Parmatown  Shopping  Center"  at  the  intersection  of  W.  Ridgewood  Dr.  and  Ridge  Rd.  , 

extending  along  W.  Ridgewood  Dr.   from  Ridge  Rd.   to  S.   Canterbury  and  along  Ridge  Rd.   from  W  .  Ridgewood  Dr.   to  Day  Dr. 
(Parma) 

MRC  No.   18    Includes  the  planned  center  known  as   "Severance  Center"  on  south  side  of  Mayfield  Rd.  from  South  Taylor  Rd.  to  Crest  Rd. 
( Cleveland  Heights  ) 

MRC  No.   19    Includes  the  planned  center  known  as  "Willo  Plaza"  and  establishments  on  Euclid  Ave.  from  Beidler  St.  to  Robinhood  Dr.      and 
on  Robinhood  Dr.   to  rear    property  line  of  center.      ( Willoughby) 

MRC  No.   20    Includes  the  planned  center  known  as   "Shoregate  Shopping  Center"  and  establishments  at  the  intersection  of  Lake  Shore  Blvd. 
and  E.    305th  Rd.  ,   extending  along  Lake  Shore  Blvd.  from  E.   305th  Rd.   to  Par  St.  and  along  E.   305th  Rd.  from  Lake  Shore 
Blvd.  to  Fairway  Blvd.     (Willowick) 


MAJOR  RETAIL  CENTERS 


CLEVELAND  SMSA-OHIO    36-43 


table  6   Major  Retail  Centers  in  the  SMS  A:    1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  21 


No.  22 


No.  23 


No.  24 


No.  25 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 

5251 

52  EX.  5251 

53  PART 
531 
533 
539 

54 

55  EX.  554 

55  PT.(554) 

56 

562,  3,  8 

562 

OTHER  56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT.(591) 

59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 


CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES 51,000. 


SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES 51,000. 


ALL  OTHER  STORES: 

NUM8ER 

SALES SI, 000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT OEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .      .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,    AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC 
STORES    


EATING    AND    DRINKING    PLACES 

EATING    PLACES    

ORINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES    

LIQUOR    STORES    

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


39 

37 

943 

11 

8 

688 

16 

22 

733 

12 

6 

522 

39 

3 

2 
1 

5 

3 
1 
1 

6 

3 

2 

7 

2 

1 
4 


75 
23    058 


23 

4    012 


26 
13    735 


26 
5    311 


75 


4 

3 

4 

10 

4 
3 

6 


12 
3 

1 


15 

10 

5 


14 

2 


1 

41 
957 

6 

16 
599 

3 

16 
891 

1 

9 
467 

46 

763 

16 

9 

216 

41 

35 

378 

17 

2 

169 

74 


5 

30 

15 

7 
15 

6 

1 

1 


3 
12 

1 

3 
1 


13 
10    241 


5 
5    558 


4 
(D) 


4 
(D) 


13 

1 

1 

2 
1 
1 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

Excludes  nonstore   retailers,   (i.e.,   mail  order,   direct    selling,   merchandise   vending  machine  operators)    part  of   SIC  53. 

2Stores   in  the   general  merchandise,    apparel,    and  furniture   and   appliance   groups;    these   stores   specialize   in  department    store  type  of   merchandise. 

3 Includes   data  for  those  kinds   of   business    in   SIC  59    (except   591)   not    covered   in   any  of   the   lines   below. 

MRC  No.   21    Includes  the  planned  center  known  as  "Great  Lakes  Mall"  and  establishments  on  Mentor  Ave.  from  Garfield  Rd.  to  Brentwood  Rd. 
( Mentor) 

MRC  No.   22    Includes  the  establishments  in  the  area  bounded  by:     north  side  of  Park  Place  North,  north  side  of  Main  St.,  west  side  of  N.  St. 
Clair  St.,   Phelps  St.,   east  side  of  State  St.,   south  side  of  E.   Washington  St.,  and  Liberty  St.     (Painesville) 

MRC  No.   23    Includes  the  establishments  on  St.  Clair  Ave.  N.E.  from  E.  103rd  to  E.   107th  and  on  E.  105th  and  E.   106  Sts  .  from  Clair  Doan 
Ave.  to  Helena  Ave.     (Cleveland) 

MRC  No.    24    Includes  the  planned  centers  known  as  "Richmond  Mall  Shopping  Center"  and  "Hillcrest  Squares  Shopping  Center        and  estab- 
lishments on  Wilson  Mills  Blvd.  from  Richmond  Rd.   to  Edgewood  Rd.  ,   on  Monticello  from  Richmond  Rd.   to  city  limits  of 
So.   Euclid,   and  on  Richmond  Rd.   from  N.  boundary  of    shopping  center  to  Lyndhurst  city  limits.     (Richmond  Heights) 

MRC  No.   25    Includes  the  planned  center  known  as   "Biddulph  Plaza  Shopping  Center"  and  establishments  on  the  north  side  of  Biddulph  Rd. 
from  Center  Ridge  Rd.  to  Cleveland  city  limits.     (Brooklyn) 


36-44    OHIO-CLEVELAND  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  Major  Retail  Centers  in  the  SMSA:   1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  26 


No.  27 


No.  28 


No.  29 


No.  30 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

5712 

OTHER 

571 

572, 

573 

58 

5812 

5813 

59  PT.(591) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL: 

NUMBER. 

SALES $1,000. 

CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES 51,000. 

SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 

ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC 
STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


32 
6    670 


13 
3    488 


7 
1    384 


12 
1    798 


32 

3 

3 

2 
1 

1 

7 


14 
13    661 


7 
6    568 


4 
(D) 


3 
(D) 


14 


25 
9    197 


5 
1    124 


12 
5    406 


2    667 


25 


23 
9    198 


10 
5    479 


7 
2    371 


6 
1    348 


23 


38 
15    197 


16 
10    259 


14 
3    126 


1    812 


38 


Standard  Notes:      -   Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available.  rRevised. 

'Excludes   nonstore   retailers    (i.e.,    mail  order,    direct    selling,    merchandise   vending  machine  operators)   part   of    SIC  53. 

2Stores    in  the   general   merchandise,    apparel,    and   furniture   and    appliance   groups;    these   stores    specialize   in  department    store  type  of  merchandise. 

3  Includes   data  for  those   kinds   of   business    in   SIC   59    (except   59l)   not    covered   in   any   of   the    lines   below. 

MRC  No.   26    Includes  the  planned  center  known  as   "Geauga  Plaza  Shopping  Center"  and  establishments  on  Mayfield  Rd.  from  Ward  Dr.  to 
Opalocks  Dr.,  and  on  Chillicothe  Rd.    (Rt.   306)  from  Ward  Dr.  to  Cottrell  Dr.     (Geauga  Co.) 

MRC  No.   27    Includes  the  planned  center  known  as   "Midtown  Shopping  Center"  and  establishments  on  north  side  of  Snow  Rd.  from  Broadview 
Rd.   to  2200     and  on  Broadview  at  its  intersection  with  Snow  Rd.     (Parma) 

MRC  No.   28    Includes  establishments  on  Shaker  Blvd.  from  E.  130th  to  Van  Aken  Blvd.  and  establishments  on  Shaker  Square. 

MRC  No.    29    Includes  the  planned  center  known  as  "Brookgate  Shopping  Center"  and  establishments  on  Smith  Rd.  from  Hummel  Rd.   to  Fayette 
Blvd.   and  establishments  on  Snow  Rd.   in  14800  to  15100  blocks.      (Brookpark) 

MRC  No.   30    Includes  planned  center   "Turneytown  Shopping  Center"  and  establishments  on  Turney  Rd.   from  Garfield  Blvd.  to  Vernon. 
(Garfield  Heights) 
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COLUMBUS,  OHIO 

City  and  Major  Retail  Centers 


©  U.S.  AOj. 


# 


NKUN      CO 


0    Central  Business  District 
Q)  Major  Retail  Centers 


6   MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-48    OHIO-COLUMBUS  SMSA 


MAJOR  RETAIL  CENTERS 


table  l.  The  Central  Business  District:    1967  and  1963 


SIC  code 


Kind  of  business 


19S7 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.     5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 
566 
564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT.(591) 


59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS    .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3      

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,    AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES). 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4     

LIQUOR    STORES ... 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


431 


14 
3 
6 

5 


42 
9 
9 


73 
25 
13 
48 

13 
3 

24 
6 


37 
15 

2 

20 


125 
92 
33 


106 

3 

8 

24 

6 


238    056 


922 
(D) 
(D) 


(D) 
(D) 
103 
482 


3    649 


37    118 


1    433 


20  852 
6  652 
5    690 

14   200 

3   912 

(D) 

5   212 

(O) 


(0) 

6  827 
(D) 

7  244 


15    171 

13   413 

1    758 


2    259 


18 

1 
5 
1 


107 
(D) 
075 
273 
129 


40   628 


386 
(D) 
(0) 


(D) 

(D) 
804 
(D) 


442 


3   508 


124 


3   273 

1    187 

1  094 

2  086 

741 
(D) 
671 
(0) 


(D) 

1    267 

(D) 

981 


4    281 

3    929 

352 


382 


2  689 
(D) 
178 
784 
298 


8    723 


61 

(D) 
(D) 


(0) 

(D) 
234 
(D) 


153 

691 

32 


837 
322 
288 
515 

157 
(D) 
197 
(D) 


(O) 

206 
(D) 

177 


1    624 

1    463 

161 


73 


554 
(D) 

34 
151 

67 


552 


13 

1 

12 


16 
5 

7 
4 


76 

11 
15 


86 
31 
14 
55 

18 
4 

25 
8 


47 
22 

4 

21 


143 

103 

40 


11 


134 

3 

7 

29 

9 


225   382 


1  759 
(D) 
(O) 


(D) 

(D) 

4    444 

715 


5   471 

23   217 

(0) 


18  847 

5  379 

4  532 

13  468 

4   407 

(D) 

4    057 

(0) 


16    888 

8    657 

(D) 

(O) 


13   835 

11    309 

2    526 


3    358 


15    502 

(D) 

1    009 

5    229 

797 


36    978 


339 
£0) 
(0) 


(D) 
(D) 
380 
111 


466 


2    484 


(D) 


3  992 
972 
869 

3   020 

749 
(0) 
708 
(D) 


2    992 
1    763 

(D) 

(0) 


3    848 

3    298 

550 


485 


2  365 
(D) 
152 
937 

184 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore   retailers    (i.e.;    mail  order,    direct    selling,    merchandise   vending  machine  operators)   part    of    SIC   53. 

21967   totals   for   SIC   Other  56  may   include  data   for   "nonemployer"    establishments   which  could  not    be   classified   and   tabulated   by   detailed   kind  of 
business. 

3 1967    data   limited   to   "employer"   establishments. 

4Includes   data  for  those   kinds   of   business    in   SIC   59    (except   591)   not    covered   in   any   of  the   lines    below. 


MAJOR  RETAIL  CENTERS 


COLUMBUS  SMSA-OHIO   36-49 


table  2    The  City:  1967  and  1963 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.     5251 


53  PART 
531 
533 
539 


55  EX. 

554 

55  PT. 

(554) 

56 

562,  3 

,  8 

562 

OTHER 

56 

561 

565 

566 

564,  7 

,  9 

57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT. (591 ) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES. 


AUTOMOTIVE    DEALERS     .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S     READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3 

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC     STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES).     . 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4     

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


3    592 


124 
41 
83 


83 
22 
26 

35 


598 
200 
532 


188 
68 
43 

120 

33 

14 

60 

8 


208 
72 

43 

93 


972 
632 
340 


146 

541 
72 
32 
57 
53 


985    749 


36  478 
(D) 
(0) 


248    192 

233    281 

10    913 

3    998 


163    531 

205   723 

66    750 


45  092 
13  016 
11  466 
32    076 

7  731 
(D) 

9  702 
(D) 


47    616 

20    090 

8    963 

18    563 


88  196 
69  254 
18    942 


30    697 


53    474 
16    664 

2  333 
8    013 

3  872 


129    741 


5  666 
(D) 
(D) 


39    045 

36    663 

(D) 

(D) 


12    838 

20    023 

6    397 


6  190 
2  006 
1  848 
4    184 

1  248 
(D) 

1  290 
(0) 


7    115 
3    268 

1  253 

2  594 


21    567 

17    682 

3    885 


4    688 


6  212 
843 
(O) 

1  240 
799 


30    978 


916 
(D) 
(D) 


7    635 

6    955 

(D) 

(0) 


3  520 
3  232 
1    709 


672 
561 
512 
111 

300 

(D) 
389 
(0) 


1  285 
596 
261 

428 


8  211 
6  680 
1    531 


1    284 


1  514 
229 
(0) 
217 

217 


3    617 


162 

59 
103 


89 
12 
44 
33 


676 


208 


490 


180 
55 
27 

125 

41 
22 
50 
12 


212 
77 
39 

96' 


973 
618 
355 


149 


478 

113 

23 

46 
35 


774   795 


36    693 

8    966 

27   727 


159  857 

136  598 

16  805 

6  454 

141  298 

176  814 

53  908 


30   267 
8    496 
139 
771 


7 
21 


657 
395 
837 
882 


40    338 

20    614 

4    852 

14    872 


69  343 
49  534 
19    809 


25    408 


40    869 

14   047 

1    585 

7    254 

1    789 


98    702 


5  259 
1  051 
4    208 


24    092 

20    810 

2    433 

849 


10    294 

17   087 

5   669 


535 

388 
218 
147 


1  049 
(0) 

1  072 
(0) 


6    143 

3   257 

834 

2   052 


16    144 

12    563 

3   581 


3    873 


4  606 
564 
192 

1  150 
362 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes  nonstore  retailers    (i.e.,   mail  order,    direct    selling,   merchandise  vending  machine  operators)   part   of   SIC  53. 

21967   totals   for  SIC   Other  56  may   include  data  for   "nonemployer"   establishments   which   could  not    be   classified   and  tabulated   by   detailed   kind  of 
business. 

31967   data   limited   to   "employer"   establishments. 

4Includes   data  for  those   kinds   of   business   in   SIC  59    (except   591)   not    covered   in   any  of   the   lines   below. 


36-50   OHIO-COLUMBUS  SMSA 


MAJOR  RETAIL  CENTERS 


table  3.  The  Standard  Metropolitan  Statistical  Area:    1967  and  1963 


COLUMBUS  SMSA— Consists  of  Delaware,  Franklin,  and  Pickaway  Counties,  Ohio 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52    EX.    5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 
562 

OTHER  56 
561 

565 
566 
564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT. (591  ) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES*  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS     .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    REAOY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3     .     .     

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE  STORES  

HOME  FURNISHINGS  STORES 

HOUSEHOLD  APPLIANCE,  RADIO,  TELEVISION,  AND 
MUSIC  STORES 


EATING  AND  DRINKING  PLACES  

EATING  PLACES 

DRINKING  PLACES  (ALCOHOLIC  BEVERAGES), 


DRUG  STORES  AND  PROPRIETARY  STORES 


MISCELLANEOUS  RETAIL  STORES4  

LIQUOR  STORES 

SPORTING  GOODS  STORES  AND  BICYCLE  SHOPS. 

JEWELRY  STORES  

FLORISTS  


5  669 


241 

81 

160 


151 
36 
48 
67 


922 
338 

949 


288 

102 

68 

186 

47 
24 
89 
12 


324 

110 

76 

138 


363 
914 
449 


215 


878 
98 
49 
81 
80 


1  460  907 


66  549 
10  143 
56  406 


303  776 

276  287 

21  978 

5  511 


305  004 
286  728 
114  977 


57  377 
16  038 
14  083 
41  339 


9  938 

16  111 

13  262 

1  554 


68  550 
30  250 
10  637 

27  663 


122  855 
97  746 
25    109 


49   248 


85    843 

24    453 

3    800 

9    117 

5   864 


182   229 


9  406 
1  556 
7    850 


46    582 

42    253 

(O) 

(D) 


23  803 
27  318 
10   623 


861 
373 
189 
488 

570 

845 
804 
269 


10  344 

4  897 

1  481 

3  966 


29    745 

24    753 

4    992 


7    162 


9  385 
1  254 
430 
1  356 
1    205 


44    786 


1    652 

428 

1    224 


9    579 

8    411 

ID) 

(0) 


6  331 
4  485 
2    912 


2  187 
686 
630 

1    501 

380 

502 

539 

80 


1  844 
865 
308 

671 


11  535 
9  584 
1    951 


2   023 


2   238 

337 

88 

246 

343 


5    444 


289 
103 
186 


141 
17 
66 
58 


974 
315 
838 


285 
90 
55 

195 

57 
33 

81 
24 


327 

125 

65 

137 


325 

880 
445 


218 


732 

154 

35 

66 

63 


1   118  162 


61  762 
16  957 
44    805 


184  542 

152  003 

23  577 

8  962 


252    517 

226    159 

88    134 


47  103 
12  909 
10  420 
34    194 

9   399 

12   755 

10    544 

1    496 


56    368 

29    005 

7    560 

19    803 


95  417 
70  363 
25    054 


39    250 


66    910 
20    851 

2  293 
8    575 

3  395 


134   532 


8  206 
2  053 
6    153 


27    159 

22    424 

3    554 

1    181 


18    348 

21   524 

8    798 


605 
868 
557 
737 

430 
468 
586 
253 


8    410 
4   434 

1  109 

2  867 


21    664 

17    243 

4    421 


5    740 


7  078 
855 
295 

1  313 
735 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available.  Revised. 

'Excludes   nonstore   retailers    (i.e.,   mail  order,    direct    selling,    merchandise   vending  machine  operators)    part   of   SIC  53. 

2 1967   totals   for   SIC  Other  56  may    include  data  for   "nonemployer"    establishments   which   could  not    be   classified   and  tabulated   by   detailed   kind  of 
business. 

3 1967   data   limited   to   "employer"   establishments. 

■"includes   data  for  those   kinds   of   business   in   SIC  59    (except   591)   not    covered   in   any   of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


COLUMBUS  SMSA-OHIO    36-51 


table  4   CBD,  City,  SMSA-Percent  Change  and  Percent  Distribution:    1967 


SIC  code 


Kind  of  business 


Percent  change  in  sales 
1963  to  1967 


Central 

business 

district 


City 


Standard 

metropolitan 

statistical 

area 


Percent  distribution  of  sales 


Central 

business 

district 


City 


Standard 

metropolitan 

statistical 

area 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT. (591 ) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S  READY-TO-WEAR    STORES     .     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHINGS    STORES     

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS     RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


5.6 


9.3 
9.3 
9.3 


-3.5 
-3.2 
-7.7 
-32.6 


-33.3 

59.9 

(D) 

10.6 

23.7 
25.5 

5.4 


(0) 

-21.1 
(D) 

(0) 


9.6 

18.6 

-30.4 


-32.7 


16.8 
(D) 
6.5 
0.8 

41.6 


27.2 


-0.6 
(D) 
(D) 


55.3 
70.8 
-35.1 
-38.1 


15.7 
16.3 
23.8 

49.0 

53.2 
60.6 
47.3 


18.0 
-2.5 
84.7 

24.8 


27.2 
39.8 
-4.4 


20.8 


30.8 
18.6 
47.2 
10.5 
116.4 


30.6 


7.8 

-40.2 
25.9 


64.6 
81.8 
-6.8 
-38.5 


20.8 
26.8 
30.4 

21.8 

24.2 
35.1 
20.9 


21.6 
4.3 

40.7 

39.7 


28.8 

38.9 

0.2 


25.5 


28.3 
17.3 
65.7 
6.3 
72.7 


100.0 


0.8 

(D) 

(D) 


(D) 

ID) 
1.7 
0.2 


1.5 
15.6 

0.6 

8.8 

2.8 
2.4 
6.0 


(0) 
2.9 

(D) 

3.0 


6.4 
5.6 
0.7 


0.9 


7.6 
(D) 
0.5 
2.2 
0.5 


100.0 


3.7 
(0) 
(0) 


25.2 
23.7 

1.1 
0.4 


16.6 

20.9 

6.8 

4.6 

1.3 
1.2 
3.3 


4.8 
2.0 
0.9 

1.9 


8.9 
7.0 
1.9 


3.1 


5.4 
1.7 
0.2 
0.8 
0.4 


100.0 


4.6 
0.7 
3.9 


20.8 

18,9 

1.5 

0.4 


20.8 

19.6 

7.9 

3.9 

1.1 
1.0 
2.8 


4.7 
2.1 
0.7 

1.9 


8.4 
6.7 
1.7 


3.4 


5.9 
1.7 
0.3 
0.6 
0.4 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

'Excludes  nonstore   retailers    (i.e.,   mail  order,    direct   selling,   merchandise   vending  machine  operators)    part   of   SIC  53. 
2Includes   data  for  those  kinds  of   business  in  SIC  59    (except   591)   not    covered   in   any  of   the   lines   below. 


36-52    OHIO-COLUMBUS  SMSA 


MAJOR  RETAIL  CENTERS 


table  5    CBD  Sales  as  Percent  of  City  and  SMSA  Sales:    1967 


SIC  code 


Kind  of  business 


Central  business  district  sales  as- 


Percent  of  city  sales 


Percent  of  standard  metropolitan 
statistical  area  sales 


52 

5251 

52  EX.  5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 

566 

564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 


59  PT.(591 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIPMENT  DEALERS. 

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS.     .     . 

WOMEN'S    READY-TO-WEAR    STORES 

OTHER    APPAREL    AND    ACCESSORY    STORES2     

MEN'S    AND    BOY'S    CLOTHING    AND    FURNISHINGS    STORES3 

FAMILY    CLOTHING    STORES3     

SHOE    STORES3 

APPAREL    AND    ACCESSORY    STORES,    N . E . C  .3 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT    STORES     

FURNITURE    STORES 

HOME    FURNISHINGS    STORES     

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,    AND    MUSIC    STORES. 


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES4 

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS 

JEWELRY    STORES 

FLORISTS 


24.1 


5.3 
(D) 
5.6 


(D) 

(D) 

37.6 

12.1 


2.2 

18.0 

2.1 


46.2 
51.1 
49.6 
44.3 
50.6 
!D> 
53.7 
64.5 

(0) 

34.0 

(D) 

39.0 


17.2 

19.4 

9.3 


7.4 


33.9 
(D) 
46.1 
65.8 
29.2 


16.3 


2.9 
(D) 
(0) 


(D) 

(0) 

16.7 

8.7 


1.2 

12.9 

1.2 


36.3 

41.5 
40.4 
34.4 
39.4 

(D) 
39.3 

(D) 

(D) 
22.6 

(D) 
26.2 


12.3 

13.7 

7.0 


21.1 
(D) 
28.3 
57.8 
19.3 


Standard 
*Excludes 
2 1967  tot 
business 

3 1967  dat 
4 Includes 


Notes:   -  Represents  zero.        D  Withheld  to  avoid  disclosure.        NA  Not  available.         Revised. 

nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
als  for  SIC  Other  56  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of 

a  limited  to  "employer"  establishments, 
data  for  those  kinds  of  business  in  SIC  59  (except  59l)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


COLUMBUS  SMSA-OHIO    36-53 


table  6.  Major  Retail  Centers  in  the  SMSA:    1967 


SIC  code 


54,     58,     591 


53    PT.56,57 


52,     55, 
59    EX.     591 


52 

5251 

52  EX.     5251 

53  PART 
531 
533 
539 

54 

55  EX.  554 

55  PT. (554) 

56 

562,  3,  8 

562 

OTHER  56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT.(591) 

59  EX.  591 

592 

595 

597 

5992 


Kind  of  business 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 


CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES $1,000. 


SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 


ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE  DEALERS.  .  .  . 
GASOLINE  SERVICE  STATIONS 


Standard 

metropolitan 

statistical 

area 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S     READY-TO-WEAR    STORES.      .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND     EQUIPMENT 

STORES     

FURNITURE  STORES 

HOME  FURNISHING  STORES 

HOUSEHOLD  APPLIANCE,  RADIO,  TV,  MUSIC 
STORES  


EATING  AND  DRINKING  PLACES 

EATING  PLACES  

DRINKING  PLACES  (ALCOHOLIC  BEVERAGES) 


DRUG  STORES  AND  PROPRIETARY  STORES. 


MISCELLANEOUS  RETAIL  STORES  

LIQUOR  STORES  

SPORTING  GOODS  STORES,  BICYCLE  SHOPS. 

JEWELRY  STORES 

FLORISTS 


5  669 
1  460  907 


2  500 
477  107 


763 
429  703 


2  406 
554  097 


5  669 

241 

81 

160 

151 
36 
48 
67 

922 

338 

949 

288 

102 

68 

186 


324 

110 

76 

138 

1  363 
914 
449 

215 

878 
98 
49 
81 
80 


Central  business 
district 


431 

238 

056 

175 

21 

079 

124 

158 

397 

132 

58 

580 

431 


1 
7 

14 
3 
6 
5 

42 
9 
9 

73 

25 
13 
48 


37 

15 

2 

20 

125 
92 
33 


106 
3 


24 
6 


Major  retail  centers 
(see  decriptions  below) 


No.  1 


19 

41 
273 

10 

14 
098 

5 

9 

756 

3    419 


41 

4 
1 
3 

6 
3 
2 
1 

6 

6 

3 

3 


No.  2 


50 

24 

019 

19 

6 

066 

13 

14 

393 

18 

3 

560 

50 

3 

3 

4 
2 
2 

8 

5 

2 

6 

1 
1 
5 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not    available.  Revised. 

Excludes   nonstore   retailers    (i.e.,   mail  order,    direct    selling,   merchandise   vending  machine  operators)   part  of    SIC  53. 

2Stores   in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department    store  type  of  merchandise. 

3Includes   data  for  those   kinds   of   business    in  SIC  59    (except   591)   not    covered   in    any   of   the   lines   below. 

MRC  No.    1     Includes  the  planned  center  known  as  "Central  Point"  and  establishments  on  Harrisburg  Pike  from  W.   Mound  St.  to  Withers  Ave. 
and  on  W .   Mound  St.  from  Brehl  Ave  .   to  B .   and  O.  R  .R.     (Columbus  and  Franklin  Co  . ) 

MRC  No.    2    Includes  the  planned  center  known  as   "Graceland  Mart,"  and  establishments  on  N.  High  from  Morse  Rd.  to  Fenway  Rd.     (Columbus) 


36-54   OHIO-COLUMBUS  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  Major  Retail  Centers  in  the  SMSA:   1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  3 


No.  4 


No.  5 


No.  6 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 

5251 

52  EX.  5251 

53  PART 
531 
533 
539 

54 

55  EX.  554 

55  PT. (554) 

56 

562,  3,  8 

562 
OTHER  56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT.(591) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 

CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES 51,000. 

SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES Sl.QOO. 

ALL  OTHER  STORES: 

NUMBER 

SALES SI, 000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC 
STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


42 

21 

920 

13 

7 

422 

13 

11 

991 

16 

2 

507 

42 


34 
1*    197 


3    923 


13 
9    464 


13 
2    810 


34 


61 

24 

068 

17 

13 

448 

19 

7 

723 

25 

2 

897 

61 

5 
2 
3 

6 
2 
3 

1 

8 
5 
4 
9 

3 

3 
6 


11 
3 


49 
13    369 


26 
4    069 


7 
(D) 


16 

(D) 


49 


16 

9 

7 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not    available.  rRevised. 

'Excludes   nonstore   retailers    (i.e.,    mail   order,    direct   selling,   merchandise   vending  machine  operators)    part   of    SIC   53. 

2 Stores   in  the   general  merchandise,    apparel,    and   furniture   and    appliance   groups;    these   stores   specialize   in  department    store  type  of  merchandise. 

3Includes    data  for   those  kinds   of    business    in   SIC   59    (except    591)   not    covered   in   any   of   the    lines   below. 

MRC  No.   3    Includes  the  planned  center  known  as   "Great  Southern  Shopping  Center"  and  establsihments  on  S.  High  St.  from  Marilla  Rd.  to  the 
corporate  limits  of  Columbus  city.     (Columbus) 

MRC  No.   4    Includes  the  planned  center  known  as  "Great  Western  Shopping  Center"  bounded  by:     Valley  View  Dr.,   West  side  Southampton  Ave., 
Penn  Central  R.R.,   W.   Broad  St.  and  Wilson  Rd.     (Columbus) 

MRC  No.   5    Includes  the  planned  center  known  as  "Northern  Lights    "  and  establishments  on  Cleveland  Ave.  from  Elmore  Ave.  to  Audrey  Rd. 
(Franklin  Co. ) 

MRC  No.   6    Includes  establishments  on  S.   Parsons  Ave.  from  E.  Woodrow  Ave.  to  Hosack  St.,   on  Reeb  Ave.  from  S.   Parsons  Ave.  to 
Washington  Ave.,   and  on  Marion  Rd.  from  S.  Parsons  Ave.  to  Wager  St.     (Columbus) 


MAJOR  RETAIL  CENTERS 


COLUMBUS  SMSA-OHIO    36-55 


table  6   Major  Retail  Centers  in  the  SMSA:    1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  7 


No. 


No. 


No.  10 


54,  58,  591 


53  PT.56,57 


52,  55, 

59  EX.  591 


52 

5251 

52  EX.  5251 

53  PART 
531 
533 
539 

54 

55  EX.  554 

55  PT. (551) 

56 

562,  3,  8 

562 
OTHER  56 

57 


5712 

OTHER 

571 

572, 

373 

58 

5812 

5813 

59  PT 

.(591) 

59  EX 

.  591 

592 

595 

597 

5992 

RETAIL  STORES,  TOTAL: 


.  .  SI 

,000.  . 

CONVENIENCE  GOODS  STORES: 

.  .  SI 

000.  . 

SHOPPING  GOODS  STORES  (GAF):2 

.  .  SI 

000.  . 

ALL  OTHER  STORES: 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND     EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC 
STORES    


EATING    AND    DRINKING    PLACES 

EATING    PLACES    

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES)     . 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


67 

29 

481 

17 

9 

447 

24 

13 

403 

26 

6 

631 

67 

5 
2 

3 

6 
3 

2 
1 

7 

6 

3 

12 

4 

3 
8 


12 
1 


16 
6    112 


8 
3    525 


4 
2    061 


4 
526 


16 


13 

12    785 


7 
(D) 


2 
(D) 


4 
(D) 


13 


70 

44 
698 

3 

8 
379 

61 

29 
630 

5 

7 
689 

44 


4 
2 

2 

4 

1 

20 

9 

6 

11 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available.  rRevised. 

Excludes  nonstore   retailers    (i.e.,   mail  order,    direct    selling,   merchandise   vending  machine  operators)   part   of   SIC  53. 

2Stores   in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department   store  type  of   merchandise. 

3Includes   data  for  those  kinds   of   business   in   SIC  59    (except   59l)   not    covered   in   any   of  the   lines   below. 

MRC  No.   7     Includes  the  planned  center  known  as  "Town  and  Country  Shopping  Center    "  and  establishments  on  E.   Broad  St.  from  Napoleon  Ave. 
to  Beechwood  Rd .  ,   on  Robinwood  Ave .  from  E.   Broad  St.   toDoneySt.,   and  on  Town  Rd.   and  Country  Rd .     (Columbus)    (Whitehall) 

MRC  No.   8    Includes  the  planned  center  known  as  "Berwick  Plaza"  and  establishments  at  the  intersection  of  Winchester  Pike  and  Refugee  Rd. 
(Franklin  Co.) 

MRC  No.   9     Includes  the  planned  center  of  "Lincoln  Village  Plaza"  and  establishments  on  W.   Broad  from  Old  Village  Rd .   to  Murry  Hill  Rd. 
(Franklin  Co. ) 


MRC  No.   10  Includes  the  planned  center  known  as   "Northland"  and  establishments  on  Morse  Rd.   from  Karl  Rd.   to  Walford  Ave.   extended. 
(Columbus ) 


DAYTON,  OHIO 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


O                          10                        20    MILES 
I I I I 


e 


RIVE&- 


Comprising  Census  Tracts  36,  37  and  38 


0  1000 

1 1  I  I  1 1  I  1 1  I  I — 


2000    FEET 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-56 


DAYTON,  OHIO 

City  and  Major  Retail  Centers 


U.S.  MY.  36 


MONTGOMERY 
CO. 


#    Central  Business  District 
©  Major  Retail  Centers 


GREENE 
CO. 


MRC  #6  is  located  in  Xenia,  Ohio 
(Green  Co.)  and  MRC  #14  is  in  Troy, 


3     MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-57 


36-58    OHIO-DAYTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  i   The  Central  Business  District:    1967  and  1963 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.     5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT.(554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 

566 

564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 


59  PT. (591 ) 


59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS    .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3     

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,    AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES). 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4      

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


297 


13 

10 
4 


59 
19 

12 

40 

11 
5 

14 
4 


32 

11 

7 

14 


74 
58 
16 


160    279 


4  193 
(D) 
(D) 


86   717 

(D) 
(D) 
481 


2    669 

6    016 

426 


24  055 
8  441 
7    810 

15    614 

5    120 

(D) 

2   585 

189 


11  324 

3  723 

2  337 

5  264 


10  071 
8  992 
1    079 


4    078 


82 

10    730 

2 

(D) 

5 

991 

17 

3   224 

6 

584 

31    417 


828 
(D) 
(D) 


17  207 
(D) 
(D) 
120 


296 

1   705 

53 


341 
448 
323 
893 

773 

(D) 
431 
(D) 


1  927 
872 
341 

714 


2    887 

2   614 

273 


473 


700 
(D) 
143 
647 
158 


7    635 


106 
(0) 
(D) 


4  275 
(D) 
(D) 
29 


87 

259 

13 


930 
367 
340 
563 

100 

(D) 

70 

(D) 


381 

150 

83 

148 


075 

989 

86 


135 


374 
(D) 

37 
144 

42 


364 


18 

12 

8 


65 
23 
14 
42 

12 

5 

21 

4 


38 
13 
10 

15 


96 
69 
27 


13 


98 
2 


14 
4 


151    702 


2  618 
(D) 
(D) 


84  472 
(D) 
(D) 
(D) 


3   005 
6   398 

898 


19  993 

7  847 

7  392 

12  146 


(D) 
(D) 
802 
(D) 


134 
740 

784 


3    610 


8    811 
7    365 

1    446 


3    919 


11    454 
(D) 

1  268 

2  318 
409 


25   007 


456 
(D) 
(0) 


12  718 
(D) 
(D) 
(D) 


335 

837 

95 


936 
375 
296 
561 

(D) 
(D) 
651 
(0) 


735 

834 
242 

659 


2    343 

1    987 

356 


669 


1  883 
(D) 
182 
464 
112 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore   retailers    (i.e.,   mail  order,    direct    selling,    merchandise   vending  machine  operators)    part   of    SIC  53. 

21967   totals   for   SIC   Other  56   may    include  data  for  "nonemployer"    establishments   which   could  not    be   classified   and  tabulated   by   detailed   kind   of 
business. 

3 1967   data   limited   to   "employer"   establishments. 

4Includes   data  for  those  kinds   of   business    in   SIC  59    (except   59l)   not    covered   in   any  of  the   lines    below. 


MAJOR  RETAIL  CENTERS 


DAYTON  SMSA-OHIO    36-59 


table  2    The  City:  1967  and  1963 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 

(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52  EX.  5251 


53  PART 

531 

533 

539 


54 

55  EX.  554 

55  PT.  (55*4) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 
566 
564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT. (591 


59  EX. 
592 

595 
597 
5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS     .     .      .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S     READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3 

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,    AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES), 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS     RETAIL     STORES4      

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


1    933 


63 
23 

40 


'39 
z-8 
13 

18 


320 

98 

251 


91 
33 
22 
58 

16 

8 

23 

4 


138 
46 

34 

58 


543 
324 
219 


95 


291 

45 

9 

30 

20 


531    907 


15    107 

1    752 

13    355 


ri04    964 

?94    496 

5    900 

4    568 


89    073 

105   514 

35    439 


27    290 

10    602 

9    822 

16    688 

5    385 

7    419 

3    483 

189 


33    354 

14    308 

4    710 

14    336 


53  801 
41  251 
12    550 


20   652 


30   713 

14    401 


241 
897 
469 


75    444 


2    722 
265 

2    457 


ri9    068 

r17    702 

(D) 

(D) 


7    713 

11    658 

3   431 


5   033 

1    701 

(D) 

3    332 

1  063 
(0) 
559 
(D) 


5    308 

2    623 

815 

1    870 


12    977 

10   428 

2    549 


2    607 


3  527 
(D) 
169 
700 

(D) 


18    416 


459 

65 

394 


T4    834 

(D)' 
(0) 


1    974 

1    634 

952 


1  075 
427 
(D) 
648 

135 

(D) 
114 
(0) 


959 
421 
175 

363 


4    718 

3    814 

904 


691 


820 

(D) 

29 

153 

(D) 


2    070 


72 
29 

43 


30 
10 
16 

4 


385 

94 

256 


97 
30 
21 
67 

17 

10 

35 

5 


144 
50 
30 

64 


611 
356 
255 


88 


293 
57 
14 
22 
23 


455    491 


13  106 
3  810 
9    296 

101    231 

90  280 
(D) 
(U) 


88    111 
95   670 

28    092 


24  767 
9  122 
8    661 

15    645 

4  378 
(D) 

5  044 

(D) 


23    378 

10    659 

2    557 

10    162 


41  121 
28  170 
12    951 


14    563 


25    452 
9    182 

1  493 

2  570 
1   715 


58    994 


2    189 

584 

1    605 


14    545 

12    906 

(D) 

(D) 


6  723 
9  495 
2    830 


4  607 
1  542 
1  466 
3    065 

863 
(D) 
841 
(D) 


3    657 

1    776 

406 

1    475 


9    322 

6    980 
2    342 


2    159 


3  467 
524 
215 
489 
411 


Standard  Notes:      -  Represents   zero.  D  Withheld  to    avoid   disclosure.  NA  Not    available.  Revised. 

Excludes  nonstore   retailers    (i.e.,   mail  order,    direct    selling,    merchandise   vending  machine  operators)   part   of   SIC  53. 

21967   totals   for  SIC  Other  56  may   include  data  for   "nonemployer"   establishments   which   could  not    be  classified   and  tabulated   by   detailed   kind  of 
business. 

31967   data   limited  to   "employer"   establishments. 

4Includes   data  for  those   kinds   of   business   in   SIC  59    (except   591)   not    covered   in   any   of   the   lines   below. 


36-60   OHIO-DAYTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  3.  The  Standard  Metropolitan  Statistical  Area:    1967  and  1963 


DAYTON  SMSA  —Consists  of  Greene,  Miami,  Montgomery,  and  Preble  Counties,  Ohio 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,1 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.    5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 
566 

564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT. (591  ) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS     .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3     .     .     

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES). 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4      

LIQUOR    STORES , 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


5    099 


264 

77 

187 


169 
42 
59 
68 


763 
347 
783 


265 

103 

73 

162 

45 

21 

74 

6 


352 
110 

84 

158 


1  156 
740 
416 


191 


809 
94 
41 
73 
70 


1  305    894 


52    450 

8    184 

44    266 


251    209 

222    644 

20    864 

7   701 


294  161 
250  239 
109   616 


58   637 
19   717 

17  474 
38   920 

10   473 

18  562 
9   267 

324 


66   841 

33   327 

7   737 

25   777 


109  523 
85  136 
24   387 


42    449 


70    769 

26    681 

3   077 

7    298 

5    281 


158    568 


209 
123 
086 


34    758 

30   791 

3   223 

744 


24  634 
24  377 
10    309 


056 
784 
510 
272 

673 

208 

362 

29 


9  677 
5  173 
1    296 

3   208 


25   743 

20    854 

4    889 


5    473 


7  332 
1  294 
384 
1  175 
1    091 


40    048 


356 

283 
073 


885 
656 
041 
188 


6  496 
3  718 
2    792 


2  344 
767 
693 

1    577 

262 

965 

339 

11 


797 
875 
275 

647 


9  368 
7  701 
1    667 


1    447 


1    845 

348 

65 

281 

275 


5    081 


305 

91 

214 


134 
25 
69 
40 


875 
315 
761 


246 
83 
62 

163 

4B 
25 
78 
12 


347 
126 

57 

164 


1  186 
755 
431 


190 


722 

111 

40 

69 

55 


971    262 


52  454 
13  506 
38    948 


154  666 

128  446 

16  124 

10  096 


234    092 

192   932 

78    848 


42  084 
13  263 
11  678 
28   821 

8   618 

10   746 

8    979 

478 


47    077 

25    101 

4   875 

17    101 


79  950 
57  706 
22    244 


31    113 

58   046 

16    049 


641 
603 
156 


112    361 


6  647 
1  578 
5    069 


20  430 

16  488 

2  632 

1  310 


17  714 

18  125 
7   671 


738 
108 
914 
630 


1    417 

1    808 

1    362 

43 


614 
539 
762 


2   313 


17   549 

13   559 

3    990 


4    549 


6  324 
889 
329 
797 

642 


Standard  Notes:      -  Represents   zero.  D  Withheld  to    avoid   disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore   retailers    (i.e.,   mail  order,    direct    selling,    merchandise   vending  machine  operators)    part   of    SIC  53. 

21967   totals   for   SIC   Other  56  may    include   data  for   "nonemployer"    establishments   which  could  not    be   classified   and  tabulated   by   detailed   kind  of 
business. 

31967    data   limited  to   "employer"   establishments. 

4Includes   data  for  those   kinds   of   business   in   SIC  59    (except   591)   not    covered   in   any  of  the   lines   below. 


MAJOR  RETAIL  CENTERS 


DAYTON  SMSA-OHIO    36-61 


table  4   CBD,  City,  SMSA -Percent  Change  and  Percent  Distribution:    1967 


SIC  code 


Kind  of  business 


Percent  change  in  sales 
1963  to  1967 


Central 

business 

district 


City 


Standard 

metropolitan 

statistical 

area 


Percent  distribution  of  sales 


Central 

business 

district 


City 


Standard 

metropolitan 

statistical 

area 


52 


5251 

52    EX.    5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT.(554) 


56 

562,  3,  8 

562 
OTHER  56 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT. (591 ) 


59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL* 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S  READY-TO-WEAR    STORES     .     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND     EQUIPMENT 

STORES     

FURNITURE  STORES 

HOME  FURNISHINGS  STORES  

HOUSEHOLD  APPLIANCE,  RADIO,  TELEVISION,  AND 
MUSIC  STORES  


EATING  AND  DRINKING  PLACES 

EATING  PLACES  

DRINKING  PLACES  (ALCOHOLIC  BEVERAGES) 


DRUG  STORES  AND  PROPRIETARY  STORES. 


MISCELLANEOUS  RETAIL  STORES  

LIQUOR  STORES  

SPORTING  GOODS  STORES,  BICYCLE  SHOPS. 

JEWELRY  STORES 

FLORISTS 


60.2 
(D) 
(D) 


2.6 
9.3 

(D) 
(D) 


■11.2 

-6.0 
-52.5 

20.1 


7. 

6 

5 

7 

28 

6 

11 

7 

21 

5 

31 

0 

45.8 


14.3 
22.1 

■25.4 


4.0 


-6.3 

(D) 

5.4 

39.1 

42.8 


16.8 


15.3 
-54.0 
43.7 


19.5 

22.4 

(D) 

(D) 


1.1 
10.3 
26.1 

10.2 

16.2 

13.4 
6.7 


42.7 
34.2 
84.2 

41.1 


30.8 
46.4 
-3.1 


41.8 


20.7 
56.8 
-16.9 
51.6 
44.0 


34.4 


(Z) 

-39.4 
13.6 


62.4 
73.3 
29.4 
-23.7 


25.7 
29.7 
39.0 

39.3 

48.7 
49.6 
35.0 


42.0 
32.8 
58.7 

50.7 


37.0 

47.5 

9.6 


36.4 


21.9 
66.2 
16.5 
58.5 
67.3 


100.0 


2.6 

(0) 
(0) 


54.1 
(D) 
(D) 
0.3 


1.7 
3.8 
0.3 

15.0 

5.3 

4.9 
9.7 


3.3 


6.3 
5.6 
0.7 


2.5 


6.7 
(D) 
0.6 
2.0 
0.4 


100.0 


2.8 
0.3 
2.5 


22.7 

20.8 

1.1 

0.8 


16.8 

19.8 

6.7 

5.1 

2.0 
1.8 
3.1 


6.3 
2.7 
0.9 

2.7 


10.1 
7.8 
2.3 


3.9 


5.8 
2.7 
0.2 
0.7 

0.5 


100.0 


4.0 
0.6 

3.4 


19.2 

17.0 

1.6 

0.6 


22.5 
19.2 

8.4 

4.5 

1.5 
1.3 
3.0 


5.1 
2.5 
0.6 

2.0 


8.4 
6.5 
1.9 


3.3 


5.4 
2.0 
0.2 
0.6 

0.4 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

'Excludes   nonstore   retailers    (i.e.,   mail   order,    direct   selling,   merchandise   vending  machine  operators)    part   of   SIC   53. 
2Includes   data  for  those   kinds  of   business  in   SIC  59    (except    591)   not    covered   in   any  of   the   lines   below. 


(Z)   Less   than  0.05   percent. 


36-62    OHIO-DAYTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  5    CBD  Sales  as  Percent  of  City  and  SMSA  Sales:   1967 


SIC  code 


Kind  of  business 


Central  business  district  sales  as- 


Percent  of  city  sales 


Percent  of  standard  metropolitan 
statistical  area  sales 


RETAIL  STORES,  TOTAL1 


52 

5251 

52  EX.  5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT.(554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 

566 

564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT.(591) 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIPMENT  DEALERS. 

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS.     .     . 

WOMEN'S    READY-TO-WEAR    STORES 

OTHER    APPAREL    AND    ACCESSORY    STORES2     

MEN'S    AND    BOY'S    CLOTHING    AND    FURNISHINGS    STORES3 

FAMILY    CLOTHING    STORES3     

SHOE    STORES3 

APPAREL    AND    ACCESSORY    STORES,    N.E.C.3      


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT    STORES     

FURNITURE    STORES 

HOME    FURNISHINGS    STORES     . 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND    MUSIC    STORES. 


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


59    EX. 

592 

595 

597 

5992 


591 


MISCELLANEOUS    RETAIL    STORES4 

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS 

JEWELRY    STORES 

FLORISTS 


30.1 


27 

8 

(D) 

(D) 

82 

6 

(D) 

(D) 

10 

5 

3 

0 

5 

7 

1 

2 

88 

1 

79 

6 

79 

5 

93 

6 

95 

1 

(D) 

74 

2 

00 

0 

34 

0 

26 

0 

49 

6 

36 

7 

18. 

7 

21. 

8 

8. 

6 

19.7 


34.9 
(D) 
79.9 
82.7 
23.  7 


12.3 


8 

.0 

( 

3) 

( 

:) 

34 

.5 

(1 

3) 

(1 

)) 

6 

.2 

0 

.9 

2 

.4 

0 

.4 

41 

0 

42 

8 

44 

7 

40 

1 

48 

9 

(D) 

27 

9 

53 

3 

16 

9 

11 

2 

30 

2 

20 

4 

9. 

2 

10 

6 

4 

4 

9.6 


15.2 

(D) 

32.2 

44.2 
11.1 


Standard  Notes:   -  Represents  zero.        D  Withheld  to  avoid  disclosure.        NA  Not  available.         Revised. 
Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

21967  totals  for  SIC  Other  56  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of 
business. 

3 1967  data  limited  to  "employer"  establishments. 

4Includes  data  for  those  kinds  of  business  in  SIC  59  (except  59l)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


DAYTON  SMSA-OHIO    36-63 


table  6.    Major  Retail  Centers  in  the  SMSA:   1967 


SIC  code 


Kind  of  business 


Standard 

metropolitan 

statistical 

area 


Central  business 
district 


Major  retail  centers 
(see  decriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 


5712 

OTHER 

571 

572, 

373 

58 

5812 

5813 

59  PT 

.(591) 

59  EX 

.  591 

592 

595 

597 

5992 

RETAIL  STORES,  TOTAL: 

NUMBER 

SALES SI, OOO. 

CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES $1,000. 


SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 


ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC 
STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

ORINKING    PLACES     (ALCOHOLIC    BEVERAGES)     .     . 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS     RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


5    099 
1    305    894 


2    110 

446    133 


786 
376    687 


2    203 

483    074 


5    099 

264 

77 

187 

169 
42 
59 
68 

763 

347 

783 

265 

103 

73 

162 


352 

110 

84 

158 

1  156 
740 
416 

191 

809 
94 
41 
73 
70 


297 

160 

279 

95 

16 

818 

100 

122 

096 

102 

21 

365 

297 

6 
1 
5 

9 

3 
3 

3 

13 

10 

4 

59 

19 

12 
40 


32 

11 

7 


74 
58 

16 


82 
2 
5 

17 
6 


25    223 


15 
8    726 


11    737 


15 
4    760 


48 


50 
8    966 


16 
1    364 


14 
4    834 


20 
2    768 


50 


8 
4 

4 

1 
11 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not    available.  Revised. 

'Excludes   nonstore   retailers    (i.e.,    mail  order,    direct    selling,   merchandise   vending  machine  operators)   part    of   SIC  53. 

2Stores    in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department    store  type  of   merchandise. 

3Includes   data  for  those   kinds   of   business    in   SIC  59    (except   591)   not    covered   in   any  of  the   lines   below. 

MRC  No.    1     Includes  the  planned  centers  known  as   "Town  and  Country"  and  "Kettering  Plaza"  and  the  establishments  on  Stroop  Rd.   from  South- 
moor  Circle  to  Royal  Oak  Dr  .  ,   on  Shroyer  Rd .   from  Stroop  Rd.   to  Lamond  Dr  .  ,   and  on  Far  Hills  Ave  .   from  Carrlands  Dr  .   to 
Mossoak  Dr.    (Kettering  City,    Montgomery  Co.) 

MRC  No.   2     Includes  the  establishments  in  the  area  bounded  by:  W.   2nd.,  Sweetman,   W.    3rd,   Mound,   Sanford  Ct.,   Sanford  Ct.   extended, 
P.C.C.  and  St.   L.  R.R.  ,   W.   3rd  and  N.  Conover  (Dayton) 


36-64   OHIO-DAYTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.    Major  Retail  Centers  in  the  SMSA:   1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  3 


No. 


No.  5 


No.  6 


54,  58,  591 


53  PT.56,57 


52,  55, 

59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 


5712 

OTHER 

571 

572, 

373 

58 

5812 

5813 

59  PT 

.  (591 

59  EX 

.  591 

592 

595 

597 

5992 

RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 


CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES 51,000. 


SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES 51,000. 


ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,    AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC 
STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES    

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


61 
9    899 


17 
1    776 


22 

4    890 


22 
3    233 


61 

6 
5 

1 

5 
2 
2 

1 

1 

3 

1 

15 

6 
4 
9 


13 
5 
8 

3 

12 

1 
4 

1 


32 

18 

811 

11 

6 

675 

10 

10 

243 

11 

1 

893 

32 


23 
12    469 


(D) 


8 
3    153 


7 
(D) 


23 

1 

1 

2 
1 
1 

3 
2 

1 

3 

1 
1 
2 


77 
19    310 


21 
2    276 


31 
7    426 


25 
9    608 


77 


15 

7 
6 
8 


10 
3 
2 


12 

10 

2 


15 
2 

1 
6 
1 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available.  Revised. 

'Excludes  nonstore   retailers    (i.e.,    mail   order,    direct    selling,    merchandise   vending  machine  operators)    part  of   SIC  53. 

2 Stores   in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department    store  type  of   merchandise. 

3Includes   data  for  those  kinds   of   business    in   SIC  59    (except   591)   not    covered   in   any   of   the   lines   below. 

MRC  No.   3    Includes  the  establishments  on  Main  St.   from  Wood  St.   to  Greene  St.  and  in  the  100  block  of  Water  St.   (Piqua,  Miami  Co.) 

MRC  No.   4    Includes  planned  center  known  as  "Airway  Shopping  Center"  and  establishments  along  the  4800  and  4900  blocks  of  Airway  Rd.  and 
along  the  1  -  200  blocks  of  Woodman  Dr .    ( Mad  River  Twp.  ,  Montgomery  Co . )    (Riverside  and  Montgomery  Co. ) 

MRC  No.   5    Includes  the  planned  center  known  as  "Eastown  Shopping  Center"  and  establishments  on  Linden  Ave.    ( Xenia  Pike)   from  the  prop- 
erty line  of  Eastown  Shopping  Center  to  B.   and  O.  R.R.  (Dayton  and  County  area)  (Montgomery  Co.) 

MRC  No.   6    Includes  establishments  on  Main  St.  from  King  St.  to  Collier  St.,   on  Detroit  St.  from  Market  St.   to  Third  St.,   and  on  Greene  St. 
from  Main  St.   to  Market  St.    (Xenia,   Greene  Co.) 


MAJOR  RETAIL  CENTERS 


DAYTON  SMSA-OHIO    36-65 


table  6.   Major  Retail  Centers  in  the  SMSA:    1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  7 


No. 


No.  9 


No.  10 


54,  58,  591 


53  PT.56,57 


52,  55, 

59  EX.  591 


52 

5251 

52  EX.  5251 

53  PART 
531 
533 
539 

54 

55  EX.  554 

55  PT.(554) 

56 

562,  3,  8 

562 
OTHER  56 


5712 

OTHER 

571 

572, 

373 

58 

5812 

5813 

59  PT 

.(591) 

59  EX 

.  591 

592 

595 

597 

5992 

RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 

CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES $1,000. 


SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 


ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC 
STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES)     .     . 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


33 
6    292 


15 
6    497 


5 
17    396 


13 
2    399 


33 


10 

6 
4 


23 

10    776 


9 
3    055 


6 

(D) 


(D) 


23 


_L 


2a 

11    233 


7 
5    059 


11 
5    196 


6 
978 


24 


64 

21 

990 

24 

10 

858 

21 

9 

218 

19 

1 

914 

64 

2 
1 
1 

6 
2 
3 
1 

7 

5 

3 

13 

4 
3 
9 


15 
9 
6 

2 

9 

2 
2 
1 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  rRevised. 

1Excludes  nonstore   retailers    (i.e.,   mail  order,   direct    selling,   merchandise   vending  machine  operators)   part   of   SIC  53. 

2Stores   in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department    store  type  of   merchandise. 

3Includes   data  for  those  kinds   of   business   in  SIC  59    (except   59l)   not   covered   in   any   of   the   lines   below. 

MRC  No.    7     Includes  the  planned  center  known  as   "Wood-Lane  Plaza  Shopping  Center"  and  establishments  on  E.    Dorothy  Lane  from  C.L.  and 
N.  R.R.  to  Galewood  St .   and  in  the  3000  block  of  Woodman  Dr  .    (Kettering,    Montgomery  Co  .  ) 

MRC  No.    8    Includes  the  planned  center  known  as   "Van  Buren  Shopping  Center"  and  establishments  on  S.   Smithville  Rd.  from  Forrer  Blvd.   to 
Wilmington  Pike  and  on  Forrer  Blvd.  from  S.  Smithville  Rd.   to  Mayl  Dr.    (Kettering,   Montgomery  Co.) 

MRC  No.    9     Includes  the  planned  center  known  as   "Hills  and  Dales  Shopping  Center"  in  the  1400  block  of  W.   Dorothy  Lane  (at  intersection  of 
W.    Dorothy  Ln.   and  Kettering  Blvd.).     (Kettering,   Montgomery  County) 

MRC  No.   10  Includes  the  planned  centers  known  as   "Forest  Park  Plaza"  and  Northtown  Shopping  Center"  and  establishments  on  N.    Main  St. 
from  Melford  Ave.   to  Cavendish  Dr.    (Montgomery  Co.) 


36-66    OHIO-DAYTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  Major  Retail  Centers  in  the  SMSA:   1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  11 


No.  12 


No.  13 


No.  14 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT. (591) 

59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL: 

NUMBER , 

SALES $1,000. 

CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES SI, 000. 

SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 

ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE  DEALERS.  .  .  . 
GASOLINE  SERVICE  STATIONS 


APPAREL  AND  ACCESSORY  STORES 

WOMEN'S  CLOTHING,  SPECIALTY  STORES, 

FURRIERS  .  

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES     

FURNITURE  STORES 

HOME  FURNISHING  STORES 

HOUSEHOLD  APPLIANCE,  RADIO,  TV,  MUSIC 
STORES .  . 


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     8ICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


44 

33 

016 

13 

3 

408 

19 

28 

555 

12 

1 

053 

1 

15 

9 
6 
6 


6 
5 
1 

1 

10 


22 

9    494 


7 
3    778 


7 
4    728 


938 


22 

1 

1 

2 

1 

1 

3 
3 


10 
8    298 


2 
1    741 


3 
6    083 


5 
474 


10 

1 
1 

3 

2 

1 
1 


57 

10 

012 

13 

1 

281 

23 

5 

615 

21 

3 

116 

57 


12 

4 
3 

3 


14 

1 
1 
4 


Standard  Notes:      -  Represents   zero.  D  Withheld  to    avoid  disclosure.  NA  Not    available.  Revised. 

'Excludes  nonstore   retailers    (i.e.,    mail  order,    direct    selling,   merchandise   vending  machine  operators)   part   of   SIC  53. 

2Stores   in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in   department    store  type  of   merchandise. 

3Includes   data  for  those  kinds   of   business    in   SIC  59    (except   59l)   not    covered    in   any   of   the   lines   below. 

MRC  No.    11     Includes  the  planned  center  known  as   "Salem  Mall"  and  establishments  on  the  west  side  of  Salem  Rd.  from  Shilo  Springs  Rd.   to 
5299.     (  Montgomery  Co  . ) 

MRC  No.    12    Includes  the  planned  center  known  as  "Westown  Shopping  Center"  and  establishments  on  the  north  side  of  West  Third  St.   from 
Mellwood  Rd.  to  Elmhurst  Rd.    (Dayton) 

MRC  No.    13    Includes  the  establishments  on  the  8900  and  9000  blocks  on  Lebanon  Pike.      (Centerville,  Montgomery  Co.  ) 

MRC  No.    14    Includes  the  establishments  on  E.  Main  St.   from  Market  St.   to  Cherry  St.,  on  W.  Main  St.  from  Market  St.   to  Clay  St.  , 
and  on  S.   Market  St.   from   1-199.      (Troy,  Green  Co.) 


HAMILTONMIDDLETOWN,  OHIO 

Standard  Metropolitan  Statistical  Area 


10  MILES 

J 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-67 


r 


HAMILTON-MIDDLETOWN,  OHIO 

Cities  and  Major  Retail  Centers 


MONTGOMERY  CO. 


PREBLE   CO 


WARREN   CO 


o         i 
CO.  < — « — L 


U.S.  DEPARTMENT  OF  COMMERCE 


36-68 


BUREAU  OF  THE  CENSUS 


MAJOR  RETAIL  CENTERS 


HAMILTON-MIDDLETOWN  SMSA-OHIO    36-69 


table  l    Major  Retail  Centers  in  the  SMSA:    1967 


HAMILTON-MIDDLETOWN  SMSA-Coextensive  with  Butler  County,  Ohio 


SIC  code 


54,  58,  591 


53  PT.56,57 


52,  55, 

59  EX.  591 


52 

5251 

52  EX.  5251 

53  PART 
531 
533 
539 

54 

55  EX.  554 

55  PT. (554) 

56 

562,  3,  8 

562 

OTHER  56 

57 


5712 

OTHER 

571 

572,  573 

58 

5812 

5813 

59  PT 

.(591) 

59  EX 

.  591 

592 

595 

597 

5992 

Kind  of  business 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES SI, OOO. 


CONVENIENCE  GOODS  STORES! 

NUMBER 

SALES SI, 000. 


SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES SI, 000. 


ALL  OTHER  STORES: 

NUMBER 

SALES SI, 000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE  DEALERS.  .  .  . 
GASOLINE  SERVICE  STATIONS 


APPAREL  AND  ACCESSORY  STORES 

WOMEN'S  CLOTHING,  SPECIALTY  STORES, 
FURRIERS  

WOMEN«S  READY-TO-WEAR  STORES.  .  . 
OTHER  APPAREL  AND  ACCESSORY  STORES. 


Standard 

Metropolitan 

Statistical 

Area 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES  

FURNITURE  STORES 

HOME  FURNISHING  STORES 

HOUSEHOLD  APPLIANCE,  RADIO,  TV,  MUSIC 
STORES  


EATING  AND  DRINKING  PLACES 

EATING  PLACES  

DRINKING  PLACES  (ALCOHOLIC  BEVERAGES) 


DRUG  STORES  AND  PROPRIETARY  STORES. 


MISCELLANEOUS  RETAIL  STORES  

LIQUOR  STORES  

SPORTING  GOODS  STORES,  BICYCLE  SHOPS. 

JEWELRY  STORES 

FLORISTS 


1  517 
295  520 


675 
107  875 


194 
71  242 


648 
116  4  03 


1  517 

74 
19 
55 

53 
11 
15 
27 

268 

121 

216 

70 

24 
20 
46 


71 
24 
17 

30 

359 
217 
142 

48 

237 
22 
11 
19 
16 


Major  retail  centers  (see  descriptions  below) 


No.  1 


95 

32 

326 

29 

5 

094 

35 

18 

235 

31 

8 

997 

No.  2 


105 

30 

030 

28 

7 

925 

33 

13 

899 

44 

8 

206 

105 

6 
1 
5 

6 
2 
1 
3 

6 

7 

4 

17 

3 

3 

14 


27 
2 
2 
7 
2 


No.  3 


13 

5    007 


6 
3    475 


4 
1    217 


3 
315 


NO. 


27 
9    991 


8 
2    744 


11 

5    119 


8 
2    128 


27 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not    available.  Revised. 

Excludes   nonstore   retailers    (i.e.,   mail  order,   direct    selling,   merchandise   vending  machine  operators)    part   of   SIC  53. 

2Stores   in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department   store  type  of   merchandise. 

3Includes   data  for  those   kinds   of   business    in  SIC  59    (except   59l)   not   covered   in   any  of   the   lines   below. 

MRC  No.    1    Includes  the  establishments  in  the  area  bounded  by:     Buckeye  extended,  Buckeye,   B.   and  O.R.R.  ,   Dayton,    5th,  Sycamore, 
B.   and  O.R.R.  ,  and  Great  Miami  River.     (Hamilton  City)     Tract  7.01 

MRC  No.   2    Includes  the  establishments  in  the  area  bounded  by:    N.Y.C.R.R.,  Clark, Central  Ave.  ,  Curtis  ,  Girard  Ave.  ,  Verity  Pkwy. 
(State  Rte.    4),   2nd  Ave  .  ,   and  Water.      (Middletown  City) 

MRC  No.   3    Includes  the  planned  center  known  as  "Fair  Plaza"  and  establishments  bounded  by:    Pleasant  Run  Creek,  east  side  of  Mt.  Pleasant 
Pike     (Pleasant  Ave.  )  ,     Patterson  Dr.  ,  and  west  boundary  of  shopping  center.      (Fairfield) 

MRC  No.   4    Includes  the  planned  center  known  as  "Middletown  Shopping  Center"  and  establishments  on  Breiel    Blvd.   from  Batsey  Dr.    to 
Grand  Ave.      (Middletown) 


LIMA,  OHIO 

Standard  Metropolitan  Statistical  Area 


> 

i 

> 
1 

PUTNAM   CO. 

1 

VAN  WERT   CO 

ALLEN  CO. 

>■           ■  Lima 

\ 

0  5 

1  I     I     I     I     I 


10 


15  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


36-70 


BUREAU  OF  THE  CENSUS 


LIMA,  OHIO 

City  and  Major  Retail  Centers 


ALLEN  CO. 


Q)    Major  Retail  Centers 


0  1 

1  I'  i  i  i  i  i  i  i  I 


3  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-71 


36-72    OHIO-LIMA  SMSA 


MAJOR  RETAIL  CENTERS 


table  l    Major  Retail  Centers  in  the  SMSA:    1967 

LIMA  SMSA— Consists  of  Allen,  Putnam,  and  Van  Wert  Counties,  Ohio 


SIC  code 

Kind  of  business 

Standard  metropolitan 
statistical  area 

Major  retail  centers 
(see  descriptions  below) 

No.  1 

No.  2 

RETAIL    STORES,     TOTAL:1 

1    496 
280    114 

542 
80    906 

241 
6  5    450 

713 
133    758 

1    496 

133 
34 
99 

60 

9 

23 

28 

205 

108 

205 

77 
27 
15 
50 

104 
22 
18 
64 

297 
187 
110 

40 

26  7 
31 
16 
17 
24 

172 
46    209 

70 
9    094 

36 
13    266 

66 
23   849 

172 

11 
5 
6 

6 
2 

2 
2 

10 

16 

8 

18 
7 

4 
11 

12 
3 
2 

7 

53 
28 
25 

7 

31 
2 
2 

3 
1 

'9 

14    354 

54,     58,     591 

CONVENIENCE    GOODS    STORES: 

6 

SALES $1,000.     . 

6    4i5 

53    PT.56,57 

SHOPPING. GOODS    STORES     (GAF):2 

8 

7   390 

52,     55, 
59    EX.     591 

ALL    OTHER    STORES: 

5 

549 

NUMBER    OF    ESTABLISHMENTS 

19 

52 

BUILDING    MATERIALS,     HARDWARE,     AND    FARM    EQUIPMENT 

1 

5251 

1 

52    EX.     5251 

_ 

53    PART 

GENERAL    MERCHANDISE    GROUP    STORES*     

3 

531 

DEPARTMENT    STORES     

1 

533 

VARIETY    STORES 

2 

539 

54 

55    EX.     554 

MISCELLANEOUS    GENERAL    MERCHANDISE    STORES 

AUTOMOTIVE    DEALERS 

4 
5 

55    PT. (554) 

2 

56 

3 

562,     3,    8 
562 

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS.     .     . 

1 

OTHER    56 

57 
5712 

FURNITURE,     HOME    FURNISHINGS,    AND    EQUIPMENT    STORES     . 

2 

2 

OTHER    571 

1 

572,     573 
58 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC    STORES.     .     . 

1 
1 

.5812 

EATING    PLACES    

1 

5813 

59    PT.(591) 

1 

59    EX.    591 

MISCELLANEOUS    RETAIL    STORES3 

1 

592 

595 
597 

JEWELRY    STORES 

1 

5992 

Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

2Excludes   nonstore   retailers    (i.e.,   mail  order,    direct    selling,   merchandise   vending  machine  operators)    part    of    SIC  53. 

2 Stores    in  the  general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores    specialize   in  department    store   type  of   merchandise. 

3lncludes   data   for  those  kinds   of   business   in   SIC  59    (except   591)   not    covered   in   any   of  the   lines    below. 

MRC  No.    1       Includes  the  establishments  in  the  area  bounded  by:    Penn.  R.R. ,  B.   and  O.  R.R.  ,  Ottawa  River,  and  Metcalf.     (Lima  City) 
Tract:     128 

MRC  No.   2       Includes  the  planned  center  known  as  "Northland  Plaza"  and  establishments  on  Northern  Ave.  from  West  Rd.  to  N.  Central  Ave. 
(Lima  and  Allen  Co. ) 


MAJOR  RETAIL  CENTERS 


LIMA  SMSA-OHIO  36-73 


table  i.   Major  Retail  Centers  in  the  SMSA:    1967 -Continued 


SIC  code 

Kind  of  business 

Major  retail  centers-Continued  (see  descript 

ons  below) 

No.  3 

No. 4 

No.  5 

RETAIL    STORES,     TOTAL:1 

56 
27    939 

13 
3    264 

26 
21    316 

17 
3    359 

56 

2 
2 

6 

4 
1 
1 

4 

5 

3 

14 
7 
3 
7 

6 
1 

2 
3 

8 
8 

1 
7 

2 

24 
12    335 

8 
4    947 

11 
6    919 

5 
569 

24 

3 
1 
1 
1 

6 

7 
2 
2 
5 

1 
1 

1 
1 

1 

5 

1 
1 

62 

9    256 

54,     58,     591 

CONVENIENCE    GOODS    STORES: 

15 

1    531 

53    PT.56,57 

SHOPPING    GOODS    STORES    (GAF):2 

24 

5    014 

52,    55, 
59    EX.    591 

ALL    OTHER    STORES: 

23 

NUMBER    OF    ESTABLISHMENTS 

2    711 
62 

52 

BUILDING    MATERIALS,     HARDWARE,    AND    FARM    EQUIPMENT 

7 

5251 

3 

52    EX.    5251 

4 

53    PART 

6 

531 

1 

533 

2 

539 

54 

3 
2 

55    EX.     554 

3 

55    PT. (554) 

— 

56 

10 

562,    3,    8 
562 

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS.     .     . 

3 
3 

OTHER    56 

57 
5712 

FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT    STORES    . 
FURNITURE    STORES 

7 

8 
2 

OTHER    571 

HOME    FURNISHING    STORES 

1 

572,     573 
58 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC    STORES.     .     . 

5 
9 

5812 

EATING    PLACES    

5 

5813 

59    PT.(591) 

DRUG    STORES    AND    PROPRIETARY    STORES 

4 
4 

59    EX.    591 

MISCELLANEOUS    RETAIL    STORES3 

13 

592 

1 

595 
597 

2 

3 

5992 

FLORISTS 

1 

Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  rRevised. 

"Excludes  nonstore  retailers    (i.e.,   mail  order,    direct    selling,   merchandise   vending  machine  operators)   part   of   SIC  53. 

2Stores   in  the  general  merchandise,    apparel,    and  furniture  and   appliance   groups;    these   stores   specialize   in  department    store  type  of  merchandise. 

3Includes   data  for  those  kinds   of   business   in   SIC  59    (except   591)   not    covered   in   any  of   the   lines   below. 

MRC  No.   3       Includes  the  planned  center  known  as  "Lima  Mall"  and  establishments  on  Delphos-Elida  Rd.  from  Leis  Ave.  to  Hartzler  Rd. 
(Allen  Co.) 

MRC  No.  4      Includes  the  planned  center  known  as  "American  Mall"  at  the  intersection  of  Elm  St.  Rd.   and  Blackburn  Dr.     (Allen  Co.) 


MRC  No.   5      Includes  establishments  on  Washington  St.  from  Jackson  St.  to  Central  Ave. ,  on  Main  St,  from  Jefferson  St.   to  Walnut  St. ,  and 
on  the  west  side  of  Market  St.  from  Central  Ave.  to  Main  St.     (Van  Wert) 


LORAIN-ELYRIA,  OHIO 

Standard  Metropolitan  Statistical  Area 


LORAIN     CO. 


J L 


5 

j L 


e 


10  MILES 
J 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-74 


LORAIN-ELYRIA,  OHIO 

Cities  and  Major  Retail  Centers 


(T)  Major  Retail  Centers 


5  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-75 


36-76    OHIO-LORAIN  SMSA 


MAJOR  RETAIL  CENTERS 


table  l.  Major  Retail  Centers  in  the  SMSA:   1967 

LORAIN-ELYRIA  SMSA- Coextensive  with  Lorain  County,  Ohio 


SIC  code 


Kind  of  business 


Standard  metropolitan 
statistical  area 


Major  retail  centers  (see  descriptions  below) 


No.  l 


No.  2 


No.  3 


No.  4 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT.(591) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES  


$1,000. 


CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES  


$1,000. 


SHOPPING  GOODS  STORES  (GAF):1 

NUMBER 

SALES  


$1,000. 


ALL  OTHER  STORES: 

NUMBER 

SALES  


NUMBER  OF  ESTABLISHMENTS 


$1,000. 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,    AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC 
STORES    


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     8ICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


1 

336 

628 
127 

124 

725 

896 

88 

263 

848 

122 

640 
383 

1    628 

83 
29 

54 

64 
12 
23 
29 

285 

102 

224 

107 

37 
26 
70 


92 
24 

17 

51 

397 
209 

188 

43 

231 
19 
18 
20 
29 


133 

24 

842 

41 

4 

945 

48 

12 

155 

44 

7 

742 

133 

5 
3 

2 

8 
1 
4 
3 

9 

6 

10 

21 

7 

5 

14 


27 
13 
14 

5 

23 

2 
2 
5 


41 
9    375 


18 

1    028 


8 
2    347 


15 
6    000 


41 

1 

1 

2 
2 

2 

2 

6 

5 

2 
2 

3 


15 
11 

4 


18 

28 
803 

5 

6 
056 

11 

13 

614 

2 

9 
133 

28 


44 
36    690 


10 
6    429 


27 
29    406 


7 
855 


44 


6 
4 
1 
1 

5 

1 

1 

17 

9 

4 
8 

4 

1 

3 

4 
3 

1 

1 
5 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid   disclosure.  NA  Not    available.  Revised. 

'Excludes   nonstore  retailers    (i.e.,   mail  order,    direct    selling,    merchandise   vending  machine  operators)   part  of   SIC  53. 

2 Stores   in  the  general   merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department    store   type  of   merchandise. 

3Includes   data  [for   those  kinds   of   business    in   SIC  59    (except    591)   not   covered   in   any   of   the   lines   below. 

MRC  No.    1       Includes  the  establishments  in  the  area  bounded  by:    First,  Broadway,  Erie  Ave.  ,  Black  River,  Henderson  Dr. ,   21st,  Reid  Ave. , 
Erie  Ave.,  and  Washington  Ave  .      (Lorain  City)     Tract    223 

MRC  No.   2       Includes  the  establishments  in  the  area  bounded  by:     West  Branch  Black  River,  East  Branch  Black  River,  E.   4th,  4th,   West  Ave., 
and  3rd.     (Elyria  City) 

MRC  No.   3       Includes  the  planned  center  known  as  "Sheffield  Shopping  Center"   and  establishments  at  the  intersection  of  Route  254  and 
Elyria  Ave.     (Lorain  Co.) 

MRC  No.   4      Includes  the  planned  center  known  as  "Midway  Mall"  and  establishments  on  Midway  Mall  Blvd.  between  West  River  Road  and 
(Lorain  Blvd.)  Route  57Tand  on  Lorain  Blvd.    (Route  57)  between  Ohio  Turnpike  and  U.S.  Route  90  and  the  planned  center 
known  as  "Northgate  Shopping  Center"   on  Midway  Blvd.     (Elyria  and  Lorain  Co.) 


MANSFIELD,  OHIO 

Standard  Metropolitan  Statistical  Area 


RICHLAND  CO. 


Mansfield 


O 


1 


10  MILES 
I 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-77 


MANSFIELD,  OHIO 

City  and  Major  Retail  Centers 


RICHLAND   CO. 


©  Major  Retail  Centers 


o  i 

11 'I 


2  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


36-78 


BUREAU  OF  THE  CENSUS 


MAJOR  RETAIL  CENTERS 


MANSFIELD  SMSA-OHIO    36-79 


table  l    Major  Retail  Centers  in  the  SMSA:    1967 


MANSFIELD  SMSA— Coextensive  with  Richland  County,  Ohio 


SIC  code 


Kind  of  business 


Standard  metropolitan 
statistical  area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53  PT.56,57 


52,  55, 

59  EX.  591 


52 

5251 

52  EX.  5251 

53  PART 
531 
533 
539 

54 

55  EX.  554 

55  PT. (554) 

56 

562,  3,  8 

562 

OTHER  56 

57 

5712 

OTHER  571 
572,  573 

58 

5812 

5813 

59  PT.(591) 

59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL: 


SI 

OOO.  . 

CONVENIENCE  GOODS  STORES: 

.  SI 

000.  . 

SHOPPING  GOODS  STORES  (GAF):2 

.  $1 

000.  . 

ALL  OTHER  STORES: 

SALES Sl.OOO. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIPMENT 

DEALERS 

HARDWARE  STORES  .  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.      .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS. 

WOMEN'S     READY-TO-WEAR    STORES 

OTHER    APPAREL    AND    ACCESSORY    STORES 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT    STORES 

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC    STORES.     . 


EATING    AND    DRINKING    PLACES 

EATING    PLACES    

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS     RETAIL    STORES 

LIQUOR    STORES    

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


1 

196 

019 
280 

70 

407 
002 

52 

189 
811 

73 

423 

467 

1    019 


54 

19 
35 

37 

9 

12 

16 

147 

68 

152 

67 
27 
15 
40 

85 

27 
18 
40 

230 
136 

94 

30 

149 
13 
16 
16 
12 


107 

28 

826 

35 

3 

563 

40 

15 

465 

32 

9 

798 

107 


8 

3 
1 

23 

7 

3 

16 

10 
5 

1 
4 

23 

12 
11 


24 

1 


60 

45 

585 

19 

11 

727 

24 

21 

250 

17 

12 

608 

60 

2 
1 
1 

6 

4 

1 
1 

11 

7 

2 

14 
7 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid   disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore   retailers    (i.e.,   mail  order,    direct   selling,   merchandise  vending  machine  operators)    part  of   SIC  53. 

2Stores    in  the  general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize  in  department    store  type  of   merchandise. 

3 Includes   data  for  those  kinds  of   business   in  SIC  59    (except   591)   not   covered   in   any   of   the   lines    below. 

MRC  No.    1     Includes  the  establishments  in  the  area  bounded  by:     3rd  St.,   Mulberry,   4th  St.,   Franklin  Ave.,   First  St.,   Mulberry,   2nd  St., 
Sturges  Ave.  ,  and  Bowman  St.      (Mansfield  City)     Tract  1 

MRC  No.   2    Includes  the  planned  centers  known  as   "Mansfield  Square"  and  "West  Park  Shopping  Center"  and  establishments  on  Paris  Avenue 
West  from  the  river  to  Home  Road  (City  Limits).     (Mansfield) 


SPRINGFIELD,  OHIO 

Standard  Metropolitan  Statistical  Area 


Springfield 


CLARK     CO. 


1 


0  5 

I I I I         I         I 


10 


15   MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


36-80 


BUREAU  OF  THE  CENSUS 


SPRINGFIELD,  OHIO 

City  and  Major  Retail  Centers 


©   Major  Retail  Centers 


0  l 

1  '    i    i    i    i    '    '    i    i    I 


2    MILES 


U  S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-81 


36-82    OHIO-SPRINGFIELD  SMSA 


MAJOR  RETAIL  CENTERS 


table  l.    Major  Retail  Centers  in  the  SMSA:    1967 

SPRINGFIELD  SMSA— Coextensive  with  Sangamon  County,  III. 


SIC  code 


Kind  of  business 


Standard  metropolitan 
statistical  area 


Major  retail  centers 
(see  descriptions  below) 


No.  l 


No.  2 


54,  58,  591 


53  PT.56,57 


52,  55, 

59  EX.  591 


52 


5251 

52  EX 

5251 

53  PART 

531 

533 

539 

54 

55  EX 

554 

55  PT 

(554) 

56 

562,  . 

5,  8 

562 

OTHER 

56 

57 

5712 

OTHER 

571 

572,  573 

58 

5812 

5813 

59  PT. (591) 

59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL- 
NUMBER 

SALES  


SI, 000. 


CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES  


SI, 000. 


SHOPPING  GOODS  STORES  (GAF): 

NUMBER 

SALES  


$1,000. 


ALL  OTHER  STORES: 

NUMBER 

SALES  


NUMBER  OF  ESTABLISHMENTS 


$1,000. 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIPMENT 

DEALERS 

HARDWARE  STORES . 

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES 

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS. 

WOMEN'S    READY-TO-WEAR    STORES 

OTHER    APPAREL    AND    ACCESSORY    STORES 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT    STORES 

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC    STORES.     . 


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


998 

230 

450 

432 

78 

034 

145 

57 

820 

421 

9<4 

596 

998 

46 
12 
34 

28 

7 

10 

11 

167 

60 

152 


53 

21 
14 
32 

64 
12 
18 
34 

231 

139 

92 

34 

163 

19 
15 
14 
16 


192 

71 

591 

75 

6 

004 

60 

33 

240 

57 

32 

347 

192 


8 
4 
3 
1 

21 

16 

4 


28 
9 
4 

19 

24 
5 
4 

15 

47 
23 
24 


31 
2 
2 

8 
1 


18 

9    828 


5 

4    413 


7 
3    662 


6 
1    753 


18 


Standard  Notes:      -   Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore   retailers    (i.e.,   mail  order,   direct    selling,    merchandise   vending  machine  operators)    part    of    SIC  53. 

2Stores    in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department    store  type  of   merchandise. 

3Includes   data  for  those  kinds   of   business   in   SIC  59    (except   591)   not    covered   in   any   of   the   lines   below. 

MRC  No.    1     Includes  the  establishments  in  the  area  bounded  by:  Buck  Creek,  Fountain  Ave.  ,   College  Ave.  ,   Limestone,   Mt.  Vernon  Ave.  , 

Water,  North  St.,   C.C.C.   and  St. L.  R.R.,  Sycamore,  High,   York,  Harrison,   Linden  Ave  .  ,   Monroe,   Gallagher,   Mulberry,  S. 
Spring,   Mulberry,   Wittenberg  Ave  . ,  Jefferson,   Lowry  Ave  . ,   Columbia,   and  Wittenberg  Ave .      (Springfield  City)     Tract  1 

MRC  No.   2    Includes  the  planned  center  known  as  "Southern  Village"  and  establishments  in  the  area  bounded  by:  Selma  Road,Wheldon  Ave .,  and 
Sunset  Ave.   extended.     (Springfield) 


STEUBENVILLE-WEIRTON,  OHIO-W.  VA. 

Standard  Metropolitan  Statistical  Area 


L_J L_L 


10  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-83 


STEUBENVILLE-WEIRTON,  OHIO-W.  VA. 

Cities  and  Major  Retail  Centers 


e 


:SON    CO, 


Steubenville 


HANCOCK    CO. 


50. 


^ 


BROOKE    CO. 


JVE. 


(T)   Major  Retail  Centers 


0  12  3   MILES 

1  '  i  i  i  i  i  i  i  i  I | | 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-84 


MAJOR  RETAIL  CENTERS 


STEUBENVILLE-WEIRTON,  OHIO-W.VA.,  SMSA-OHIO    36-85 


table  l    Major  Retail  Centers  in  the  SMSA:    1967 


STEUBENVILLE-WEIRTON,  OHIO-W.  VA.,  SMSA— Consists  of  Jefferson  County,  Ohio,  and  Brooke  and  Hancock  Counties,  W.  Va. 


SIC  code 


Kind  of  business 


Standard  metropolitan 
statistical  area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53  PT.56,57 


52,  55, 

59  EX.  591 


52 

5251 

52  EX.  5251 

53  PART 
531 
533 
539 

54 

55  EX.  554 

55  PT. (554) 

56 

562,  3,  8 

562 

OTHER  56 

57 

5712 

OTHER  571 
572,  573 

58 

5812 

5813 

59  PT. (591) 

59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL:1 

NUMBER 

sales : $1,000. 

convenience  goods  stores: 

NUMBER 

SALES $1,000. 


SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 

ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIPMENT 

DEALERS 

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS. 

WOMEN'S     READY-TO-WEAR    STORES 

OTHER    APPAREL    AND    ACCESSORY    STORES 


FURNITURE,     HOME    FURNISHINGS,    AND    EQUIPMENT    STORES 

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC    STORES.     . 


EATING    AND    DRINKING    PLACES 

EATING    PLACES    

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES 

LIQUOR    STORES    

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


1 

200 

416 
225 

81 

721 
336 

47 

182 
549 

71 

513 
340 

1    416 


66 
25 

41 

41 

6 

16 

19 

299 

79 

171 

64 
21 
13 
43 

77 
23 
10 
44 

378 
167 
211 

44 

197 

21 

8 

20 

22 


193 

49 

044 

79 

14 

597 

52 

22 

083 

62 

12 

364 

193 


11 
3 


9 
3 
4 

2 

27 


23 
9 
5 

14 

20 

7 

3 

10 

46 
23 
23 


34 
1 
1 

10 
3 


67 

13 

915 

26 

4 

857 

19 

4 

539 

22 

4 

519 

67 

1 

1 

3 
1 
2 

7 
3 
5 

11 

2 
1 
9 

5 
2 


16 

3 

13 


13 
2 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore   retailers    (i.e.,   mail  order,    direct    selling,   merchandise  vending  machine  operators)   part   of    SIC  53. 

2 Stores    in  the  general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores    specialize  in  department    store  type  of  merchandise. 

3Includes   data  for  those  kinds  of   business   in   SIC  59    (except   591)   not    covered   in   any  of   the   lines   below. 

MRC  No.    1    Includes  the  establishments  in  the  area  bounded  by:     North  St.,   North  St.   extended,   City  limits   (Ohio  River),  South  St.   extended, 
South  St.  and  7th.     (Steubenville  City)     Tract     1 

MRC  No.   2    Includes  the  establishments  on  Main  St.  from  Marland  Heights  Road  to  Virginia  St.     (  Weirton) 


TOLEDO,  OHIO- MICH. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


1 1' '  1 1 1 


10 

1 1 


e 


20 

I 


« 

:c: 

/ORE 

AVE.       > 

STATE 

tu 

SOUTH 

ARD    3/{ 

z 

SMITH 

5/  \ 

V 

S^  SHE  PA 

Ro/ 

30   MILES 


Comprising  Census  Tract   28 


0  1000 

luiniiiil 


2000              3000    FEET 
_l I 


U.S.  DEPARTMENT  OF  COMMERCE 


36-86 


BUREAU  OF  THE  CENSUS 


TOLEDO,  OHIO-MICH. 

City  and  Major  Retail  Centers 


MONROE  co. 


MICH 


#     Central  Business  District 
(T)    Major  Retail  Centers 


0  l 

li  1 1  ii  i  ii i  I 


3   MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-87 


36-88    OHIO-TOLEDO,  OHIO-MICH.,  SMSA 


MAJOR  RETAIL  CENTERS 


table  l   The  Central  Business  District:    1967  and  1963 


SIC  code 


52 


5251 

52    EX.     5251 


53  PART 
531 
533 
539 


55  EX 

.  554 

55  PT 

.(554) 

56 

562, 

3,  8 

562 

OTHER 

56 

561 

565 

566 

564, 

7,  9 

Kind  of  business 


57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 


59  PT. (591 


59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT OEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOO  STORES 

AUTOMOTIVE    DEALERS     .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES    

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3     

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


1967 


FURNITURE,     HOME    FURNISHINGS,    AND    EQUIPMENT 

STORES 

FURNITURE  STORES  

HOME  FURNISHINGS  STORES 

HOUSEHOLD  APPLIANCE,  RADIO,  TELEVISION,  AND 
MUSIC  STORES 


EATING  AND  DRINKING  PLACES  

EATING  PLACES • 

DRINKING  PLACES  (ALCOHOLIC  BEVERAGES), 


DRUG  STORES  AND  PROPRIETARY  STORES 


MISCELLANEOUS  RETAIL  STORES4  

LIQUOR  STORES 

SPORTING  GOODS  STORES  AND  BICYCLE  SHOPS. 

JEWELRY  STORES  

FLORISTS  


Estab- 
lish- 
ments 


(number) 


267 

1 
1 


12 

5 

4 


45 

12 

5 

33 

9 

4 

16 

2 


23 
6 
2 

15 


94 
58 
36 


10 


63 
1 
1 

19 

2 


Sales 


($1,000) 


86  803 


(D) 
(D) 


42  141 

39  632 

(D) 

(D) 


1  947 

8  290 

(D) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


549 
341 
622 
208 

194 
190 
682 
(D) 


5  661 

2  745 

(D) 

(D) 


7  942 
5  922 
2  020 


2  361 


7  460 
(D) 
(D) 

3  016 
.(D) 


17  351 


(D) 
(D) 


10  013 

9  452 

(D) 

(D) 


155 
903 
(D) 


1  519 
420 
309 

1  099 

571 
(0) 

251 
(D) 


1  073 
506 
(D) 

(D) 


2  208 

1  808 

400 


277 


1  104 
(D) 
(D) 
574 
(D) 


4  179 


<D> 
(D) 


2  298 

2  144 

(D) 

(D) 


60 


129 


(D) 


365 
99 
72 

266 

122 
(D) 

71 
ID) 


195 

79 
(D) 

(D) 


764 
604 
160 


79 


260 
(D) 
(D) 
134 
(D) 


1963 


Estab- 
lish- 
ments 


(number) 


335 


11 

4 
4 

3 


14 
9 
8 


60 

20 
11 
40 

14 
2 

23 
1 


19 
4 
6 


96 
55 
41 


11 


103 

5 

1 

22 

1 


Sales 


($1,000) 


NA  Not    available. 


Revised. 


88    052 


(D) 
(0) 
(D) 


39    922 

37    577 

(D) 

(D) 


2   640 

7   799 

(D) 


10   648 
3   312 


878 
336 

(D) 

(D) 
941 
(0) 


4   832 

2   460 

166 

2    206 


7  245 
5  100 
2    145 


2   658 


10    535 

(D) 

(D) 

3   972 

(0) 


Payroll, 
entire 
year 


($1,000) 


17  720 


(D) 
(D) 
(D) 


3  968 

8  420 

(D) 

(D) 


373 


771 


(D) 


047 
636 
390 
411 

(0) 

(D) 
280 
<0> 


974 

540 

17 

417 


2  140 

1  688 

452 


399 


1  818 
(U) 
(D) 
830 
(D) 


Standard  Notes:   -  Represents  zero.        D  Withheld  to  avoid  disclosure. 

•Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  "•         detailed  kind  of 

stablishments  which  could  not  be  classified  and  tabulated  by  detailed  Kind  01 


2 1967  totals  for  SIC  Other  56  may  include  data  for  "nonemployer  est 
business. 

31967  data  limited  to  "employer"  establishments. 

•includes  data  for  those  kinds  of  business  in  SIC  59  (except  59l)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


TOLEDO,  OHIO-MICH.,  SMSA-OHIO    36  89 


table  2    The  City:  1967  and  1963 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 

(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.     5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 
566 
564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT.(591 ) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS     .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S     READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3     

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES), 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS     RETAIL    STORES4      

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


2    849 


104 
43 
61 


402 
129 
392 


147 
56 

41 
91 

25 

5 

48 

3 


201 
52 
54 

95 


861 
473 
388 


112 


667    326 


17  572 
(D) 
(D) 


147    221 

133    823 

(D) 

(D) 


155    852 

112    306 

45    866 


25    444 
8    308 

6  983 
17    136 

7  723 
(0) 

7    422 
(D) 


30    657 

11    778 

3    382 

15    497 


63  359 
47  293 
16    066 


24    554 


427 

44  495 

65 

15  416 

25 

1  954 

46 

7  798 

42 

2  822 

85    862 


2  875 
(0) 
(D) 


23    304 

20    982 

1    664 

658 


12   650 

11    589 

3    956 


844 
317 
086 
527 

140 
(0) 

044 
(D) 


4    659 

1  888 
584 

2  187 


14    497 

11    708 

2    789 


3    487 


5  OOl 
583 
(D) 

1  537 
(D) 


21    714 


541 
(D) 
(D) 


5    785 

5    090 

498 

197 


3  113 
1  690 
1    136 


986 
370 
301 
616 

239 
(D) 

274 
(D) 


842 
307 
131 

464 


5  440 
4  383 
1    057 


1    003 


1  178 
164 
(0) 
295 
(D) 


2    695 


119 
49 
70 


60 
14 
26 
20 


426 

98 

366 


179 
55 
38 

124 

37 
15 
60 
12 


159 
51 
31 

77 


785 
414 
371 


HI 


392 
97 
14 
33 

38 


485    461 


15    412 

2    877 

12    535 


92    401 

81    592 

7    448 

3    361 


115  176 
90  245 
32   761 


22  020 
6  554 
4    401 

15    466 


688 
077 

924 
777 


20  771 
9  907 
1    677 

9    187 


45  101 
30  024 
15   077 


20    827 


30    747 

11    116 

1    489 

4    568 
1    825 


62    363 


2    435 

420 

2   015 


15    549 

13    809 

1    288 

452 


8  900 
8  725 
2    787 


3    555 

1  110 
770 

2  445 

1  448 
(D) 
803 
(0) 


3    265 

1    801 

277 

1    187 


10  367 
7  772 
2    595 


2    984 


3  796 
445 
207 
954 
402 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes   nonstore   retailers    (i.e.,   mail  order,   direct    selling,   merchandise   vending  machine  operators)   part   of   SIC  53. 

21967   totals   for  SIC   Other  56  may   include  data  for  "nonemployer"   establishments   which  could  not   be  classified   and   tabulated   by   detailed   kind  of 
business. 

31967   data   limited   to   "employer"   establishments. 

4Includes   data  for  those  kinds   of   business   in  SIC  59    (except   591)   not    covered   in   any   of   the   lines   below. 


36-90   OHIO-TOLEDO,  OHIO-MICH.,  SMSA 


MAJOR  RETAIL  CENTERS 


table  3.  The  Standard  Metropolitan  Statistical  Area:    1967  and  1963 


TOLEDO,  OHIO-MICH.,  SMSA-Consists  of  Lucas  and  Wood  Counties,  Ohio,  and  Monroe  County,  Mich. 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.    5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 
566 
564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT.(591) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS     .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3 

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,    AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     ....... 

EATING    PLACES ".     .     .     , 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES), 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4     

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


4    725 


244 

89 

155 


130 
35 

42 
53 


670 
262 

707 


223 
81 
56 

142 

41 

13 

67 

8 


323 
79 
79 

165 


299 

740 
559 


171 


696 
90 
45 
65 
65 


1    077   603 


46   257 

7    169 

39   088 


199  176 

174  588 

13  753 

10  835 


253   616 

192   908 

83   711 


38    369 

12   292 

9    887 

26   077 

10   096 

4    890 

(0) 

(D) 


46   777 

17   355 

5   504 

23   918 


93  694 
70  374 
23   320 


36   420 


86   675 
20   794 

2  584 
9   316 

3  789 


129   629 


5  747 
1  037 
4    710 


29    732 

25    724 

2    399 

1    609 


19    809 

19    281 

6   850 


695 
985 
619 
710 

478 
701 
(0) 
(0) 


7   014 

2  720 
1   001 

3  293 


20    843 

16    921 

3    922 


5   057 


9  601 
793 
224 

1  736 
806 


32    882 


1  080 
260 
820 


7    513 
6   364 

748 
401 


5    107 
2   954 

1    950 


537 
526 
432 
Oil 

345 
231 
(0) 
(0) 


1  290 
472 
205 

613 


8   071 
6    501 

1    570 


1    436 


944 
223 
40 
343 
255 


4   821 


313 
108 
205 


123 
21 
54 
48 


739 
247 
732 


273 
88 
61 

185 

55 
30 
87 
13 


299 
89 
59 

151 


264 
722 

542 


181 


650 

132 

36 

56 

70 


821    979 


41    985 

8   929 

33   056 


127  919 

101  078 

13  435 

13  406 


202   438 
161    507 

68    158 


34    027 

11    989 

8    257 

22   038 


480 
600 
140 
818 


33    610 

14    273 

3   016 

16   321 


73  051 
50  939 
22    112 


31    687 


96    176 


5  277 
1  048 
4    229 


19  374 

15  565 

2  197 

1  612 


14   566 
14   991 

5   845 


972 
766 
259 
206 

671 

279 

175 

81 


4    957 
2   550 

468 

1    939 


16   293 
12   623 

3    670 


4   480 


47  597 

5  421 

15  464 

665 

2  100 

244 

6  250 

1  210 

2  939 

617 

Standard  Notes:      -  Represents   zero.  D  Withheld  to    avoid   disclosure.  NA  Not    available.  Revised. 

•Excludes   nonstore  retailers    (i.e.,   mail  order,   direct    selling,    merchandise   vending  machine  operators)    part   of    SIC  53. 

21967   totals   for   SIC   Other  56  may    include  data  for  "nonemployer"    establishments   which   could  not    be  classified   and  tabulated  by   detailed  kind  of 
business. 

3 1967    data   limited   to   "employer"   establishments. 

4Includes   data  for  those   kinds   of   business   in  SIC  59    (except   59l)   not    covered   in   any  of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


TOLEDO,  OHIO-MICH.,  SMSA-OHIO    36  91 


table  4   CBD,  City,  SMSA-Percent  Change  and  Percent  Distribution:    1967 


SIC  code 


Kind  of  business 


Percent  change  in  sales 
1963  to  1967 


Central 

business 

district 


City 


Standard 

metropolitan 

statistical 

area 


Percent  distribution  of  sales 


Central 

business 

district 


City 


Standard 

metropolitan 

statistical 

area 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT. (591 ) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S  READY-TO-WEAR    STORES     .     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     ANO    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHINGS    STORES    

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES    

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


■1.4 


(D) 
(D) 
(D) 


5.5 
5.5 
(D) 
(D) 


-26.3 
6.3 
(D) 

-10.3 

■29.3 

■13.6 

-1.8 


17.1 
11.6 

(D) 


(D) 


9.6 
16.1 
-5.8 


-11.2 


■29.2 
(D) 
(D) 

-24.1 
(D) 


37.5 


14.0 
(0) 
(0) 


59.3 

64.0 
(D) 
(D) 


35.3 

24.4 
40.0 

15.5 

26.8 
58.7 
10.8 


47.6 
18.9 

101.7 


68.7 


40.5 

57.5 

6.5 


17.9 


44.7 
38.7 
31.2 
70.7 
54.6 


31.1 


10.2 
■19.7 

18.2 


55.7 

72.7 

2.4 

-19.2 


25.3 
19.4 
22.8 

12.8 

2.5 
19.7 
18.3 


39.2 
21.6 
82.5 

46.5 


28.3 

38.1 

5.5 


14.9 


82.1 
34.5 
23.0 
49.0 
28.9 


100.0 


(D) 
(D) 


48.5 

45.7 

(D) 

(D) 


2.2 


9.6 


(0) 


11.0 

2.7 
1.9 

8.3 


6.5 
3.2 

(D) 

(0) 


9.1 
6.8 
2.3 


2.7 


8.6 
(D) 
(D) 
3.5 
(D) 


100.0 


2.6 
(0) 
(0) 


22.1 

20.1 

(D) 

(0) 


23.3 

16.8 

6.9 

3.8 

1.2 
1.0 
2.6 


4.6 
1.8 
0.5 

2.3 


9.5 
7.1 
2.4 


3.7 


6.7 
2.3 
0.3 
1.2 

0.4 


100.0 


4.3 
0.7 
3.6 


18.5 

16.2 

1.3 

1.0 


23.5 

17.9 

7.8 

3.6 

1.2 
0.9 
2.4 


4.3 
1.6 
0.5 

2.2 


8.7 
6.5 
2.2 


3.4 


8.0 
1.9 
0.2 
0.9 

0.4 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

Excludes   nonstore   retailers    (i.e.,   mail  order,   direct    selling,   merchandise   vending  machine  operators)   part   of   SIC  53. 
2Includes   data  for  those  kinds   of   business  in   SIC  59    (except   591)   not    covered   in   any  of  the   lines   below. 


36-92    OHIO-TOLEDO,  OHIO-MICH.,  SMSA 


MAJOR  RETAIL  CENTERS 


table  5.  CBD  Sales  as  Percent  of  City  and  SMSA  Sales:   1967 


Kind  of  business 

Central  business  district  sales  as- 

SIC  code 

Percent  of  city  sales 

Percent  of  standard  metropolitan 
statistical  area  sales 

RETAIL    STORES,     TOTAL1     

13.0 

(D) 
(D) 
(D) 

28.6 
29.6 

(D) 

(D) 

1.2 
7.4 
(D) 

37.5 
28.2 
23.2 
42.1 
54.3 

(D) 
22.7 

(D) 

18.5 
23.3 

(D) 
(D) 

12.5 
12.5 
12.6 

9.6 

16.8 

(D) 

(D) 

38.7 

(D) 

8.  1 

52 
5251 

BUILDING    MATERIALS,     HAROWARE,     AND    FARM    EQUIPMENT    DEALERS.     .     .     . 

(D) 

52    EX.     5251 

(D) 

21.2 

22.7 

(D) 

(D) 

53    PART 

531 

533 

539 

54 

0.8 

55    EX.     554 

AUTOMOTIVE    DEALERS 

4.  3 

55    PT. (554) 

GASOLINE    SERVICE    STATIONS     

(D) 
24.9 

56 

APPAREL    AND    ACCESSORY    STORES 

562,    3,    8 

19.  0 

562 

16.4 

OTHER    56 

OTHER    APPAREL    AND    ACCESSORY    STORES2     

27.6 

561 
565 

FAMILY    CLOTHING    STORES3     

41.5 
24.3 

566 

(D) 
(D) 

12.1 
15.8 

564,     7,     9 

57 
5712 

OTHER    571 

(D) 

(0) 

8.5 

572,     573 

58 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND    MUSIC    STORES.     .     . 

5812 

6.4 

5813 

8.7 

59    PT. (591 ) 

6.5 

59    EX.     591 

8.6 

592 

(D) 

595 

(D) 
32.4 

597 

5992 

FLORISTS 

(D) 

Standard  Notes:   -  Represents  zero.        D  Withheld  to  avoid  disclosure.        NA  Not  available.         Revised. 
Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

21967  totals  for  SIC  Other  56  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of 
business. 

31967  data  limited  to  "employer"  establishments. 

4Includes  data  for  those  kinds  of  business  in  SIC  59  (except  59l)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


TOLEDO,  OHIO-MICH.,  SMSA-OHIO    36-93 


table  6.    Major  Retail  Centers  in  the  SMSA:    1967 


SIC  code 


Kind  of  business 


Standard 

metropolitan 

statistical 

area 


Central  business 
district 


Major  retail  centers  (see  descriptions  below) 


No. 


No.  3 


No.  4 


54,  58,  591 


53  PT.56,57 


52,  55, 

59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  : 

,  8 

562 

OTHER 

56 

57 


5712 

OTHER 

571 

572, 

573 

58 

5812 

5813 

59  PT 

.(591) 

59  EX 

.  591 

592 

595 

597 

5992 

RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 

CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES $1,000. 


SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 

ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND     EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC 
STORES     


EATING    AND    ORINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES    

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


4    725 
1    077    603 


2    140 
383    730 


676 
284    322 


1    9  09 

409    551 


4    725 

244 

89 

155 

130 
35 
42 
53 

670 

262 

7  07 

223 

81 

56 

142 


323 

79 
79 

165 

1    299 

740 
559 

171 

696 
90 
45 
65 
65 


267 

36 

803 

116 

12 

250 

78 

57 

351 

73 

17 

202 

267 

1 

1 

10 
4 

2 
4 

12 
5 
4 

45 

12 

5 

33 


23 

6 
2 

15 

94 
58 
36 

10 

63 
1 
1 

19 
2 


11 

34 
789 

5 

12 
9  39 

5 

17 
372 

5 

4  78 

34 


44 

22 

228 

11 

7 

9  07 

22 

12 

176 

11 

2 

145 

44 

2 

2 

4 
2 
2 

5 

2 

3 

12 

5 
4 

7 


19 
8    09  6 


6 

(D) 


11 
4    139 


2 
(D) 


19 

1 

1 

2 
1 
1 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

'Excludes  nonstore  retailers    (i.e.,   mail  order,    direct    selling,   merchandise   vending  machine  operators)    part   of   SIC  53. 

2Stores   in  the   general  merchandise,    apparel,    and   furniture   and    appliance   groups;    these   stores   specialize   in   department    store  type  of   merchandise. 

'includes   data  for  those  kinds   of   business   in  SIC  59    (except   591)   not    covered   in    any   of   the   lines   below. 

MRC  No.    1     Includes  the  area  known  as  "Colony  Shopping  Center"  on  W.   Central  Ave.  from  Kelly  Ave.   to  Northwood  Ave.   and  on  Monroe  St. 
from  Oatis  St.   to  Northwood  Ave.     (Toledo) 

MRC  No.   3     Includes  the  planned  center  known  as  "Miracle  Mile  Town  and  Country  Shopping  Center"  and  establishments  at  the  intersection  of 
Jackman  Rd.  and  Laskey  Rd.  extending  along  4900  block  of  Jackman  Rd.  and  the  1700-1900  blocks  of  Laskey  Rd.     (Toledo) 

MRC  No.  4    Includes  the  planned  center  known  as  "Parkway  Plaza  Shopping  Center"  in  the  area  bounded  by:  Anthony  Wayne  Trail,  Country 
Blvd.,   Detroit  Ave.   and  Town  St.     (Maunee) 


36-94    OHIO-TOLEDO,  OHIO-MICH.,  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.   Major  Retail  Centers  in  the  SMSA:   1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  5 


No.  6 


No.  7 


No. 


No.  9 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT. (591) 

59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 


CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES  


51,000. 


SHOPPING  GOOOS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 

ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT OEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,    AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC 
STORES    


EATING    AND    ORINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES    

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


60 

72 

904 

14 

6 

781 

33 

63 

047 

13 

3 

076 

60 


9 

8 
1 

2 

10 


34 
22    003 


13 
10    309 


13 
9    264 


2    430 


34 

1 

1 

4 
1 

2 
1 

7 

1 

2 

7 

1 
1 
6 


10 

18 
201 

4 

11 
601 

2 

(D) 

5 
(D) 

18 


39 

23 

215 

11 

8 

219 

20 

13 

581 

1    415 


39 

2 

1 
1 

6 

2 
2 

2 

5 
1 
3 

10 

2 
2 


64 
8    222 


22 

2    397 


21 
3    538 


21 

2    287 


64 


5 
2 
5 

11 

4 
3 

7 


13 
10 

3 


10 
1 

1 
3 
1 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid   disclosure.  NA  Not    available.  Revised. 

'Excludes   nonstore   retailers    (i.e.,   mail   order,    direct    selling,    merchandise   vending  machine   operators)    part   of    SIC   53. 

2 Stores   in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department    store  type  of  merchandise. 

3Includes   data  for  those  kinds   of   business    in   SIC  59    (except   591)   not    covered   in   any  of   the   lines   below. 

MRC  No.   5    Includes  the  planned  center  known  as  "Westgate  Shopping  Center"  at  the  intersection  of  W .   Central  Ave.   and  Secor  Rd.,  and 
extending  along  the  3100-3400  blocks  of  W.  Central  Ave.  and  the  3100-3300  blocks  of  Secor  Rd. 

MRC  No.   6    Includes  the  planned  center  known  as  "Southland  Shopping  Center"  and  establishments  extending  along  1300  and  1400  blocks  of  S. 
Byrne  Rd .    (Ave.)  and  the  3300  and  3400  blocks  of  Glendale  Ave. 

MRC  No.   7    Includes  the  planned  center  and  establishments  on  Dorr  Rd.   from  Secor  Rd.  to  Frontenac  and  along  the  1400-1600  blocks  of 
Secor  Rd.   (Co.  area)    (Toledo) 

MRC  No.   8    Includes  the  planned  center  known  as   "Great  Eastern  Shoppers  City"  and  establishments  on  the    2500  and  2600  blocks  of  Woodville 
Rd.    (Wood  Co.)   (Oregon,   Lucas  Co.) 

MRC  No.   9    Includes  establishments  on  Main  St.  from  Oak  St.   to  Washington  St.,  and  on  Wooster  St.  from  Prospect  St.  to  Church  St. 
(Bowling  Green,   Wood  County,   Ohio) 


MAJOR  RETAIL  CENTERS 


TOLEDO,  OHIO-MICH.,  SMSA-OHIO    36-95 


table  6    Major  Retail  Centers  in  the  SMSA:    1967-Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  10 


No.  11 


Mo.  12 


No.  13 


54,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

551 

55  PT. 

(554) 

56 

562,  1 

,  8 

562 

OTHER 

56 

57 


5712 

OTHER 

571 

572, 

573 

58 

5812 

5813 

59  PT 

.(591) 

59  EX 

.  591 

592 

595 

597 

5992 

RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 

CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES 51,000. 

SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 

ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISC-ELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .      .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S     READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES    

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC 
STORES    


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS     RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS.     . 

JEWELRY    STORES 

FLORISTS 


27 
13    506 


4    638 


10 
3    943 


11 
4    925 


72 

16 

117 

28 

5 

463 

26 

9 

023 

18 

1 

626 

72 


12 


11 
2 
2 


16 

7 
9 

6 

14 


10 

14 
640 

6 
(D) 

2 

(D) 

1 

6 
208 

14 


14 
7    663 


7 
4    073 


3 
(D) 


4 
(D) 


14 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not    available.  Revised. 

1Excludes  nonstore   retailers    (i.e.,   mail  order,    direct    selling,    merchandise   vending  machine  operators)   part  of   SIC  53. 

2 Stores   in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department    store  type  of   merchandise. 

3Includes   data  for  those  kinds   of   business    in   SIC  59    (except   591)   not   covered   in   any  of  the   lines   below. 

MRC  No.    10    Includes  the  planned  center  known  as  "Monroe  Shopping  Center"  and  establishments  on  S.   Monroe  St.   from  7th  St.   to  the  end  of 
the  1200  block.     (  Monroe  Co  .,   Mich  .  ) 

MRC  No.    11     Includes  establishments  in  the  area  bounded  by:  River  Reisin,   Macomb  St.,   First  St.,    Washington  St .  ,   Second  St.,   Smith  St .  ,   and 
Smith  St.   extended.  (  Monroe  City,   Monroe  County,   Mich.) 

MRC  No.   12     Includes  the  planned  center  known  as   "K-MART"  and  establishments  on  Central  Ave.  from  Warner  Ave.   to  Waldmar  Rd.      and  on 
Holland-Sylvania  Road  from  Central  to  Goodhue.    (Lucas  Co.) 

MRC  No.   13    Includes  the  planned  center  known  as   "Fairway  Center    "  and  establishments  on  S.   Main  St.   from  Napoleon  Rd.   to  Southwood 
Drive.    (  Bowling  Creen) 


YOUNGSTOWN -WARREN,  OHIO 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


0  5 

1  ....    I 


10    MILES 


TRUMBULL     CO. 


t» 


Warren 


Youngstown 


MAHONING     CO. 


YOUNGSTOWN 


Comprising  Census  Tract  8037 


0  1000  200  0    FEET 

1  '  '  "  '  i  i  '  '  I I 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-96 


YOUNGSTOWN -WARREN,  OHIO 

Cities  and  Major  Retail  Centers 


TRUMBULL   CO 


MAHONING    CO 


•    Central  Business  District 
(T)  Major  Retail  Centers 


0  l  2    MILES 

1  ■    ■    ■    i 1 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


36-97 


36-98    OHIO-YOUNGSTOWN-WARREN   SMSA 


MAJOR  RETAIL  CENTERS 


table  l.  The  Central  Business  District:    1967  and  1963 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 

(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.    5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 
566 
564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT. (591 ) 


59  EX.  591 

592 

595 

597 

5992 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS     .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES    

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3     

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES). 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4     

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS    


238 


39 
3 

5 


43 

12 

8 

31 

11 
2 

12 
2 


20 

7 
3 

10 


51 
30 
21 


11 


56 

3 

4 

21 

4 


72   919 


(D) 
(D) 
(D) 


38    763 

(D) 

4   720 

(D) 


4  516 
(D) 
967 


9   004 
4   222 

3  991 

4  782 

2  095 
(D) 

2  182 
(D) 


4   497 

2   500 

(D) 

(0) 


3   472 
2   553 

919 


2    563 


5  646 
797 
160 

2   627 

151 


11    982 


(D) 

(D) 
(D) 


6  395 
(D) 
579 
(-D) 


502 
(D) 
159 


517 
565 
530 
952 

382 
(D) 
480 
(D) 


1  049 
622 
(D) 


(0) 


864 
719 

145 


312 


804 
27 
44 

409 
24 


4    034 


(D) 
(D) 
(D) 


2  390 
(D) 
160 
(D) 


168 
(D) 
39 


483 
209 
194 
274 

108 

(D) 
143 
(D) 


206 
118 
(D) 


(0) 


434 

372 

62 


75 


188 

5 

8 

99 

7 


319 


49 
11 
17 


60 
20 
13 

40 

13 
4 

15 
8 


19 

7 
4 


63 

38 

25 


15 


68 
3 
1 

19 

3 


73   712 


2    009 

1    290 

719 


38  460 
(D) 
(D) 
(D) 


4  809 
3  034 
1    332 


610 
124 
862 
486 

013 

523 

438 
512 


3   227 

2    189 

257 

781 


3   425 
2    591 

834 


2   531 


5   275 
1    090 

(D) 

1    755 

124 


11    651 


377 
205 
172 


6    152 

(D) 
(D) 
(0) 


460 


345 


184 


1  722 
747 
710 
975 

426 
82 

378 
89 


609 

436 

58 

115 


917 
779 

138 


260 


625 

10 

(D) 

289 

15 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

Excludes   nonstore  retailers    (i.e.,   mail  order,    direct    selling,    merchandise  vending  machine  operators)    part   of   SIC  53. 

21967   totals   for   SIC  Other  56   may   include  data  for  "nonemployer"    establishments   which  could  not    be   classified   and   tabulated   by   detailed   kind  of 
business. 

3 1967   data   limited  to   "employer"  establishments. 

4Includes   data  for  those  kinds   of  business   in   SIC  59    (except   59l)   not   covered   in   any   of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


YOUNGSTOWN-WARREN   SMSA-OHIO    36-99 


table  2   The  City:  1967  and  1963 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 

(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52  EX.  5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 
566 
564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 


59  PT. (591  ) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT OEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    OEALERS    .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S     READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3 

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES). 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS     RETAIL    STORES4      

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


1    331 


27 
7 

11 
9 


275 

87 
145 


78 
27 
19 
51 

15 
3 

23 
4 


80 
14 
29 

37 


366 

194 
172 


54 


179 
22 
15 
28 
17 


279    230 


8  466 
1  915 
6    551 


62  703 

53  096 

7  804 

1  803 


61  747 
57  814 
15   353 


13  232 

5  975 

5  541 

7  257 

2  833 
(0) 

3  534 
(0) 


12  236 

3  986 

2  724 

5  526 


20    153 

14   064 

6    089 


11    505 


16  021 
7   019 

592 
2    945 

970 


(0) 


1  284 
(D) 
(0) 


9    956 

8    595 

1    130 

231 


(0) 

5    847 
1    650 


2  096 
805 
735 

1    291 

480 
CO) 

677 
<D> 


2  541 
(0) 
600 

(0) 


4    044 

3    093 

951 


(D) 


644 
254 
66 
429 
224 


(0) 


290 
(0) 
(D) 


3    396 

2    976 

364 

56 


(O) 

948 

521 


667 
290 
266 
377 

145 

ID> 
197 
(0) 


505 
(0) 

158 

(0) 


1    803 

1    399 

404 


(0) 


415 
64 
12 

104 
62 


1    449 


52 

21 
31 


20 
6 

8 
6 


353 

78 

175 


98 
39 
23 
59 

20 

7 

24 

(D) 


89 
31 
23 

35 


342 
149 
193 


185 
26 
10 
30 
16 


236    166 


7  427 
2  868 
4    559 


58    333 

(D) 

3    762 

(D) 


52  057 
45  948 
13    856 


12    785 

(D) 

4    628 

(D) 

2  893 
864 

3  478 
(D) 


10  060 

3  786 

2  993 

3  281 


15  580 
8  783 
6    797 


7    391 


12  729 
4    329 

(D) 
2    257 

670 


28    964 


1  009 
383 
626 


8  5  08 
(D) 
699 
(D) 


4  362 
4  301 
1    296 


2  191 
(D) 
829 

(D) 

562 
120 
516 
(D) 


1  721 
675 
543 

503 


3    200 

2    285 

915 


953 


1  423 
179 
(D) 
(D) 
119 


Standard  Notes:      -  Represents   zero.  D  Withheld  to   avoid  disclosure.  NA  Not    available.  Revised. 

^Excludes  nonstore  retailers    (i.e.,   mail  order,   direct    selling,   merchandise   vending  machine  operators)    part   of   SIC  53. 

21967   totals   for   SIC  Other  56   may   include  data  for   "nonemployer"   establishments   which  could  not    be  classified   and  tabulated   by   detailed   kind  of 
business. 

3 1967   data  limited   to   "employer"  establishments. 

'includes   data  for  those  kinds   of   business   in   SIC  59    (except   591)   not    covered   in   any   of   the   lines   below. 


36100    0HI0-Y0UNGST0WN-WARREN   SMSA 


MAJOR  RETAIL  CENTERS 


table  3.  The  Standard  Metropolitan  Statistical  Area:    1967  and  1963 


YOUNGSTOWN-WARREN,  SMSA— Consists  of  Mahoning  and  Trumbull  Counties,  Ohio 


SIC  code 


Kind  of  business 


1967 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


Paid 
employees 
for  week 
including 
March  12 
(number) 


1963 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 

($1,000) 


52 


5251 

52    EX.    5251 


53  PART 
531 
533 
539 


54 

55  EX.  554 

55  PT. (554) 


56 

562,  3,  8 

562 

OTHER  56 

561 

565 
566 
564,  7,  9 


57 

5712 

OTHER  571 
572,  573 


58 

5812 
5813 


59  PT. (591 ) 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL1 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS 

HARDWARE  STORES 

OTHER 


GENERAL  MERCHANDISE  GROUP  STORES1  

DEPARTMENT  STORES 

VARIETY  STORES  

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES 


FOOD  STORES 

AUTOMOTIVE    DEALERS     .     .     .     . 
GASOLINE    SERVICE    STATIONS. 


APPAREL    AND    ACCESSORY    STORES     

WOMEN'S    CLOTHING,     SPECIALTY    STORES,     FURRIERS 

WOMEN'S    READY-TO-WEAR    STORES     

OTHER    APPAREL    AND    ACCESSORY    STORES2 

MEN'S    AND    BOYS'     CLOTHING    AND    FURNISHINGS 

STORES3 

FAMILY  CLOTHING  STORES3 

SHOE  STORES3  

APPAREL  AND  ACCESSORY  STORES,  N.E.C.3.  .  . 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES 

FURNITURE    STORES     

HOME    FURNISHINGS    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 
MUSIC    STORES 


EATING    AND    DRINKING    PLACES     

EATING    PLACES 

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES), 


DRUG    STORES    AND    PROPRIETARY    STORES 


MISCELLANEOUS    RETAIL    STORES4     

LIQUOR    STORES 

SPORTING    GOODS    STORES    AND    BICYCLE    SHOPS. 

JEWELRY     STORES    

FLORISTS     


3    846 


157 

44 

113 


96 
23 
33 

40 


724 
284 
545 


204 
69 
44 

135 

37 
19 
56 

8 


234 
62 

59 

113 


955 
501 
454 


135 


512 
51 
43 
58 
57 


766   447 


34    299 

8   725 

25    574 


136  996 

112  500 

15  800 

8  696 


192   328 
147   398 

68    508 


31  196 
12  122 
10  464 
19   074 

7   245 
3   286 

7    426 
913 


32   434 

13  784 
4    100 

14  550 


54  320 
37  667 
16   653 


27    365 


41  603 

14  262 

1  747 

5  213 

3  068 


91    589 


4   347 

861 

3    486 


20   043 

16   552 

(0) 

(0) 


16    206 

15   573 

6   070 


621 
646 
427 
975 

073 

442 
315 

145 


799 
687 
763 


2    349 


11  100 
8  675 
2   425 


3   577 


4  253 
570 
170 
834 
608 


24    601 


951 
361 
590 


6    106 

5    008 

(0) 

(0) 


4  085 
2  515 
1    806 


408 
517 
455 
891 

306 

171 

380 

34 


102 
477 
208 

417 


663 
638 
025 


897 


1    068 

150 

37 

202 

196 


4    088 


219 

68 

151 


91 
14 
35 
42 


890 
278 
574 


233 
85 
57 

148 

44 
28 
55 

21 


210 
79 
46 

85 


952 
441 
511 


150 


491 
61 
36 
56 
57 


605    442 


25    676 

7   723 

17   953 


100  443 

75  557 

12  529 

12  357 


162    110 

115    134 

52   592 


28    607 

10   985 

8   265 

17   622 

6  301 
(0) 

6  625 
(0) 


24   281 

12   317 

4    380 

7    584 


41  981 
24  424 
17   557 


21    195 


33   423 
9    598 

1  124 
3    804 

2  186 


67    352 


3   358 

987 

2   371 


13  527 

10  188 

2  188 

1  151 


13   053 

10   416 

4   523 


214 
649 
282 
565 

041 
(0) 
939 
(0) 


3   628 

1   825 

725 

1    078 


8  422 
6  124 
2    298 


2    656 


3  555 
354 
123 
618 

346 


Standard  Notes:      -  Represents   zero.  D  Withheld  to    avoid   disclosure.  NA  Not    available.  Revised. 

•Excludes   nonstore   retailers    (i.e.,   mail  order,    direct    selling,   merchandise   vending  machine  operators)    part   of    SIC  53. 

21967   totals   for   SIC   Other  56  may    include  data  for  "nonemployer"    establishments  which   could  not    be  classified   and  tabulated   by   detailed   kind  of 
business. 

3 1967    data   limited   to   "employer"   establishments. 

4Includes   data  for  those  kinds   of   business   in   SIC  59    (except   591)   not    covered   in   any  of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


YOUNGSTOWN-WARREN    SMSA-OHIO    36101 


table  4   CBDF  City,  SMSA-Percent  Change  and  Percent  Distribution:    1967 


Kind  of  business 

Percent  change  in  sales 
1963  to  1967 

Percent  distribution  of 

sales 

SIC  code 

Central 

business 

district 

City 

Standard 

metropolitan 

statistical 

area 

Central 

business 

district 

City 

Standard 

metropolitan 

statistical 

area 

-l.l 

(D) 
(D) 
(D) 

0.8 
(D) 
(D) 
(D) 

-6.1 

(D) 
-27.4 

-6.3 

2.4 
3.3 

-12.8 

39.3 
14.2 

(D) 

(0) 

1.4 
-1.5 
10.2 

1.3 

7.0 

(D) 

(D) 

49.7 

21.8 

18.2 

14.0 

-33.2 

43.7 

7.5 

(D) 

107.4 

(D) 

18.6 
25.8 
10.8 

3.5 

(D) 

19.7 

(D) 

21.6 

5.3 

-9.0 

68.4 

29.4 

60.1 

-10.4 

55.7 

25.9 

62.1 

(D) 

30.5 

44.8 

26.6 

33.6 

13.0 
42.4 

36.4 

48.9 

26.1 

-29.6 

18.6 
28.0 
30.3 

9.0 

10.3 

26.6 

8.2 

33.6 
11.9 

-6.4 

91.8 

29.4 
54.2 
-5.1 

29.1 

24.5 

48.6 
55.4 
37.0 
40.3 

100.0 

(D) 
(D) 
(D) 

53.2 

(D) 
6.5 
(D) 

6.2 
(D) 
1.3 

12.3 

5.8 
5.5 
6.6 

6.2 

3.4 
(D) 

(0) 

4.8 
3.5 
1.3 

3.5 

7.7 
1.1 
0.2 
3.6 
0.2 

100.0 

3.0 
0.7 
2.3 

22.5 
19.0 

2.8 
0.7 

22.1 

20.7 

5.5 

4.7 

2.1 
2.0 
2.6 

4.4 
1.4 
1.0 

2.0 

7.2 
5.0 
2.2 

4.1 

5.8 
2.5 
0.2 
1.1 
0.3 

100.0 

52 

BUILDING    MATERIALS,     HARDWARE,    ANO    FARM    EQUIP- 

4.5 

5251 

52    EX.    5251 

1.2 

3.3 

53    PART 
531 

17.9 
14.7 

533 

2.1 

539 

54 

MISCELLANEOUS    GENERAL    MERCHANDISE    STORES.     . 

1.1 
25.1 

55    EX.     554 

19.2 

55    PT.(554) 

8.9 

56 

4.1 

562,     3,     8 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 

1.6 

562 
OTHER    56 

57 

FURNITURE,     HOME    FURNISHINGS,     ANO     EQUIPMENT 

1.4 
2.5 

4.2 

5712 

1.8 

OTHER    571 

0.5 

572,     573 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND 

1.9 

58 

7.1 

5812 

4.9 

5813 

59    PT. (591  ) 

59    EX.     591 

DRINKING    PLACES    (ALCOHOLIC    BEVERAGES)     .     .     . 

2.2 
3.6 

5.4 

592 

1.9 

595 
597 

SPORTING    GOODS    STORES,     BICYCLE    SHOPS.     .     .     . 

0.2 
0.7 

5992 

FLORISTS 

0.4 

Standard  Notes:   -  Represents  zero.        D  Withheld  to  avoid  disclosure.        NA  Not  available.         Revised. 
'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  59l)  not  covered  in  any  of  the  lines  below. 


36-102   OHIO-YOUNGSTOWN-WARREN  SMSA 


MAJOR  RETAIL  CENTERS 


table  5    CBD  Sales  as  Percent  of  City  and  SMSA  Sales:    1967 


Kind  of  business 

Central  business  district  sales  as- 

SIC  code 

Percent  of  city  sales 

Percent  of  standard  metropolitan 
statistical  area  sales 

26.1 

(D) 
(D) 
(D) 

61.8 

(D) 
60.5 

(D) 

7.3 
(D) 
6.3 

68.0 
70.7 
72.0 
65.9 
73.9 

(D) 
61.7 

(D) 

36.8 

62.7 
(D) 

(D) 

17.2 
18.2 

15.1 

22.3 

35.2 
1.1 
27.0 
89.2 
15.6 

9.5 

(D) 
(0) 

(D) 

28.3 

(D) 

29.9 

(D) 

2.  3 

52 
5251 

BUILDING    MATERIALS,     HARDWARE,     AND    FARM    EQUIPMENT    DEALERS.     .     .     . 

52    EX.     5251 

53    PART 

531 

533 

VARIETY    STORES 

539 

54 

FOOD    STORES     

55    EX.     554 

(D) 
1 .4 

55    PT.(554) 

56 

28.9 

562,    3,    8 

34.8 

562 

38. 1 

OTHER    56 

25. 1 

561 
565 

28.9 

(D) 

566 

564,     7,     9 

29.4 

(D) 

57 
5712 

13.9 
18. 1 

OTHER    571 

(0) 

(D) 

6.4 

572,     573 
58 

HOUSEHOLD    APPLIANCE,     RADIO,     TELEVISION,     AND    MUSIC    STORES.     .     . 

5812 

6.8 

5813 

5.  5 

59    PT.(591) 

9.4 

59    EX.     591 

13.6 

592 

5    6 

595 

9.2 

597 

50.4 

5992 

4.9 

Standard  Notes:   -  Represents  zero.        D  Withheld  to  avoid  disclosure.        NA  Not  available.         Revised. 
'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

21967  totals  for  SIC  Other  56  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of 
business. 

3 1967  data  limited  to  "employer"  establishments. 

4Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591 )  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


YOUNGSTOWN-WARREN   SMSA-OHIO    36103 


table  6    Major  Retail  Centers  in  the  SMSA:    1967 


SIC  code 


Kind  of  business 


Standard 

metropolitan 

statistical 

area 


Central  business 
district 


Major  retail  centers 
(see  decriptions  below) 


No.  1 


No.  2 


5a,    58,    591 


53    PT.56,57 


52,     55, 
59    EX.     591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  3,  8 

562 

OTHER 

56 

57 


5712 

OTHER 

571 

572, 

373 

58 

5812 

5813 

59  PT 

.(591) 

59  EX 

.  591 

592 

595 

597 

5992 

RETAIL  STORES,  TOTAL: 

NUMBER 

SALES  


si ,000. 


CONVENIENCE  GOODS  STORES: 

NUMBER 

SALES $1,000. 

SHOPPING  GOODS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 

ALL  OTHER  STORES: 

NUMBER 

SALES  .  . $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE  DEALERS.  .  .  . 
GASOLINE  SERVICE  STATIONS 


APPAREL  AND  ACCESSORY  STORES 

WOMEN'S  CLOTHING,  SPECIALTY  STORES, 
FURRIERS  

WOMEN'S  READY-TO-WEAR  STORES.  .  . 
OTHER  APPAREL  AND  ACCESSORY  STORES. 


FURNITURE,  HOME  FURNISHINGS,  AND  EQUIPMENT 

STORES  

FURNITURE    STORES 

HOME    FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,    MUSIC 
STORES    


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES    

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


3    846 
766    447 


1    814 
274    013 


534 
200    626 


1    498 
291    808 


3    846 

157 

44 

113 

96 
23 
33 

40 

724 

284 

545 

204 

69 

44 

135 


234 
62 
59 

113 

955 
501 
454 

135 

512 
51 
43 
58 
57 


238 

72 

919 

101 

10 

551 

70 

52 

264 

67 

10 

104 

238 

3 

2 
1 

7 
2 
4 
1 

39 

3 

5 

43 

12 

8 

31 


20 
7 
3 

10 

51' 

30 
21 

11 

56 
3 
4 

21 

4 


27 
6    776 


15 
3    092 


2 
(□) 


10 
(D) 


27 


11 
8 

3 

1 
3 


50 

35 

216 

16 

7 

754 

21 

25 

085 

13 

2 

377 

50 


9 

3 

5 

10 

4 

3 
6 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not    available.  rRevised. 

'Excludes  nonstore  retailers    (i.e.,   mail  order,    direct    selling,   merchandise   vending  machine  operators)   part   of   SIC  53. 

2Stores   in  the  general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in   department    store  type  of   merchandise 

3Includes   data  for  those  kinds   of   business    in   SIC  59    (except   59l)   not   covered   in   any   of   the   lines   below. 

MRC  No.    1.     Includes  the  establishments  on  Belmont  Ave.   from  Fairgreen  Ave.   to  Redondo  Rd.      ( Youngstown) 

MRC  No.    2.     Includes  the  planned  center  known  as  "Boardman  Plaza"  and  establishments  on  Boardman-Canfield  Rd.    (U.S.   Hwy.    224)    from 
Market  St.  Extension   (State  Route  7)   to  Hitchcock  Rd.      (Mahoning  Co.) 


36-104    OHIO-YOUNGSTOWN-WARREN   SMSA 


MAJOR  RETAIL  CENTERS 


table  6.    Major  Retail  Centers  in  the  SMSA:    1967 -Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  3 


No.  4 


No.  5 


No.  6 


54,  58,  591 


53  PT.56,57 


52,  55, 

59  EX.  591 


52 


5251 

52  EX. 

5251 

53  PART 

531 

533 

539 

54 

55  EX. 

554 

55  PT. 

(554) 

56 

562,  : 

.  8 

562 

OTHER 

56 

57 

5712 

OTHER  571 
572,  573 


58 

5812 

5813 

59  PT.(59l! 


59  EX. 

592 

595 

597 

5992 


591 


RETAIL  STORES,  TOTAL: 

NUMBER 

SALES $1,000. 

CONVENIENCE  GOODS  STORES! 

NUMBER 

SALES $1,000. 


SHOPPING  GOOOS  STORES  (GAF):2 

NUMBER 

SALES $1,000. 


ALL  OTHER  STORES: 

NUMBER 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .     .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS     

WOMEN'S    READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES     

FURNITURE    STORES 

HOME     FURNISHING    STORES 

HOUSEHOLD    APPLIANCE,     RADIO,     TV,     MUSIC 
STORES     


EATING    AND    DRINKING    PLACES 

EATING    PLACES     

DRINKING    PLACES     (ALCOHOLIC    BEVERAGES) 


DRUG    STORES    AND    PROPRIETARY    STORES. 


MISCELLANEOUS    RETAIL    STORES     

LIQUOR    STORES     

SPORTING    GOODS    STORES,     BICYCLE    SHOPS. 

JEWELRY    STORES 

FLORISTS 


36 
19    471 


5    710 


21 

12    307 


7 
1    454 


36 


14 


20 
9    373 


4    04  7 


7 
3    784 


5 
1     542 


20 


36 

14 

695 

16 

2 

264 

14 

(D) 

6 

(D) 

36 


3 

1 

2 

10 
3 

7 

2 

4 


11 

23 
316 

5 

9 

716 

3 

8 
809 

1 

6 
791 

23 


Standard  Notes:      -   Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not    available.  Revised. 

Excludes   nonstore   retailers    (i.e.,    mail   order,    direct    selling,   merchandise   vending  machine  operators)   part  of   SIC   53. 

2 Stores   in  the   general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these   stores   specialize   in  department    store  type  of   merchandise. 

3Includes   data  for   those  kinds   of   business    in   SIC  59    (except   591)   not    covered  in    any   of   the   lines   below. 

MRC  No.   3    Includes  the  planned  center  known  as  "Liberty  Plaza"  on  Belmont  Ave.   Extension  (Hwy.  170)  from  Goldie  Rd.  to  Laural  St. 
(Trumbull  Co.) 

MRC  No.  4    Includes  the  planned  center  known  as  "Mahoning  Plaza"  and  establishments  on  Mahoning  Ave.  from  Dunlap  St.   to  Meridian  Ave. 
(Youngstown) 

MRC  No.   5    Includes  establishments  on  Market  St.  from  Princeton  Ave .   to  Southern  Blvd.     (Youngstown) 

MRC  No.   6    Includes  the  planned  center  known  as   "McGuffey  Plaza"  and  establishments  at  the  intersection  of  N.  Garland  Ave.   and  McGuffey  St. 
and  on  N.  Garland  Ave.  from  McGuffey  St.  to  1/2  block  south  of  McHenry  St.     (Youngstown,   Mahoning  Co.) 


MAJOR  RETAIL  CENTERS 
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table  6    Major  Retail  Centers  in  the  SMSA:    1967 -Continued 


SIC  code 


Kind  of  business 


Major  retail  centers-Continued  (see  descriptions  below) 


No.  7 


No. 


No.  9 


No.  10 


51,  58,  591 


53  PT.56,57 


52,  55, 
59  EX.  591 


52 

5251 

52  EX.  5251 

53  PART 
531 
533 
539 

sa 

55  EX.  55a 

55  PT. (554) 

56 

562,  3,  8 

562 
OTHER  56 

57 


5712 

OTHER 

571 

572, 

373 

58 

5812 

5813 

59  '-T 

(591) 

59  EX 

591 

592 

595 

597 

5992 

RETAIL  STORES,  TOTAL: 


.  .  $1 

000.  . 

CONVENIENCE  GOODS  STORES: 

.  .  si 

000.  . 

SHOPPING  GOODS  STORES  (GAF):2 

ALL  OTHER  STORES: 

SALES $1,000. 


NUMBER  OF  ESTABLISHMENTS 


RETAIL  STORES,  TOTAL 


BUILDING  MATERIALS,  HARDWARE,  AND  FARM  EQUIP- 
MENT DEALERS  

HARDWARE  STORES  

OTHER  


GENERAL  MERCHANDISE  GROUP  STORES   

DEPARTMENT  STORES  

VARIETY  STORES 

MISCELLANEOUS  GENERAL  MERCHANDISE  STORES. 


FOOD  STORES  

AUTOMOTIVE    DEALERS.     .      .     . 
GASOLINE    SERVICE    STATIONS 


APPAREL    AND    ACCESSORY    STORES 

WOMEN'S    CLOTHING,     SPECIALTY    STORES, 
FURRIERS    

WOMEN'S     READY-TO-WEAR    STORES.     .     . 
OTHER    APPAREL    AND    ACCESSORY    STORES. 


FURNITURE,     HOME    FURNISHINGS,     AND    EQUIPMENT 

STORES    

FURNITURE  STORES 

HOME  FURNISHING  STORES 

HOUSEHOLD  APPLIANCE,  RADIO,  TV,  MUSIC 
STORES  


EATING  AND  DRINKING  PLACES 

EATING  PLACES  

DRINKING  PLACES  (ALCOHOLIC  BEVERAGES) 


DRUG  STORES  AND  PROPRIETARY  STORES. 


MISCELLANEOUS  RETAIL  STORES  

LIQUOR  STORES  

SPORTING  GOODS  STORES,  BICYCLE  SHOPS. 

JEWELRY  STORES 

FLORISTS 


0 

31 

sea 

5 

13 
098 

3 

11 
862 

1 

7 
62U 

31 


ia3 

36 

987 

a3 

a 

750 

56 

22 

236 

aa 

10 

001 

ia3 

a 
a 

7 
3 

l 

3 

10 

9 

5 

3« 

12 

7 

22 


15 

6 
1 


25 

ia 

H 


26 

2 
2 


11 
10    238 


2 
(D) 


5 

(D) 


a 

315 


ia 
7  ooa 


5 
2    893 


5 
2    772 


a 

1    339 


ia 


Standard  Notes:      -  Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not    available.  rRevised. 

"Excludes  nonstore  retailers    (i.e.,   mail  order,    direct    selling,    merchandise  vending  machine  operators)   part   of   SIC  53. 

2 Stores  in  the  general  merchandise,    apparel,    and   furniture   and   appliance   groups;    these  stores   specialize  in  department   store  type  of  merchandise. 

3Includes   data  for  those  kinds   of   business    in   SIC  59    (except   591)   not    covered   in   any  of   the   lines   below. 

MRC  No.   7    Includes  the  planned  center  known  as   "Lincoln  Knolls  Plaza"  and  establishments  on  McCartney  Rd.   from  Fincastle  Ln.   to  Jacobs  Rd. 
(Youngstown  and  Campbell  cities) 

MRC  No.    8    Includes  the  establishments  in  the  area  bounded  by:  Perkins  Dr.,   Monroe,   N.    Park  Ave  .  ,   Scott,   Elm  Rd .   N.E.,   Porter,   Chestnut, 
South  St.,   Mahoning  River,    and  east  boundary  of  Perkins  Park.     (Warren  City) 

MRC  No.   9    Includes  the  planned  center  known  as  "Village  Plaza"  on  Youngstown-Warren  Rd.   from  Frederick  Rd.   to  Niles-Courtland  Rd . 
(  Trumbull  Co  .  ) 


MRC  No.   10  Includes  the  planned  center  known  as  "Austintown  Plaza"  on  north  side  Mahoning  Ave.   from  Fitch  Rd.   to  Wilcox  Rd.    (Mahoning  Co.) 


Appendix 


GENERAL  EXPLANATION 


CENSUS  COVERAGE 

Method  of  Coverage— Effective  with  the  1967  Census  of  Business,  a 
major  shift  in  the  method  of  compiling  data  was  introduced.  In  the 
1954,  1958,  and  1963  Censuses  data  for  all  "employer"  establishments 
(those  which  had  some  paid  employment  during  the  census  year)  were 
obtained  through  a  mail  canvass.  Information  for  "nonemployers"  was 
obtained  from  Federal  income  tax  records. 

In  the  1967  Census  of  Business,  retail  firms  were  divided  into  two 
categories— the  "mail  universe"  and  the  "nonmail"  universe.  The  cover- 
age of  each  component  and  the  method  of  obtaining  census  informa- 
tion for  these  two  groups  are  described  below. 

1.  The  "nonmail"  universe— This  group  consists  of  firms  which  were 
not  required  to  file  a  regular  census  return  and  includes  the  following 
categories: 

a.  All  "nonemployers"— Consists  of  all  firms  with  no  paid  employ- 
ment during  1967.  Sales  information  for  these  firms  was  obtained 
from  1967  Federal  income  tax  records.  Although  made  up  of  a  large 
number  of  firms,  the  nonemployer  segment  accounts  for  only  about 
5  percent  of  total  retail  sales.  (See  "Comparison  of  the  1963  Census 
With  the  1967  Census,"  item  4,  on  the  next  page.) 

In  the  1967  Census,  data  for  all  nonemployer  establishments  were 
compiled  from  tax  records.  In  the  1963  Census,  data  were  compiled 
from  only  one-half  of  the  nonemployer  tax  returns  and  were  mul- 
tiplied by  2  to  establish  census  totals. 

The  census  included  only  those  retail  nonemployer  firms  which 
reported  as  a  sales  volume  of  $2,500  or  more  during  1967  or,  having 
been  in  operation  for  less  than  the  full  year,  reported  sales  which 
would  have  reached  a  total  of  $2,500  or  more  on  an  annual  basis. 
This  treatment  is  the  same  as  in  the  1963  Census. 

b.  Selected  "small  employers"— "Employers"  consist  of  all  bus- 
iness firms  in  the  active  records  of  the  Internal  Revenue  Service 
(IRS)  which  were  subject  to  payment  of  Federal  Insurance  Contribu- 
tion Act  (FICA)  taxes.  "Small  employers"  consist  basically  of  all 
those  single  unit  firms  with  payroll  below  a  specified  cutoff  (except 
for  a  10-percent  sample  of  these  which  were  included  in  the  "mail" 
universe).  The  cutoff  varied  by  kind  of  business  and  was  designed,  in 
most  cases,  to  limit  the  "nonmail"  group  to  establishments  which 
would  account  for  approximately  20  percent  of  total  sales  in  each 
kind  of  business.  The  "number-of-employee"  equivalent  of  the  pay- 
roll cutoff  generally  was  in  the  range  of  one  to  three  employees. 

Data  on  sales,  payroll,  and  employment  for  "under  cutoff"  em- 
ployer firms  were  obtained  from  the  administrative  records  of  the 
Internal  Revenue  Service  (IRS)  and  the  Social  Security  Administra- 
tion (SSA). 

2.  The  "mail"  universe— Information  for  firms  in  this  group  was  ob- 
tained basically  by  means  of  a  mail  canvass.  However,  information  on 
first  quarter  payroll  and  mid-March  employment  for  single-unit  em- 
ployers (section  b  below)  was  obtained  from  I RS  and  SSA  records.  The 
"mail"  universe  includes  the  following  categories: 

a.  Firms  in  the  census  precanvass— The  census  precanvass  operation 
was  basically  designed  to  identify  firms  which  operated  units  at  more 
than  one  location. 

Firms  which  were  included  in  the  precanvass  were  drawn  primarily 
from  1963  Census  records  of  multiunit  firms  and  large  employers. 
Miscellaneous  categories  of  organizations  (e.g.,  cooperative  associa- 
tions; State,  county,  and  municipal  liquor  stores;  and  retail  stores  of 
utility  companies)  were  also  included  in  the  precanvass. 

36-106 


b.  Firms  not  in  the  census  precanvass— Other  firms  included  in  the 
"mail"  universe  consist  of  the  following  categories: 

(1)  The  10  percent  of  "small  employer"  firms  referred  to  in  sec- 
tion 1  -b  above. 

(2)  Other  employers  than  those  covered  by  section  1-b  or      2-a 
above. 

Comparison  of  the  1963  Census  with  the  1967  Census-Except  for  the 
method  of  coverage  described  above,  the  1963  and  1967  censuses  were 
conducted  under  similar  conditions  and  procedures.  Strict  compar- 
ability of  the  data  for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  Classification-For  both  1963  and  1967,  nonemployer  firms  were 
classified  on  the  basis  of  information  supplied  on  the  Federal  income 
tax  returns.  However,  the  1967  classifications  for  "nonemployer"  firms 
were  coded  in  less  detail  than  in  1963.  Therefore,  1967  data  for  the 
combination  of  "employer"  and  "nonemployer"  establishments  are 
presented  in  less  kind-of-business  detail  than  was  the  case  in  1963.  Data 
for  employer  establishments,  however,  are  shown  in  full  detail. 

For  1963,  nonemployer  firms  were  classified  by  IRS  personnel  with 
technical  assistance  of  Census  Bureau  personnel.  For  1967,  classifica- 
tion of  these  firms  was  performed  by  personnel  of  the  I  RS  through  use 
of  a  coded  listing  of  the  kinds  of  business  which  were  to  be  separately 
identified.  While  the  technique  of  classification  was  substantially  the 
same  and  was  based  on  the  firm's  description  of  its  principal  business 
activity,  greater  use  was  made  in  1967  of  "basket"classifications(e.g., 
miscellaneous  food  stores). 

The  1967  Census  classification  for  the  small  employer  firms  (see 
coverage  of  employers  above)  which  were  not  mailed  the  Census  report 
form  was  based  on  the  following: 

a.  If  the  firm  had  been  in  business  in  1963,  the  kind-of-business 
classification  which  had  been  assigned  in  that  census  was  used. 

b.  If  the  firm  was  a  "birth"since  1963,  the  SSA  classification  was 
used  if  it  corresponded  to  a  census  classification. 

c.  If  an  adequate  kind-of-business  classification  could  not  be  as- 
signed under  the  procedure  outlined  in  a.  and  b.  above,  the  firm  was 
mailed  a  brief  inquiry  requesting  information  needed  to  assign  such  a 
classification. 

d.  If  these  three  procedures  proved  inadequate,  the  firm's  descrip- 
tion of  its  principal  business  activity  as  entered  on  its  IRS  business 
tax  return  was  used. 

The  1967  Census  classification  for  establishments  in  the  mail  uni- 
verse (section  2  above)  was  assigned  on  the  basis  of  answers  to  ques- 
tions on  sales  by  merchandise  lines  and  other  special  inquiries. 

In  addition  to  differences  in  classification  based  on  the  method  of 
enumeration,  some  changes  were  made  in  the  1967  Census  in  the  indi- 
vidual kind-of-business  classifications  which  are  detailed  in  the  "Kind- 
of-Business  Classifications"  section  below.  The  kinds  of  business 
involving  significant  changes  are  building  materials  dealers,  optical 
goods  stores,  and  refreshment  places.  These  changes  importantly  limit 
the  comparability  of  the  1967  Census  data  for  these  kinds  of  business 
with  those  for  the  previous  census. 

2.  Areas— The  physical  area  of  a  number  of  urban  places  for  which 
data  are  shown  in  the  1967  Census  is  not  the  same  as  it  was  in  the  1963 
Census  because  of  annexations  and  other  boundary  changes  which 
occurred  since  1963. 

3.  Active  proprietors- In  the  1963  Census,  the  number  of  active 
proprietors  of  unincorporated  businesses  was  computed  by  crediting 
sole  proprietorships  with  one  proprietor  and  partnerships  with  two 


proprietors  for  each  establishment  in  business  during  the  week  of 
November  15.  In  this  report,  the  count  of  active  proprietors  is  based  on 
crediting  each  sole  proprietorship  with  one  active  proprietor  and  each 
partnership  with  two  active  proprietors  for  the  following  types  of  firms, 
including  multiunit  firms: 

a.  All  "employer"  firms  which  had  a  first  quarter  1967  payroll. 

b.  All  "nonemployer"  firms  in  business  the  full  year. 

c.  Every  second  "nonemployer"  firm  not  in  business  the  full  year. 

4.  Coverage  of  nonemployers— Although  a  comparison  of  data  for 
nonemployer  firms  from  the  1963  and  1967  Censuses  seems  to  indicate 
that  there  was  an  increase  in  the  number  of  such  firms  and  that  they 
accounted  for  approximately  as  large  a  proportion  of  total  retail  sales 
volume  in  1967  as  in  1963,  these  conclusions  are  subject  to  the  follow- 
ing limitations: 

The  combination  of  (1)  the  census  processing  cutoff  occurring  before 
the  completion  of  the  flow  of  tax  forms  from  which  the  census  non- 
employer  data  were  derived  and  (2)  other  processing  omissions  is  esti- 
mated to  have  led  to  a  loss  of  about  50,000  nonemployer  firms, 
accounting  for  about  one-half  of  1  percent  of  retail  sales  volume  in 
1963.  This  estimate,  which  is  based  on  a  study  of  a  sample  of  tax  forms 
made  after  the  1963  Census  results  were  compiled,  reflects  a  more 
substantial  census  omission  than  previously  had  been  estimated. 
Because  of  a  later  processing  date  for  the  1967  Census,  omissions  from 
this  census  are  believed  negligible.  Both  censuses  probably  omitted  a 
small  number  of  nonemployers  (accounting  for  a  negligible  sales 
volume)  because  the  tax  form  kind-of-business  description  was  in- 
adequate to  indicate  they  conducted  an  inscope  kind  of  business. 

As  noted  in  section  1-a  under  "Method  of  Coverage"  above,  only 
those  retail  nonemployer  establishments  were  included  in  the  census 
which  reported  a  sales  volume  of  $2,500  or  more  during  1967  or, 
having  been  in  operation  for  less  than  the  full  year,  reported  sales  which 
would  have  reached  a  total  of  $2,500  or  more  on  an  annual  basis.  While 
these  are  the  same  rules  used  in  the  1963  Census,  a  modification  to 
reflect  price  changes  probably  would  have  resulted  in  the  exclusion  of 
several  thousand  additional  marginal  firms. 

5.  Payroll— In  1963  the  inclusion  in  payroll  of  gratuities  received  by 
employees  from  patrons  was  not  requested.  In  1967,  both  in  the  case  of 
payroll  reported  to  the  Internal  Revenue  Service  and  payrolls  reported 
to  the  Census  Bureau,  businesses  were  requested  to  include  in  payroll 
the  amount  of  tips  and  gratuities  which  were  reported  to  employers  as 
received  by  employees  from  patrons. 


EXPLANATION  OF  TERMS 

Establishments— An  establishment  is  a  single  physical  location  at  which 
business  is  conducted.  An  establishment  is  not  necessarily  identical  with 
the  "company"  or  "enterprise"  which  may  consist  of  one  or  more 
establishments.  Census  of  Business  figures  represent  a  summary  of 
reports  for  individual  establishments  rather  than  companies.  For 
businesses  which  were  mailed  a  census  form,  separate  information  was 
obtained  for  each  location  where  business  was  conducted,  including 
each  location  of  multiunit  organizations.  Each  report  was  tabulated  in 
accordance  with  the  physical  location  at  which  the  business  was  con- 
ducted. 

Where  two  or  more  activities  were  carried  on  at  a  single  location 
under  a  single  ownership,  all  activities  generally  were  grouped  together 
as  a  single  establishment,  and  the  entire  establishment  was  classified  on 
the  basis  of  its  major  activity,  with  all  data  for  it  included  in  that 
classification.  However,  in  cases  where  distinct  and  separate  economic 
activities  (for  which  different  industry  classification  codes  were  appro- 
priate) were  conducted  under  the  same  ownership  at  a  single  location, 
and  where  conditions  prescribed  by  the  Standard  Industrial  Classifica- 
tion (SIC)  Manual1  for  recognizing  the  existence  of  more  than  one 
establishment  were  met,  separate  establishment  reports  for  each  of  the 
different  activities  were  reported  in  the  census. 

In  the  case  of  leased  departments  (separately  owned  businesses 
operated  as  departments  of  a  retail  business  under  another  ownership 
such  as  a  separately  owned  shoe  department  in  a  department  store). 


1  Executive  Office  of  the  President,  Bureau  of  the  Budget,  Standard 
Industrial  Classification  Manual,  1967. 


only  a  single  establishment  combining  leased  departments  with  the  retail 
establishment  in  which  they  are  located  is  recognized  for  1967  Census 
purposes. 

Sales— Sales  include  merchandise  sold  and  receipts  from  repairs  and 
from  other  services  to  customers  whether  or  not  payment  was  received 
in  1967.  Sales  are  net  of  deductions  for  refunds  and  allowances  for 
merchandise  returned  by  customers.  Trade-in  allowances  are  not 
deducted  from  total  sales.  Total  sales  exclude  amounts  other  than  those 
received  from  customers,  such  as  income  from  investments,  rental  of 
real  estate,  etc.  They  include  local  and  State  sales  taxes  and  Federal 
excise  taxes  collected  by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Federal  tax  agency.  Gasoline, 
liquor,  tobacco,  and  other  excise  taxes  which  are  paid  by  the  manufac- 
turer or  wholesaler  and  passed  along  to  the  retailer  are  also  included. 

Sales  do  not  include  retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose  primary  activity  is 
other  than  retail  trade.  They  do,  however,  include  receipts  other  than 
from  the  sale  of  merchandise  at  retail  (e.g.,  service  receipts,  sales  to 
industrial  users,  and  sales  to  other  retailers)  by  establishments  primarily 
engaged  in  retail  trade. 

Although  the  count  of  establishments  in  this  report  represents  the 
number  in  business  at  the  end  of  the  year,  the  sales  figures  include  sales 
of  all  establishments  in  business  at  any  time  during  the  year.  Data  for 
nonemployer  establishments  are  included  in  the  tables  if  they  operated 
at  an  annual  sales  volume  rate  of  $2,500  or  more;  however,  data  for 
part  year  nonemployers  have  not  been  projected  to  a  full  year's 
operation. 

Payroll,  entire  year— Payroll  includes  all  forms  of  compensation  such  as 
salaries,  wages,  commissions,  bonuses,  vacation  allowances,  sick  leave 
pay,  and  the  value  of  payments  in  kind(such  as  free  meals  and  lodgings) 
paid  during  the  year  to  all  employees.  Tips  and  gratuities  received  by 
employees  from  patrons  which  are  reported  to  employers  are  included. 
For  corporations,  it  includes  amounts  paid  to  officers  and  executives; 
for  unincorporated  businesses,  it  does  not  include  compensation  of 
proprietors  or  of  partners.  Payroll  is  reported  before  deductions  for 
Social  Security,  income  tax,  insurance  dues,  etc.  This  definition  of  pay- 
roll is  the  same  as  that  used  by  the  Internal  Revenue  Service  for 
purposes  of  reporting  on  Form  941. 

Paid  employees  for  the  pay  period  including  March  12,  1967-Paid 
employees  consist  of  the  number  of  employees,  including  salaried 
officers  and  executives  of  corporations,  who  were  on  the  payroll  in  the 
pay  period  including  March  12,  1967.  Included  are  employees  on  paid 
sick  leave,  paid  holidays,  and  paid  vacations.  Proprietors  and  partners  of 
unincorporated  businesses  are  not  included.  The  definition  of  paid 
employees  is  the  same  as  used  in  reporting  on  IRS  Form  941. 


KIND-OF-BUSINESS  CLASSIFICATIONS 

Retail  trade,  as  defined  in  major  groups  52  through  59  of  the  1967 
edition  of  the  SIC  Manual,  includes  establishments  primarily  engaged  in 
selling  merchandise  to  customers  for  personal,  household,  or  farm  use. 
Some  of  the  important  characteristics  of  retail  trade  establishments  are: 
(1)  The  establishment  is  engaged  in  activities  to  attract  the  general 
public  to  buy;  (2)  the  establishment  buys  or  receives  merchandise  as 
well  as  sells;  (3)  the  establishment  may  process  its  products,  but  such 
processing  is  incidental  or  subordinate  to  selling;  and  (4)  the  establish- 
ment is  considered  "retail"  by  the  trade. 

In  this  report,  liquor  stores  operated  by  State  and  local  governments, 
classified  in  SIC  major  groups  92  and  93,  are  also  included. 

Excluded  from  retail  trade  are  places  of  business  operated  by 
institutions  and  open  only  to  members  or  personnel,  such  as  school 
cafeterias,  restaurants  and  bars  operated  by  clubs,  eating  places 
operated  by  industrial  and  commercial  enterprises  for  their  own 
employees,  establishments  operated  by  agencies  of  the  Federal  Govern- 
ment on  military  posts,  hospitals,  etc. 

As  noted  in  the  introduction,  this  report  does  not  include  data  for 
nonstore  retailers  (part  of  SIC  major  group  53). 

Establishments  covered  by  the  census  were  assigned  a  kind-of-business 
classification  in  accordance  with  the  provisions  of  the  1967  edition  of 
the  SIC  Manual.  However,  because  in  some  instances  a  more  detailed 
classification  is  required  for  census  purposes  than  is  available  in  the  SIC 
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Manual,  additional  kinds  of  business  have  been  identified  within  the 
SIC  categories. 

It  should  be  noted  that  kind-of-business  classifications  are  not  inter- 
changeable with  commodity  classifications.  Most  businesses  sell  a 
number  of  kinds  of  commodities.  The  kind-of-business  code  assigned 
generally  reflects  either  the  individual  commodity  or  the  commodity 
group  which  is  the  primary  source  of  the  establishment's  receipts  or 
some  mixture  of  commodities  which  characterize  the  establishment's 
business.  Thus,  the  classification  of  establishments  by  kind  of  business 
generally  does  not  make  it  possible  to  determine  either  the  number  of 
establishments  handling  a  particular  commodity  or  the  sales  of  that 
commodity.  For  example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is  not  the  primary  source  of 
receipts;  moreover,  even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale  of  nonfood 
products.  (Some  indication  of  the  extent  to  which  various  broad  groups 
of  commodities  or  lines  of  merchandise  are  characteristic  of  different 
kinds  of  business  will  be  available  in  the  Census  of  Business  report, 
Merchandise  Line  Sales,  Series  BC67— MLS.) 

The  basis  for  kind-of-business  classification  is  described  above  in  the 
sections  under  "Method  of  Coverage"  and  "Comparison  of  the  1963 
Census  With  the  1967  Census— Classification."  Descriptions  of  those 
kinds  of  business  for  which  data  are  provided  follow. 


total  sales;  for  establishments  included  in  classifications  other  than 
department  stores  in  1963,  sales  of  any  one  of  these  lines  cannot 
exceed  75  percent  of  total  sales;  for  all  other  establishments  to  qualify 
as  department  stores,  sales  of  each  of  the  lines  listed  above  must  be  less 
than  80  percent  of  total  sales. 

An  establishment  with  total  sales  of  $5  million  or  more  is  classified 
as  a  department  store  even  if  sales  of  one  of  the  merchandise  lines 
described  above  exceeds  the  maximum  percent  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups  is  $500,000  or  more. 
Relatively  few  stores  are  included  in  this  classification  as  a  result  of  this 
special  rule  and  most  of  those  which  are  would  otherwise  have  been 
classified  in  the  apparel  group  (SIC  major  group  56). 

Variety  stores  (SIC  533)-Establishments  primarily  selling  a  variety  of 
merchandise  in  the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles,  hardware,  and 
confectionery.  These  establishments  frequently  are  known  as  "5  and  10 
cent"  stores  and  "5  cents  to  a  dollar"  stores,  although  merchandise  is 
usually  sold  outside  these  price  ranges. 

Classification  of  stores  in  this  category  is  primarily  based  on  self- 
designation  by  the  store  operators.  In  the  1963  Census  of  Business  this 
industry  was  titled  "limited  price  variety  stores." 


BUILDING  MATERIALS,  HARDWARE,  AND 

FARM  EQUIPMENT  DEALERS 

(SIC  Major  Group  52) 

This  major  group  includes  establishments  primarily  selling  lumber, 
building  materials,  the  basic  lines  of  hardware,  paint,  wallpaper,  glass, 
electrical  supplies,  roofing  materials,  and  other  equipment  and  supplies 
for  all  types  of  construction.  Establishments  primarily,  selling  farm 
equipment  are  also  included.  Establishments  in  this  group  sell  to  con- 
tractors as  well  as  to  the  general  public.  Establishments  in  this  group 
which  do  not  deal  in  lumber  or  millwork  are  classified  as  retail  trade  if 
sales  to  the  general  public  equal  15  percent  or  more  of  total  sales  and 
sales  to  the  general  public  and  contractors  combined  equal  50  percent 
or  more  of  total  sales;  otherwise  they  are  classified  as  wholesale  trade. 
Establishments  which  deal  in  lumber  as  well  as  other  building 
materials,  whose  reported  sales  of  lumber  and  millwork  are  1  percent  or 
more  of  their  total  sales  and  whose  sales  to  the  general  public  amounted 
to  1  percent  or  more  of  total  sales,  are  classified  as  retail  if  their  sales  to 
the  general  public  and  to  contractors  combined  equal  50  percent  or 
more  of  total  sales.  In  1963,  establishments  dealing  in  lumber  and  other 
building  materials  were  classified  as  "wholesale"  if  less  than  15  percent 
of  their  total  sales  were  to  the  general  public. 

Hardware  stores  (SIC  5251)— Establishments  primarily  selling  a  number 
of  basic  hardware  lines,  such  as  tools,  builders'  hardware,  paint,  glass, 
housewares,  household  appliances,  cutlery,  and  roofing  materials. 


GENERAL  MERCHANDISE  GROUP  STORES 
(SIC  Major  Group  53,  Except  "Nonstore  Retailers") 


FOOD  STORES 
(SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home  preparation  and 
consumption.  Establishments  primarily  selling  prepared  food  and  drinks 
for  consumption  on  their  own  premises  are  classified  as  "Eating  and 
Drinking  Places"  (SIC  major  group  58)  and  stores  primarily  engaged  in 
selling  packaged  beers  and  liquors  are  classified  separately  as  "Liquor 
stores"  (SIC  592). 


AUTOMOTIVE  DEALERS 
(SIC  Major  Group  55,  Except  554) 

This  group  includes  establishments  which  sell  new  and  used  auto- 
mobiles and  new  parts  and  accessories,  aircraft  and  marine  dealers,  and 
mobile  home  dealers.  Establishments  dealing  exclusively  in  used  parts 
are  classified  in  SIC  5933,  "Secondhand  stores,"  Automotive  dis- 
tributors whose  sales  are  primarily  to  dealers,  and  establishments 
primarily  engaged  in  selling  trucks  and  motorized  industrial  equipment 
are  included  in  the  Wholesale  Trade  portion  of  the  Census  of  Business. 


GASOLINE  SERVICE  STATIONS 
(SIC  554) 

Establishments  primarily  selling  gasoline  and  automotive  lubricants. 
Usually  these  establishments  also  sell  tires,  batteries,  and  accessories, 
and  perform  minor  repair  work  and  services.  Establishments  called 
garages  but  deriving  more  than  half  of  their  receipts  from  sale  of 
gasoline  and  oil  are  included. 


This  group  includes  all  establishments  within  SIC  major  group  53, 
"General  Merchandise,"  except  for  "nonstore"  establishments  (SIC 
532,534,  and  535),  which  for  purposes  of  this  publication  are 
separately  classified.  (See  "Nonstore  Retailers"  below.)  This  major 
group  includes  establishments  which  sell  several  lines  of  merchandise 
such  as  dry  goods,  apparel  and  accessories,  furniture  and  home  furnish- 
ings, small  wares,  hardware,  and  food. 


Department  stores  (SIC  531)-Establishments  normally  employing  25 
people  or  more,  having  sales  of  apparel  and  softgoods  combined 
amounting  to  20  percent  or  more  of  total  sales,  and  engaged  in 
selling  each  of  the  following  lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances,  radio  and  TV  sets. 

2.  A  general  line  of  apparel  for  the  family. 

3.  Household  linens  and  dry  goods. 

For  establishments  classified  as  department  stores  in  1963,  sales  of 
any  one  of  the  above  merchandise  lines  cannot  exceed  85  percent  of 


APPAREL  AND  ACCESSORY  STORES 
(SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily  engaged  in  selling  clothing  of 
all  kinds  and  related  articles  for  personal  wear  and  adornment.  Not 
included  in  this  group  are  establishments  which  meet  the  criteria  for 
department  stores  (SIC  531)  or  general  merchandise  stores  (part  of  SIC 
539)  even  though  most  of  their  receipts  are  from  the  sale  of  apparel  and 
apparel  accessories. 

Women's    clothing,    specialty    stores;    furriers    (SIC    562,    563,    and 

568)— Comprises  the  following  industries: 

Women's  ready-to-wear  stores  (SIC  562)— Establishments  primarily 
selling  women's  and  girls'  ready-to-wear  apparel.  Establishments  are 
included  in  this  category  provided  (1)  their  sales  of  all  types  of 
apparel  (except  as  noted  in  the  definition  for  general  merchandise 
group  stores)  account  for  80  percent  or  more  of  total  sales,  (2)  sales 
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of  all  women's  and  girls'  apparel  are  three  or  more  times  the  sales  of 
all  men's  and  boys'  apparel,  and  (3)  sales  of  dresses,  coats  and  suits, 
and  furs  are  two  or  more  times  greater  than  sales  of  millinery, 
hosiery,  underwear,  blouses,  handbags,  and  other  apparel  and 
accessories. 

Establishments  primarily  selling  garments  made  to  customer  order 
are  classified  as  "Custom  tailors"  (SIC  567). 


Women's  accessory  and  specialty  stores  (SIC  563)— Establishments 
primarily  selling  a  specialized  line  of  women's  and  girls'  apparel  items 
tsuch  as  sportswear,  beachwear,  blouses,  and  hosiery)  and  women's 
accessories  and  specialties,  such  as  millinery  (ready  to  wear  and 
custom  made),  foundation  garments,  lingerie,  gloves,  and  handbags. 
Included  in  this  industry  are  establishments  which  meet  the  defini- 
tion for  women's  ready-to-wear  stores  except  that  receipts  from  sales 
of  dresses,  coats,  suits,  and  furs  are  not  twice  as  much  or  more  than 
sales  of  other  women's  and  girls'  apparel.  Establishments  which  sell 
men's  and  boys'  apparel  in  combination  with  women's  and  girls' 
apparel  may  be  classified  as  "Family  clothing  stores"  (SIC  565) 
under  conditions  specified  in  the  definition  for  that  kind  of  business. 

Furriers  and  fur  shops  (SIC  568)— Establishments  primarily  selling 
furs  and  fur  garments.  Establishments  primarily  engaged  in  selling  fur 
garments  made  on  their  own  premises  to  individual  order  are  also 
included. 

Men's  and  boys'  clothing  and  furnishings  stores  (SIC  561)  — 
Establishments  primarily  selling  men's  and  boys'  ready-to-wear  clothing 
artel  furnishings.  Establishments  are  included  in  this  category  provided 
(1)  their  sales  of  all  types  of  apparel  (except  as  noted  in  the  definition 
for  general  merchandise  group  stores)  account  for  50  percent  or  more 
of  total  sales,  and  (2)  receipts  from  sales  of  all  men's  and  boys'  apparel 
are  three  or  more  times  the  receipts  from  sales  of  all  women's  and  girls' 
apparel.  Establishments  primarily  selling  garments  made  to  customer 
order  are  classified  as  "Custom  tailers"  (SIC  567). 

Family  clothing  stores  (SIC  565)— Establishments  primarily  selling 
clothing,  furnishings,  and  accessories  for  men,  women,  and  children, 
without  specializing  in  any  one  line.  Establishments  are  included  in  this 
category  provided  (1)  their  sales  of  all  types  of  apparel  (except  as  noted 
in  the  definition  for  general  merchandise  group  stores)  account  for  80 
percent  or  more  of  their  total  sales,  (2)  sales  of  all  women's  and  girls' 
apparel  items  are  not  more  than  three  times  the  sales  of  all  men's  and 
boys'  items,  and  (3)  the  sales  of  all  men's  and  boys'  apparel  items  are 
not  more  than  three  times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566)— Establishments  primarily  selling  any  one  line  or 
a  combination  of  the  lines  of  men's,  women's,  and  children's  footwear. 

Apparel    and   accessory   stores,    n.e.c.    (SIC   564,   567,   and   569)— 

Comprises  the  following  industries: 

Children's  and  infants'  wear  stores  (SIC  564)— Establishments 
primarily  selling  children's  and  infants'  clothing,  furnishings,  and 
accessories. 

Custom  tailors  (SIC  567)— Establishments  primarily  selling  men's  and 
women's  outer  garments  such  as  suits,  overcoats,  uniforms,  dresses, 
etc.,  made  on  their  own  premises  to  customer  order.  Establishments 
primarily  selling  furs  and  fur  apparel  are  classified  as  "Furriers  and 
fur  shops"  (SIC  568). 

Miscellaneous  apparel  and  accessory  stores  (SIC  569)— Establish- 
ments primarily  selling  specialized  lines  of  apparel  and  accessories 
not  elsewhere  classified. 


FUNITURE,  HOME  FURNISHINGS,  AND 
EQUIPMENT  STORES 
(SIC  Major  Group  57) 

Establishments   primarily   selling  merchandise  used   in  furnishing  the 
home,  such  as  furniture,  floor  coverings,  draperies,  glass  and  chinaware, 


domestic  stoves,  refrigerators,  and  other  household  electrical  and  gas 
appliances,  including  radio  and  TV  sets.  Also  included  are  musical 
instrument  stores  and  music  and  record  shops. 

Furniture  stores  (SIC  5712)-Establishments  primarily  selling  house- 
hold furniture,  mattresses,  springs,  and  other  sleep  equipment. 
(Establishments  selling  household  appliances,  record  players,  and  radio 
and  TV  sets,  are  also  included  if  receipts  from  sales  of  furniture  and 
sleep  equipment  exceed  those  from  sales  of  the  other  commodity  lines 
named.) 

Home  furnishings  stores  (SIC  571,  except  5712)-Establishments 
primarily  selling  floor  coverings;  curtains,  draperies,  and  upholstery 
materials;  china,  glassware,  and  metalware;  lamps  and  lampshades; 
blinds  and  window  shades;  picture  frames  and  mirrors;  etc. 

Household  appliance,  radio-TV,  music  stores  (SIC  572  and  573)- 

Comprises  the  following  industries: 


Household  appliance  stores  (SIC  572)-Establishments  primarily 
selling  electric  and  gas  household  appliances  such  as  washers,  dryers, 
refrigerators,  stoves,  freezers,  vacuum  cleaners,  electric  irons, 
percolators,  hot  plates,  dehumidifiers,  self-contained  room  air  con- 
ditioners, and  other  household  appliances.  Some  public  utility 
companies  operate  establishments  primarily  engaged  in  the  sale  of 
electric  and  gas  appliances  for  household  use.  Such  establishments 
are  also  included  in  this  classification.  Also  included  are  establish- 
ments selling  furniture,  sleep  equipment,  phonographs,  radio  and  TV 
sets,  provided  the  receipts  from  the  sales  of  household  appliances 
exceed  those  of  other  merchandise. 

Radio  and  television  stores  (SIC  5732)-Establishments  primarily 
selling  radios,  television  sets,  record  players,  tape  recorders,  and 
other  sound  reproducing  equipment.  Installation  may  be  performed 
incidental  to  the  sale  of  these  items. 

Establishments  which  also  sell  furniture,  sleep  equipment,  and 
household  appliances  are  included  provided  the  receipts  from  sales  or 
radios,  television  sets,  phonographs,  and  tape  recorders  exceed  those 
of  other  merchandise.  Radio  and  television  repair  shops  are  classified 
in  SIC  7622  and  are  included  in  the  Selected  Services  portion  of  the 
Census  of  Business. 

Record  shops  (part  of  SIC  5733)-Establishments  primarily  selling 
phonograph  records  and  albums.  Related  merchandise  is  also 
frequently  sold  in  these  stores. 

Musical  instrument  stores  (part  of  SIC  5733)-Establishments  pri- 
marily selling  musical  instruments  such  as  organs,  pianos,  horns, 
stringed  instruments,  and  percussion  instruments.  Other  musical 
supplies  may  also  be  sold  in  these  stores. 


EATING  AND  DRINKING  PLACES 
(SIC  Major  Group  58) 

This  major  group  includes  establishments  primarily  selling  prepared 
foods  and  drinks  for  consumption  on  or  near  the  premises;  and  lunch 
counters  and  refreshment  stands  selling  prepared  foods  and  drinks  for 
immediate  or  "take-home"  consumption.  Also  included  are  caterers 
who  sell  prepared  foods  which  are  served  elsewhere  than  at  their  place 
of  business  and  in-plant  food  contractors.  Eating  and  drinking  places 
operated  as  leased  concessions  in  theaters,  hotels,  motels,  and  places  of 
amusement  are  included  here.  Candy  and  popcorn  stands  located  in 
theaters  are,  however,  included  in  SIC  54  as  "Food  Stores." 

Eating  places  (SIC  5812)-Comprises  the  following  industries: 

Restaurants,  lunchrooms,  caterers— Establishments  primarily  selling 
prepared  food  and  drink  for  consumption  either  on  the  premises  or 
at  a  place  designated  by  the  customer.  Establishments  calling  them- 
selves caterers  but  not  selling  prepared  foods  as  part  of  their  business 
activity  are  not  included  in  this  category. 

Establishments  in  which  sales  of  alcoholic  beverages  for  consump- 
tion on  the  premises  exceed  receipts  from  sales  of  prepared  foods 
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and  nonalcoholic  beverages  are  classified  as  "Drinking  places"  (SIC 
5813).  Counter  or  table  service  may  be  provided  at  establishments 
calling  themselves  restaurants  or  lunchrooms. 

Cafeterias-Establishments  primarily  selling  prepared  foods  and  drinks 
for  consumption  on  the  premises.  In  these  establishments  the 
customers  serve  themselves. 

Refreshment  places- Establishments  primarily  selling  limited  lines  of 
refreshments  and  prepared  food  items.  Included  in  this  group  are 
establishments  which  prepare  refreshment  items  such  as  frozen 
custard,  pizza,  barbequed  chicken,  and  hamburgers  for  consumption 
either  on  or  near  the  premises  or  for  "take-home"  consumption. 

In  the  1963  Census  of  Business,  icecream,  frozen  custard,  soft 
ice  cream,  and  similar  refreshment  items  sold  from  trucks  were 
included  in  this  classification.  In  the  1967  Census  of  Business,  these 
establishments  are  classified  as  "Direct  selling  (house-to-house 
canvass)  establishments"  (SIC  5351)  in  the  "Nonstore  Retailers" 
group  and  are  not  included  in  this  series  of  reports. 

Drinking  places  (alcoholic  beverages)  (SIC  5813)-Establishments 
primarily  selling  drinks  such  as  beer,  ale,  wine,  liquor,  and  other  alco- 
holic beverages  for  consumption  on  the  premises.  Prepared  foods  are 
frequently  sold  at  these  establishments,  but  receipts  from  sales  of  alco- 
holic beverages  exceed  receipts  from  sales  of  food. 

DRUGSTORES  AND  PROPRIETARY  STORES 
(SIC  591) 

Drug  stores  (part  of  SIC  591)-Establishments  selling  prescriptions, 
proprietary  drugs,  patent  medicines,  and  other  health  and  first-aid  prod- 
ucts. Usually  these  establishments  also  sell  a  variety  of  other  merchan- 
dise such  as  cosmetics,  toiletries,  candy,  tobacco  products,  magazines, 
and  toys. 


MISCELLANEOUS  RETAIL  STORES 
(SIC  Major  Group  59,  Except  591) 

Thus  major  group  includes  retail  stores  not  elsewhere  classified.  In  the 
1963  Census  of  Business  this  group  was  called  "Other  retail  stores." 

Liquor  stores  (SIC  592),  also  government-operated  liquor  stores  (part 
of  major  groups  92  and  93)-Establishments  primarily  selling  packaged 
alcoholic  beverages  such  as  ale,  beer,  wine,  and  whiskey  for  consump- 
tion off  the  premises.  Liquor  stores  operated  by  States,  counties,  and 
municipalities  are  included. 

Sporting  goods  stores;  bicycle  shops  (SIC  595)-Establishments  pri- 
marily selling  a  general  or  specialized  line  of  sporting  goods  and  equip- 
ment for  hunting,  camping,  fishing,  skiing,   riding,  tennis,  golf,  and 


other  sports;  and  gymnasium  and  playground  equipment.  Also,  estab- 
lishments primarily  selling  bicycle  and  bicycle  parts  and  accessories. 

Jewelry  stores  (SIC  597)— Establishments  primarily  selling  any  combi- 
nation of  the  lines  of  jewelry  such  as  diamonds  and  other  precious  stones 
mounted  in  precious  metals  as  rings,  bracelets,  and  brooches;  sterling 
and  plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992)— Establishments  primarily  selling  cut  flowers  and 
growing  plants.  Greenhouses  and  nurseries  are  not  included  in  the 
Census  of  Business  unless  receipts  are  primarily  from  sales  of  products 
not  grown  on  the  premises. 

In  addition  to  the  kinds  of  business  described  above,  for  which  data 
are  shown  separately  in  this  report,  this  group  includes  other  retail 
stores,  such  as  antique  and  secondhand  stores;  hay,  grain,  feed,  and 
other  farm  supply  stores;  garden  supply  stores;  coal,  wood,  ice,  fuel  oil, 
and  liquefied  petroleum  gas  dealers;  cigar  stores,  stands;  newsdealers, 
newsstands;  gift,  novelty,  souvenir  shops;  optical  goods  stores;  type- 
writer stores;  luggage,  leather  goods  stores;  hobby,  toy,  game  shops; 
religious  goods  stores;  pet  shops;  and  other  establishments  selling 
specialized  lines  of  merchandise,  such  as  collectors'  items  and  supplies, 
artists'  supplies,  and  other  lines  not  elsewhere  classified.  Although  data 
for  these  establishments  are  not  shown  separately,  they  are  included  in 
the  group  total. 


NONSTORE  RETAILERS 
(Part  of  SIC  Major  Group  53) 

The  establishments  primarily  engaged  in  these  activities  are  not  in- 
cluded in  this  series  of  reports  of  the  1967  Census  of  Business  but  are 
included  in  all  other  retail  trade  publications  of  the  census.  Included  in 
this  classification  are  mail-order  houses,  merchandise  vending  machine 
operators,  and  direct  selling  (house-to-house)  organizations.  In  this 
census,  the  sales  made  at  catalog  sales  desks  in  retail  stores  were  tab- 
ulated as  part  of  the  stores'  sales  rather  than  as  a  part  of  the  sales  of 
mail-order  houses,  as  had  been  done  in  the  earlier  censuses. 


SPECIAL  TABULATIONS 

Special  tabulations  of  data  collected  in  the  1967  Census  of  Business 
may  be  obtained  on  computer  tape,  on  punch  cards,  or  in  tabular  form. 
The  data  provided  in  such  special  tabulations  will  be  in  summary  form 
and  will  be  subject  to  the  same  rules  prohibiting  disclosure  of  confi- 
dential information  (including  name,  address,  kind  of  business,  or  other 
data  for  individual  business  establishments  or  companies)  as  are  the 
regular  publications. 

Special  tabulations  are  prepared  on  a  cost  basis  and  the  request  for  a 
cost  estimate,  as  well  as  exact  specifications  on  the  type  and  format  of 
the  data  to  be  provided,  should  be  directed  to:  Chief,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233. 
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Current  Business  Reports 


The  Bureau  of  the  Census  publishes  the  results  of 
its  continuing  surveys  in  a  series  of  reports  issued 
weekly,  monthly,  quarterly,  and  annually.  Listed 
below  are  selected  reports  which  comprise  a  valu- 
able reference  library  on  current  business  develop- 
ments. 

COUNTY   BUSINESS   PATTERNS  (CBP) 

Data  on  mid-March  employment  and  January-March 
payrolls  taxable  under  the  Federal  Insurance  Con- 
tributions Act  are  published  annually  in  these  re- 
ports for  the  United  States,  States,  counties,  and 
standard  metropolitan  statistical  areas.  These  sta- 
tistics are  shown  for  many  kinds  of  business  under 
the  following  broad  industry  groups:  Agricultural 
services,  forestry,  and  fisheries;  mining;  contract 
construction;  manufacturing;  public  utilities;  whole- 
sale trade;  retail  trade;  finance,  insurance,  and  real 
estate;  and  services. 


mary  figures  for  geographic  divisions  and  for  the 
larger  States  and  standard  metropolitan  statistical 
areas. 

MONTHLY  WHOLESALE  TRADE   REPORT 

This  report  includes  estimated  dollar  sales,  end-of- 
month  inventories,  and  stock-sales  ratios  of  mer- 
chant wholesalers,  by  kind  of  business  for  the  cur- 
rent month,  with  comparisons  for  previous  months. 
Dollar  volume  sales  estimates  are  shown  by  geo- 
graphic division  in  total  and  for  durable  and  non- 
durable kind-of-business  subtotals.  Sales  and  in- 
ventory trends  (percent  changes)  are  shown  by 
detailed  kinds  of  business  at  the  national  level  and 
for  selected  categories  by  geographic  division. 
Measures  of  sampling  variability  are  given.  United 
States  data  are  shown  adjusted  for  seasonal  varia- 
tions and,  in  the  case  of  sales,  also  for  trading-day 
differences. 


RETAIL  TRADE  REPORTS 

Weekly  Retail  Sales — Estimates  of  weekly  retail  sales 
for  the  United  States  for  selected  major  kind-of- 
business  groups,  including  figures  for  the  compa- 
rable weeks  in  the  previous  year.  Issued  each 
Thursday. 

Monthly  Department  Store  Sales  for  Selected 
Areas — Monthly  dollar  sales  volume  and  the  percent 
change  in  sales  compared  with  the  previous  month 
and  the  same  month  in  the  previous  year.  Cumula- 
tive year-to-date  comparisons  with  data  for  the  previ- 
ous year  are  also  shown.  Data  are  collected  in  about 
200  standard  metropolitan  statistical  areas,  cities, 
and  other  areas. 

Monthly  Retail  Sales — Estimates  of  monthly  retail 
sales  for  the  United  States  by  major  kind-of-business 
groups  and  selected  individual  kinds  of  business; 
separate  figures  shown,  in  more  limited  kind-of- 
business  detail,  for  firms  operating  11  or  more  re- 
tail stores.  Summary  sales  data  presented  for  geo- 
graphic regions  and  divisions,  and  for  15  large 
States  and  20  large  standard  metropolitan  statistical 
areas.  Also  included  are  national  estimates  of  end- 
of-month  accounts  receivable  balances  for  retail 
stores. 

Annual  Retail  Trade  Report — Estimates  of  inven- 
tories held  by  retailers  in  the  United  States  by  major 
kind-of-business  groups  and  selected  individual 
kinds  of  business.  Separate  figures  shown  in  more 
limited  kind-of-business  detail  for  firms  operating  11 
or  more  retail  stores.  Also  shown  are  sales-inven- 
tory ratios  as  well  as  per  capita  sales,  by  kind-of- 
business  for  the  United  States,  by  major  kind-of 
business  groups  for  geographic  regions,  and  sum- 


MONTHLY  SELECTED  SERVICES   RECEIPTS 

This  report  provides  data  on  monthly  receipts  of  six 
major  kind-of-business  groups  of  services:  Hotels, 
motels,  tourist  courts,  trailer  parks,  and  camps; 
personal  services;  business  services;  automotive 
services;  miscellaneous  repair  services;  and  motion 
picture,  amusement,  and  recreation  services.  Com- 
parable data  for  the  previous  months  and  for  the 
same  month  in  the  previous  year  are  also  shown,  in 
addition  to  the  percent  changes.  Data  are  shown 
both  unadjusted  and  adjusted  for  seasonal  varia- 
tions and  trading  day  differences. 

OTHER  CURRENT  BUSINESS   REPORTS 

Canned  Food  Report — This  report  is  issued  as  of 
five  dates — January  1,  April  1,  June  1,  July  1,  and 
November  1 — to  show  total  stocks  of  wholesale  dis- 
tributors and  canners,  including  warehouses  of  re- 
tail multiunit  organizations,  of  selected  canned  food 
items  (vegetables,  fruits,  juices,  fish).  In  the  January 
1  report  separate  data  are  shown  for  the  No.  10  can 
size,  as  well  as  for  warehouse  stocks  of  retail  multi- 
unit  organizations. 

Green  Coffee  Inventories  and  Roastings — This  quar- 
terly report  provides  estimates  of  green  coffee  in- 
ventories held  by  roasters,  importers,  and  dealers, 
the  quantity  of  green  coffee  roasted,  and  the  amount 
roasted  for  soluble  use,  by  quarters,  for  the  current 
and  previous  three  years.  Also  included  are  quarterly 
imports  of  green  coffee  during  the  same  period. 


For  additional  information  on  the  contents  and  sub- 
scription prices  of  these  reports,  write  to  Bureau  of 
the  Census,  Washington,  D.C.  20233. 


it  U.  S.   GOVERNMENT  PRINTING  OFFICE  :  1970       392-253/1430 


UNITED  STATES 
GOVERNMENT  PRINTING  OFFICE 

DIVISION   OF   PUBLIC   DOCUMENTS 

WASHINGTON.  D.C.    20402 


OFFICIAL   BUSINESS 


FIRST  CLASS  MAIL 


POSTAGE  AND  FEES  PAID 
U.S.   GOVERNMENT  PRINTING  O  F  Fl  CE 


United  States.  Bureau 

of  the  Census. 
1967  census  of  busi- 
ness   :   major  retail 
centers  in  standard 
melflftppli^n  statis- 
tical areas. 


^o°N0«? 


BM 


